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Calling all Star Fighters! Do you read? Over. 


Join forces with NAMCO and lock in on stellar earnings. 


This space fighter launches you into a new realm of 
futuristic realism. Utilizing 3-D (polygon) graphics, a 42” 


parabolic mirror, Quadraphonic sound, and a vibrating 


cockpit, this incredible simulator will gravitate players to : 


youn operation from other galaxies. 
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BUNKY BYNAM DIES...Alvan Ray "Bunky" Bynam, 64, 
suffered a fatal, massive heart attack at his shop on Oct. 14. By- 
nam started his company, Bunky the Jukebox Man, in 1966 and 
had been active in both AMOA and the North Carolina Coin Oper- 
ators Association. “He was a happy-go-lucky guy who never met 
a Stranger,’ said Bobby Earp, the director of the NCCOA. He is 
survived by his wife Doris; two sons, Ray and Kenneth; and one 
daughter, Katherine Morton. At the NCCOA show, held just 10 
days after Bynam's death, his friends shared stories and sadly 
shook their heads over the untimely death. He will be sorely missed. 


UPDATE IN MINNESOTA...Bowing to pressure from legis- 
lators, the Minnesota State Lottery director announced that plans 
have been dropped for a limited market test that would have al- 
lowed people to purchase lottery tickets via their home Ninten- 
do systems. (See related story on page 24.) 


LA. POKER CONFERENCE ... The Louisiana Amusement 
and Music Operators Association (LAMOA) will host a Video Poker 
Show/Seminar on Nov. 13 at the Sheraton Hotel in Baton Rouge. 
Panel discussions will focus on rules and regulations as well as 
general management and financial information. Members of the 
La. State Police will participate along with game manufacturers. 
Call Brenda Lollae at (504) 924-5221 for details. 


CHANGES AT SEGA... Barry Quick has been named vice 
president of sales for Sega Enterprises USA. He has been with 
the company since February, working with Sega’s line of Class 
3 gaming devices in Florida for the Caribbean cruise ship mar- 
ket (he's since relocated to Sega’s California headquarters). Quick 
previously was with Bally’s gaming division. 


"Sega has a unique array of coin-op specialty devices,” Quick 
said. "They've been very successful in Asia, and recently we've 
been trying to penetrate the Western casino and gaming markets.’ 


Quick says these products will be handled through Sega Enter- 
prises USA; a separate division will not be created. They are strictly 
for jurisdictions with legalized gaming. He will be responsible 
for coin-op amusement and gaming equipment, and other sales 
staff will be added to handle the gaming activities. 


In other news concerning Sega, manager of marketing services 
Donna Cristich and regional sales manager Jim Chapman have 
left the company. No circumstances surrounding their depar- 
ture were available as we went to press. 


NEW PRESIDENT AT KONAMI...Mr. Susumu Sakamo- 
to has joined Konami Inc. as its new president. He succeeds Mr. 
Fumihiro Hishikawa, who resigned as president of Konami Inc., 
but remains president of Konami Europe and Konami headquarters. 
We'll have some thoughts from Mr. Sakamoto in our next issue 
along with a photo. 


NEW JUKEBOX CHART IN BILLBOARD... Billboard 
magazine debuted a music chart known as “Hot Jukebox Sin- 
gles” in its Oct. 5 issue. Record Source International is compil- 
ing the chart data from 2,000 jukeboxes across the nation for 
AMOA, which in turn gives it to Billboard. The chart will appear 
in the first issue of each month for a three-month trial period, 
with plans to increase the frequency to bi-weekly if it proves 
successful. 


IGT CREATES NEW DIVISIONS... Expanding gaming 
opportunities have led International Game Technology to restructure 
and create several new divisions. IGT-North America will over- 
see engineering and manufacturing for all gaming jurisdictions 
in North America, under president Peter Dickinson. IGT-Australia 
will be headed by Kieran Daley, who replaces Dean McClain, 
now returning to the United States as vice president of interna- 
tional sales. IGT-Europe will serve Eastern European markets 
and Africa under Ron Reiland, former general manager of IGT's 
Montana operations. 


IGT sales, marketing, and government systems will have world- 
wide responsibilities. Bob McMonigle will head the sales divi- 
sion; marketing and government systems will be under vice presi- 
dents Bob Bittman and Jerry Young, respectively. Kerry Rep- 
pert will be based in Las Vegas and report to McMonigle. IGT- 
Gaming Operations will manage casino and retail gaming oper- 
ations throughout the world under president Edward Stevenson. 
John Russell remains president and CEO of the company. 


MALINOWSKI JOINS CAPCOM... Ron Malinowski, who's 
been with Aladdin’s Castle since 1982 and the Bally Group since 
1973, has left the arcade chain to join Capcom as special projects 
director. Malinowski's duties will include heading up the sales 
and marketing of Capcom USA's Bowlingo and of the newly-formed 
novelty division featuring Bank-/t designed by Laser-Tron. 


In other news concerning Capcom, it has signed an exclusive, 
worldwide marketing and sales agreement for Lazer-Iron's latest 
redemption hit, Bank-/t, which begins shipping in early December. 


"We are very happy to have brought Bank-/t into the Capcom 
family of hits,’ said Walker. Added Matt Kelly of Lazer-Tron, “We 
believe that getting Capcom's outstanding team behind Bank-It 
will benefit both companies." 


OREGON ALERT... A security report issued by Oregon At- 
torney General Dave Frohnmayer and Oregon State Police Su- 
perintendent R. B. Madsen may seriously jeopardize a coin machine 
operator-involved video lottery program proposed by the Ore- 
gon Lottery. In the strongest language possible, the report recom- 
mended that coin machine operators and distributors be excluded 
and that the Lottery run the entire system. The Lottery has taken 
a hard look at the report and was scheduled to meet with the 
Lottery Commission on October 28. Look for more on this vola- 
tile situation in our next issue. 


NEW WEST VIRGINIA OFFICERS ELECTED...The 
West Virginia Music and Vending Association elected the 1991-92 
slate of officers and directors at its recent trade show. The officers 
are Richard Paxton of Charleston, president; Jerry Derrick of 
Charleston, vice president; Leoma Ballard of Belle, secretary; 
and Arretta McCarus of Belle, treasurer. 


The directors are Danny Broom, Earl Tomblin, James Shaffer, 
Ben Dobkin, John Newberry, James Hutzler, Wayne Edwards, 
Kenny Price, Gary Warden, Ron Lathey, Randy Kiser, Shelton 
Price, Ronnie DeHaven, Artie Sauvageot, William Kile, John Calan- 
dros, John Wassick, Lee Wesson, and Tommy Clay. 


CURRIE LEAVES COIN CONTROLS... Rick Currie has 
resigned his position as president of Coin Controls. His replacement 
is Jim Brendel, the company’s previous sales manager and district 
coordinator. 


"| decided it was best for me to pursue other opportunities,’ Currie 
said. "If these opportunities lead me to somewhere in the coin- 
op industry, l'd be delighted." 


BELAM UPDATE... We reported on page 22 that R.H. Bel- 
am was scheduled to open a new office in Dedham, Mass., on 
Nov. 1. As we went to press, Belam's Vic Haim said the compa- 
ny hadn't yet settled on a site, and that the office may open later 
than the target date. We'll have the details when they're ironed out. 


DREW’S OPEN HOUSE... On Nov. 20th, Drew's Industries 
will sponsor an open house and Wurlitzer service school con- 
ducted by Dietmar Grau, service manager for Wurlitzer in Ger- 
many. All operators are welcome, whether or not they operate 
Wurlitzer units. Call (803) 574-0162 to reserve a spot. 


OPEN INVITATION. . . David Peretz of Ultimate Lazer Games 
Inc. in Hollywood, Fla., invites IAAPA attendees to visit the com- 
pany’s facility, Mystery Fun House/Starbase Omega, in Orlan- 
do, Fla. Call (305) 981-4500. 
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ARVEL-OUS COLLECTIONS 


FROM A SUPER HERO FOURSOME 


Put the power of Marvel Comics to work in all your 
locations with Captain America and the Avengers. It’s a 
four-player-simultaneous video game blast that features 
the shield-wielding Captain America and his fellow 
Marvel SUPER HEROES, Iron Man, Hawkeye and Vision. 


Captain America and the Avengers is out-earning the 
best of them (2-to-1 over Street Fighter II™ in some 
locations ). Here’s why: 

e Four-player simultaneous play delivers double the 
collections 

€ Eye-grabbing dedicated upright, features large, 
colorful graphics from Marvel 

€ Bold, ground-pounding stereo sound 

€ Gamers get to become their favorite super hero each 
endowed with his own unique super power 


MARVEL-OUS FACTS 


€ NEARLY [5-MILLION KIDS AGED 6 TO 17 READ 
COMIC BOOKS. 

€ ALMOST 75 PERCENT OF THEM READ AT LEAST 
ONE MARVEL COMIC EACH MONTH. 

e THERE ARE MORE THAN I| MILLION READERS OF 

MARVEL COMICS. 


55, 


--- 


Gamers struggle against the evil 
Red Skull, whose super-hero dis- 
abling mind control device and 
laser-cannon can put an end to the 
party right away—only to have the 
quarters keep on coming. 


== 


Data East USA, Inc, 
1850 Little Orchard St. 
San Jose, CA 95125 
(408) 286-7080 

FAX: (408) 971-0722 


CAPTAIN AMERICA, THE AVENGERS and all Marvel characters, their names 
and their distinctive likenesses are trademarks of Marvel Entertainment Group, 
Inc. and are used with permission. SUPER HEROES and SUPER VILLIANS are 
co-owned trademarks. © 1991 Marvel Entertainment Group, Inc. All Rights 
Reserved. © 1991 Data East USA, Inc. 

Street Fighter II is a registered trademark of Capcom, Inc. 


‘Quality is Our Family Tradition" 


800-227-5813 


IN CA 800-227-5814 


Quality control personnel at Hoffman & Hofman 

checking diameter of token with micrometer 

е Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 

e We match Old Wor!d crafts- 


manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
our prices and see. 


HOFFMAN Еу HOFFMAN 


P.O. Box 896, Carmel, CA 93921 
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Atari’s Mike Taylor stands proudly beside the company’s latest creation, the 
helicopter combat simulator Stee/ Talons. Designers Ed Rotberg and Ed Logg 
man the controls. Game features include digitized graphics, polygon hard- 
ware, and authentic cockpit design. 


The Choice is CLEAR For Your Cranes! 


en ae 


BONITA MARIE INTERNATIONALS PEANUT CAPSULES PROVIDE 


Inside Dim. Inside Dim. i Inside Dim. 
4"H x 2 3/4"W/D 6 3/8"H x З 1/4"W/D 9 1/4"H x 4 3/4"W/D 


Increased Profits e Patented Design Exclusively For Cranes e Hot, New Items e Diversify Your 
Cranes With Our Proven Ultra-Clear (Peanut) Capsule e Self-Locking, Requires No Tape Or Staples 


Ask Our Experienced Sales Professionals about our Beautiful and Unique Seasonal 
Items that will promote player participation throughout the year! 


For More Information Call TOLL FREE 
1-800-272-6375 or (908) 349—1994 


FAX (908) 341-4056 


1540 ROUTE 37 WEST, SUITE 2, TOMS RIVER, NEW JERSEY 08755 


ЕЕ POLL 


Buying the right game can be a “такКе-ог-ргеак” proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 


VIDEO & PINBALL COMBINED 
MONTHS MONTHS 


POINT ON IN 
MFG. VALUE CHART TOP 10 


Street Fighter 11 (Capcom) 9.41 
Terminator 2 (Pin) (Williams) 9.38 
WWF Wrestle Fest (American Technos) 8.77 
Road Riot (Atari) 8.75 
Steel Talons (Atari) 8.73 
Final Lap Il (Namco) 8.69 
Fun House (Williams) 3.57 
Terminator 2 (Video) (Midway) 8.50 
Captain America (Data East) 8.44 
Race Drivin’ (Atari) 8.23 
The Machine (Williams) 8.15 
Final Lap (Atari) 8.00 
Dragon's Lair II (Leland) 8.00 
Race Drivin’ Panorama (Atari 8.00 
Hard Drivin' (Atari) 7.96 
Party Zone (Bally) 7.89 
Super Baseball 2020 (SNK) 7.82 
Steel Gunner (Namco) 7.81 
Clutch Hitter (Sega) 

Four Trax (Atari) 

Gilligan’s Island (Bally) 

Simpsons (Video) (Konami 

Crossed Swords (SNK) 

Earthshaker (Williams) 

G-Loc (Sega) 
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REDEMPTION 


POINT 
VALUE 


REDEMPTION SINGLE CRANES (cont.) NOVELTY (cont.) 


Clean Sweep (Smart) 6.63 | 
1. Skee-Ball (SkeeBall) . Classic Jumbo (CC/) 6.50 3. Hop-A-Tic-Tac-Toe 
(Data East) 


2: Bowlingo (Capcom) | . Skill Crane (Grayhound) 6.40 
Action Claw (Betson) 6.40 decus 
SPORTS GAMES | | (Bob’s Space) 


| . Hollywood (Hollywood) 6.08 4 
ДАНЫ M | ‚ Jumbo Crane 9. fS | Bod СД ee (Betson) 


Slugfest (Williams) | (Grayhound) 
UB-QB(Nat'/ Sports) . Tiger Paw (Drews) 5.50 в... 
Hoop Shot (Doyle) . Pop-A-Ball (Coastal) 
p 20у . Kramer Кгапе (Kramer) 5.29 
Shoot Ta Win omar . Big Mouth (Meltec) 
oot To Win (Smart) . Top Choice (Betson) 5.25 
Bullpen (Doyle) . Boom Ball (Meltec) 
. Mr. Six Gun (Vari-Tech) 
Panda коте) | JR. BASKETBALL . Knock Down (Meltec) 
Pro Pitch (Doyle) 1. Jr. All American (CCI) 7.75 . Dump The Umo (Dovle 
Hot Shots (Vari-Tech nib. oe 
ot Shots (Vari- Tech) 2. Bozo (Design Plus) 7.00 . Bozo Grand Prize 
3. Shoot To Win Jr. (Smart) 5.88 (Yankee) 
SINGLE COIN PUSHERS 4. Lil' Hoop Shot (Doyle) 5.67 . TMNT Pizza Drop 
1. Wedges/Ledges (Betson) (Capcom) 
2. Rock N Roll (Betson) | ROLL DOWNS . Skee Toss B.C. 
3. Klondike (Betson) 1. Roll Down (Bay Tek) К. (Betson/Skee-Ball) 
4. Starburst (CC/) | 2. Poker Roll (Coastal) ! . Shuttle Launch 
3. Clown Rolldown (Bay Tek) (Laser-Tron) 
SINGLE CRANES 4. Fielder's Choice (Bay Tek) . Fire Fighter (CC/) 
1. Challenger ; . Five Card Draw (CCI) 
(Wedges/Ledges) NOVELTY . Roosta Shoota (Coastal) 
2. Kiddie Crane (Grayhound) 1. Rock-N-Bowl (Bromley) . Can Alley (Bob's Space) 
3. Big Choice (Betson) ; 2. Wacky Gator (Data East) . Dyno Bop (Grand) 


ЧОО OD pe РО es 
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VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
. Street Fighter Il (Capcom) 9.41 . _ 18. Cyberball 2072 (Atari) 497 
. WWF Wrestle Fest 8.77 . Sengoku (SNK) | 138 
(Am. Technos) . Baseball Stars (SNK) 
. Super Baseball 2020 (SNK) 7.82 21. Capcom Bowling (Capcom) 
. Clutch Hitter (Sega) 7.69 . Rampart (Atari) 
. Crossed Swords (SNK) 7.54 . Strike Force (Midway) 
. High Impact Football 7.19 . Atomic Punk (/rem) 
(Williams) . WWF Super Stars 
. Trak-Pak (Leland) 7.19 (Ат. Technos) 
. Pit-Fighter (Atari ТӨ? . Smash TV (Williams) 
. Burning Fight (SNA) 7.06 . Tetris (Atari) 
. King of the Monsters (SNK) 7.04 . Hit The Ice (Williams) 
. Final Fight (Capcom) 7.00 . Magic Sword (Capcom) 
. Turbo Out Run (Sega) 7.00 . Ninja Combat (SNK) 
. Rai Den (Fabtek) 6.97 . Carrier Airwing (Capcom) 
. Bowl-O-Rama (Leprechaun) 6.80 . Caveman Ninja (Data East) 
. Turbo Force (Leprechaun) 6.80 . Cyberlip (SNK) 
. League Bowling (SNK) 6.71 . Golden Axe (Sega) 
. Hydra (Atari) 6.45 . Trog (Midway) 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Road Riot (Atari) 9:75 165 . Race Drivin’ Panorama 8.00 247 
. Steel Talons (Atari) 8.73 109 (Atari) 
. Final Lap Il (Namco) 8.69 416 . Hard Drivin' (Atari) 7.96 1,496 
. Terminator 2 (Midway) 8.50 59 . Steel Gunner 7.81 248 
. Captain America 8.44 52 (Namco) 

(Data East) . Four Trax (Atari) 7.67 633 
. Race Drivin’ (Atari) 8.23 664 . Simpsons (Konami) 7.60 268 
. Final Lap (Atari) 8.00 1,174 . G-Loc (Sega) 7.50 578 
. Dragon's Lair II (Leland) 8.00 48 . G.P. Rider (Sega) 7,31 322 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 

GAME VALUE POINTS GAME VALUE POINTS 
. Terminator 2 (Williams) 9.38 . Dr. Dude (Bally) 7.00 
. Fun House (Williams) 8:57 . Turtles (Data East) 0.97 
. The Machine (Williams) 8.15 . Simpsons (Data East) 6.88 
. Party Zone (Bally) 7.89 . Batman (Data East) 6.80 
. Gilligan's Island (Bally) 7.62 . Diner (Williams) 6.58 
. Earthshaker (Williams) 7432 . Cyclone (Williams) 6.29 
. Elvira (Bally) 7.33 . Rollergames 6.20 
. Whirlwind (Williams) 7.24 (Williams) 


CONOR WN — 


* New or reappearing games. 
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ach year we embark on two ma- 

jor projects that are head- 
aches for us, but very useful to the 
industry. Of course, I’m referring to 
the Directory and State of the In- 
dustry Report, which we have com- 
bined into a special issue for handy 
reference all year long. 

The Directory is a comprehensive 
listing of all game manufacturers, 
game distributors, support/supply 
companies, associations, and 
foreign manufacturers and distri- 
butors. We try our darndest to make 
sure we do not overlook anyone, but 
nevertheless there's bound to be so- 
meone overlooked. Most of the time 
it turns out that those left out did not 
return their information confirma- 
tion sent out to everyone listed the 
previous year. These computer- 
generated sheets give everyone who 
appeared last year a chance to 
review their listing and make sure 
everything is current. 

All we ask is that you look it over 
and drop it back to us with additions 
and changes. If no changes are 
necessary, check that box and send 
it back so we'll know you saw it. If 
you were not listed last year and 
want to be listed this year, please 
give us a call right away. We need to 
hear from you because, although we 
add new companies and try to make 
changes all year, we can only go by 
the information we have. Weare all 
working on this project, so just call 
304/488-7003 and give us the 
information. 
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E. 2. THE EDITOR 


We really need 


your help on this 


Our other massive undertaking is 
the State of the Industry Report. We 
have been doing this report for 10 
years and have been able to track 
trends in the industry. But it could 
never be done without cooperation 
from our operator readers, whose 
experiences this report is based on. 
You probably have our survey sit- 
ting on your desk right now. Lift up 
that stack of papers you swore to 
“get to later” and fill it out. 

If you really don’t have the time to 
fill the whole thing out, would you do 
me a big favor and at least fill out the 
back where we ask you to give us 
your opinion on the industry and to 
vote for the Play Meter Awards. As 
you know, we ask operators to vote 
for their favorite games over the 
past year. Based solely on those 
votes, we present awards at the 
ACME show, which is sponsored by 
Play Meter and AAMA. 

If you’ve ever said to yourself, “I 
just can’t believe they got an 
award,” then make a difference with 
your vote. And please don’t look at 
the Directory listings when it comes 
out and say, “I can’t believe they got 
my address wrong.” Now’s the time 
to make sure we have it right. 

And last but not least, I’m also ask- 
ing you to tell us what you want to 
see in the magazine. We've left 
enough space for afew suggestions 
on the back of the form. Many of our 
stories are in response to a sugges- 
tion by areader. Remember that we 
are not operators, distributors, or 


manufacturers so we need their in- 
put to understand what is going on 
in the industry. I’m going to thank 
you allin advance for taking some of 
your valuable time to help us let you 
know what’s going on across the 
country in our favorite industry! 

While I’m at it, let me mention 
something else you could be think- 
ing about—ACME, to be heldin San 
Antonio March 15-17, 1992. Wearea 
co-sponsor of this event and feel that 
it is going to be one of the best shows 
ever. We hear many suggestions 
about where a show should be held 
and San Antonio was one place we 
heard often. We are working on the 
seminar program and would wel- 
come any suggestions for timely 
topics you'd like to see covered. We 
want everyone who comes to San 
Antonio to find what they are look- 
ing for. If you’d like more informa- 
tion, please give us a call at (504) 
488-7003 or call the show managers 
at (708) 333-9292. 

I'm thanking you all in advance 
for all your support and help. We 
could not put out a magazine or 
organize a trade show without the 
input from those we do it for! ÛJ 


Valerie Cognevich 
Editor 
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INTERNATIONAL 
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THE THREE MOST IMPORTANT DAYS 


OF YOUR BUSINESS LIFE 


IF it’s anything to do with the leisure, 
amusements and entertainment world, it’s at 
The Show, at Earls Court 2, London. 


IT takes place in February, the event of the 
year, ATEI. Next year, it’s destined to be the 
event of the decade. Bigger, brighter and 
better than ever. 


IT's packed with innovations, ideas, and the 
people who matter in the entertainment and 
leisure industry. 


AND unless you're there, you'll never know 
what you're missing. 


BE there, or be out of the mainstream. 


FOR details of the biggest event of the 
entertainment calendar, phone for 
information or FAX your business card to 
receive an information pack, travel details and 
news of some outstanding hotel packages 
which are available. 


4th, Sth, 6th FEBRUARY 1992 
EARLS COURT 2. LONDON. U.K. 


Amusement Trades Exhibitions Limited 
122 Clapham Common, North Side, 
LONDON. UK. SW4 9SFP. 


Phone: 071-738-2388 
Fax: 071-223-0257 
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Patent pending 


At the recent AMOA show 
in Las Vegas, we exhibited 
our Super Chexx hockey 
game, our Putting Challenge 
golf game, and introduced 
our new Hungry Hungry 
Hippos redemption game. 
First, we want to thank all of 
the distributors and oper- 
ators who have given us 
great support for the past 
nine enjoyable years in the 
industry, with a promise that 
we intend to continue our ef- 
forts te bring new and ex- 
citing products to coin-op. 

At the show, a product was 
shown that we have reason 
to believe infringes upon one 
or more of the patent claims 
owned by Samuel Kim and 
G.L. Technology, our licensor 
of Putting Challenge. This 
past week, Kim received a 
“notice of allowance" on his 
patent application, entitled 
"putting green with ad- 
justable topography and 
multi-ball return." 

A. copy of the notice was 
sent via certified mail to the 
potential infringer with a re- 
quest the company cease 
making, using, selling, and 
offering for sale any products 
which infringe upon any of 
the claims. At the time of this 
letter, we are awaiting their 
response. 

We will keep the industry 
apprised of any further ac- 
tion, if any becomes 
necessary. 


Ralph A. Coppola 
Innovative Concepts 

in Entertainment (I.C.E.) 
Buffalo, N.Y. 
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The coin-op amusement in- 
dustry in Florida is beginn- 
ing to resemble a bitter 
political campaign, as the 
state's long-time association 
faces allegations by a new 
group that it isn't properly 
serving the needs of music 
and game operators. 

The soap opera began in 
April, when the Florida 
Legislature passed a bill that 
imposes a gross receipts tax 
on "operators" of amuse- 
ment machines. Confusion 
has reigned since that time, 
because the law does not 
make clear just who the 
"operator" is. Members of 
the Florida Amusement- 
Vending Association (FAV A) 
have been working to have 
the law repealed; they have 
secured influential co- 
sponsors for 1992 repeal bills 
in both the House and 
Senate. 

But a recently formed 
association believes FAVA 
isn't doing enough. The 
АМОА of Florida, which fil- 
ed its articles of incorpora- 
tion on Aug. 1, has circulated 
an unsigned letter that takes 
FAVA to task for the current 
tax situation. Here’s a por- 
tion of the letter: 

"(FAV A) had two very good 
trade shows, a good newslet- 
ter, a strong membership, 
well-attended social ac- 
tivities at our convention, 
good hotel rates, and friend- 
ly, hospitable attitudes of the 
members. What happened? 
A few self-ordained in- 
dividuals mucked it up. Now 
we have more taxes, more 
regulations, more record- 
keeping, and more govern- 
mental problems. (It’s) total 
political havoc. One trade 
show failed; the other was a 
disaster. With the same in- 
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dividuals that are still 
manipulating the board of 
FAVA, you can be guaran- 
teed it will only get worse. 

"We can still correct a 
serious legislative wrong, 
but we can only do it with an 
organized effort by ex- 
perienced people with a pro- 
ven track record." 

The unsigned letter, as it 
turns out, was penned by the 
executive vice president of 
AMOA-Florida, Bob Rhine- 
hart — the former executive 
director of FAVA. According 
to FAVA board member 
Steve Piantieri, Rhinehart 
was fired from his FAVA 
post some 18 months ago 
because he allegedly misap- 
propriated funds. 

"First of all, I was not fired; 
my contract was not renew- 
ed," Rhinehart said. "There's 
a difference. As for misap- 
propriation of funds, FAVA 
had an auditor look into it. 
His report said there was no 
evidence of anything wrong. 
There was simply evidence 


- of some sloppy bookkeeping. 


So what? 

"Things had been running 
smoothly in Florida. I put 
FAVA together 23 years ago. 
We never had any tax pro- 
blems as long as I was the 
lobbyist—for that associa- 
tion and all the others I 
represented. FAVA used to 
be the best association in the 
nation, with the best two 
trades shows, social events 
— everything. But all of a sud- 
den one or two of the power 
guys got greedy and wanted 
to take over, without under- 
standing the whole picture. 
The coup that led to my 
removal was led primarily 
by the vending members of 
FAVA. AMOA-Florida is go- 
ing to be made up of music 
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and game operators. Those 
who've joined say, 'Bob, 
thank God you're back! We 
never had these tax pro- 
blems when you ran FAVA.' 
And they’re right, we didn’t.” 

Rhinehart says he’s confi- 
dent that his many contacts 
in the Florida Legislature 
will lead to repeal—or at 
least a major softening—of 
the gross receipts tax. “Now 
that the new association is 
officially formed, I’m going to 
write every legislator a per- 
sonal letter telling them that 
I'm back with a group that 
represents the music and 
games industry only—well 
put it this way, they have to 
be 70 percent music and 
games. A few cigarette 
machines is OK." 

He added that AMOA- 
Florida will soon have an 
organizational meeting to 
elect officers and adopt 
bylaws. 

The FAVA board of direc- 
tors, in a memo sent to the 
membership on Oct. 10, ad- 
dressed the status of the 
association and what action 
has been taken legislatively 
to combat the tax. Part of it 
reads as follows: 

“Тһе position of FAVA is 
this: in order to successfully 
repeal the new law, a united 
front should be the first task 
at hand. With the existence 
of other groups in Florida, it 
is possible that legislative 
and legal efforts will be 
neutralized or even under- 
mined. To this end, FAVA 
has been attempting to work 
with other individuals and 
groups associated with the 
Florida coin-operated am- 
usement industry in order to 
unite our efforts. 

“The FAVA paid member- 
ship is at its highest level in 


more than three years. It is 
approximately 56 percent 
above the level it was when 
its new executive manage- 
ment team was hired. The 
leadership of FAVA has 


never been stronger or more 


representative of the in- 
dustry as a whole. With your 
help, we can be even more ef- 
fective." 

The situation in Florida 
became more muddled on 
Oct. 1, when FAVA president 
Ed Tolisano sent a FAX to a 
meeting of the board to an- 
nounce his resignation. 
Former FAVA president Bill 
Miller of WGM Amusements 
Inc. is serving as interim 
president until the 1992 
FAVA elections. 

"Iresigned because I didn't 
feel FAVA was going in the 
right direction," he said. “I 
felt that the best thing for our 
company would be to sup- 
port AMOA-Florida. It was a 
matter of conscience; I 
couldn’t continue to be 
FAVA president while sup- 
porting the efforts of AMOA- 
Florida. The association isn't 
a bunch of renegades. Its 
members include five or six 
ex-FAVA presidents and two 
AMOA board members, 
Stan Seymour and Dick 
Butler. The association is on- 
ly for operators of music and 
games, not full-line vending 
operators." 

How will all of this affect 
Florida's quest for video lot- 
tery? Tolisano says AMOA- 
Florida has put the matter 
near the top of its agenda. “I 
think video lottery is coming, 
with or without operator par- 
ticipation. We have to get 
moving to make sure 
operators are involved." But 
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SUPER SPORTS MIXES—SCORE BIG WITH THE SPORTS CRAZE! 


CHECK OUT OUR TERRIFIC SELECTION—PRO TEAMS & COLLEGES, TOO! 


ж NFL x NBA x NHL x MAJOR LEAGUE BASEBALL X осеке prooucrs * 


CHRISTMAS MIXES SO GREAT EVEN SANTA BUYS FROM US! 


ORDER NOW! DON’T MISS YOUR CHANCE TO EARN BIG WITH THIS SPECIAL DAY! 


CUSTOM PRICING—YOU WANT IT, YOU GOT IT! 


Always Top Quality at a Fair Price « Money-Back Guarantee! 
Visa, Mastercard, Pre-Paid or C.O.D. Orders 


® 
King P lush “Where Fun & Merchandising Go Together!’ 


24414 South Main Street #204, Carson, California 90745 
1-800-473-3402 % (213) 834-0499 % fax: 213-834-7905 
ж THE “DRIP DUDES” ARE COMING! 
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On Oct. 1, a six percent 
gross receipts tax went into 
effect in Connecticut. The 
adverse results, says Tom Ri- 
quier, president of the Con- 
necticut Coin Machine Oper- 


ators Association, 
already being felt. 

He says the coin machine 
industry was safe after the 
legislative session ended on 
June 30. But when Gov. 
Lowell Weicker vetoed the 
budget and subsequent ones 
sent to him—to be balanced, 
under Weicker's plan, with 
new taxes—the industry got 
dragged into the taxation 
mire. In addition to the gross 
receipts tax, Weicker impos- 
ed a first-ever state income 
tax, and the sales tax was 
dropped from eight to six 
percent but expanded to in- 
clude more items. 

There is à repeal move- 
ment afoot, and some legis- 
lators are sympathetic to the 
hardships being felt by coin 
machine operators, but Ri- 
quier says the industry has 


are 


an uphill climb. 

"We've been preaching to 
operators: get to know your 
legislators, contribute to 
their campaigns," he said. 
"But very few would recog- 
nize their state senator or 
representative if he walked 
down the street. So now, 
when they call asking for 
help, the legislator has no 
idea who he's talking to. 
That makes it tough to ask 
for a special favor." 

Riquier says the gross 
receipts tax will put some 
operators out of business. 
Others willlikely merge with 
competitors to cut expenses; 
some, including Riquier, 
have already laid off employ- 
ees to save money. The 
result: few have money to 
buy new equipment or con- 
tribute to a video lottery ef- 
fort in Connecticut. 

"Things are tough, but 
well survive somehow,” Ri- 
quier concluded. “I hope I 
have better news in a couple 
of months." 


Power meeting in Las Vegas 


These gentlemen took part in a historic meeting of JAMMA, AAMA, and AMOA represen- 


tatives at the recent AMOA Expo. They are, (l-r): AAMA past president Frank Ballouz, 
AMOA immediate past president Jim Trucano, JAMMA president Masaya Nakamura, 
AAMA president Bill Rickett, AMOA president Gene Urso, JAMMA special assistant 
Shunji Iki, and AAMA executive vice president Bob Fay. 
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FAVA past president 
Manley Lawson thinks the 
idea of AMOA-Florida pur- 
suing video lottery is not a 
good one. 

"Legislators in Florida 
have shown little or no in- 
terest in video lottery—and 
we hope it stays that way," 
he said. "First of all, getting 
video lottery would require a 
change in the state constitu- 


Valley Recreation Pro- 
ducts president Chuck 
Milhem has been selected 
the 1992 honoree for the 
American Amusement Ma- 
chine Charitable Founda- 
tion (AAMCF) Appreciation 
Dinner, which takes place on 
March 15 in conjunction with 
ACME ’92. The AAMCF 
board of directors made the 
decision. 

Milhem has been involved 
with sports-related products 
for over 30 years. He worked 
for Brunswick for 18 years 
and left there as vice presi- 
dent of the bowling division. 
Milhem joined Valley in 1979 
and, under his guidance, the 
company has grown large 
enough to receive the Presi- 
dent's "E" Award for export 
excellence in 1990—one of on- 
ly 30 so honored. 

He founded the VNEA in 
1980 and started with 2,500 
players; the current roster is 
in the neighborhood of 40,000 
and growing. And Vally coin- 
op billiard tables are con- 
sistently voted the best by 
AMOA operators. 

Valley's involvement with 
electronic darts is no less im- 
pressive. American darters 
vie in tournaments during 
the year for a chance to com- 
pete in the Las Vegas finals. 
The lucky winners there 
become members of Team 
USA, which competes 
against teams from Europe 
in the Valley World Cup. 


tion, followed by a public 
referendum. That in itself 
would be a massive under- 
taking. But beyond that, I'm 
concerned about the poli- 
tical climate. I think the state 
of Florida would want video 
lottery all to itself, without 
operator participation. 


Under that scenario it would 
be better not to have video 
lottery at all." 


Chuck Milhem 


Ray Galante, AAMCF 
president and 1991 honoree, 
said, “Chuck Milhem is a 
gentleman, a true leader 
who has contributed richly 
to the industry." 

"It's certainly an honor; I’m 
humbled by it," Milhgm said. 
“When you consider the lum- 
inaries who have been 
honored in the past, men 
who dedicated their entire 
lives to this industry, all you 
can do is consider yourself 
blessed." 

The proceeds from the ap- 
preciation dinner and the 
AAMCF’s annual raffle will 
be donated to a charity of 
Milhem’s choosing. He says 
he isn’t sure who the charity 
will be. The possibility of 
establishing a permanent 
foundation in the Midwest 
for receiving ongoing 
revenue is being explored. 


Introducing The Jukebox 


Thats Setting The 
Industry On Its Ear. 


It takes a lot to get the coin-op 
industry dancing. But with 390 watts 
powering internal and external speakers, 
the new Pioneer CJ-V99 CD LaserJuke® 
will blast you onto your feet. 

Then to keep the party hopping, the 
two fastest CD changers around will 
keep the music playing almost non-stop. 
Add a third 18-disc changer and your 
customers will be bopping all night long. 

And if youre still standing after all 
b ne dancing, this will floor 

\ you. Buy a Pioneer 
— jet with n 


а you finance the rest at 
10% APR for 24 months. 

Put on those dancing shoes and call 
(800) 421-1404 and ask for a date with 
LaserJuke. And get ready to flip for the 
niftiest, most technically advanced juke in 
town. The Pioneer CJ-V99 CD LaserJuke. 
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Cash Box Australia’s Jack 
Rodios informs Play Meter 
that operators there are hop- 
ping mad about their inabili- 
ty to secure used Williams 
pinball machines. Williams’ 
Australian distributor, Lei- 
sure & Allied Industries, cites 
the Australian Copyright 
Act and its distribution 
agreement with Williams as 
justification for stopping im- 
portation of older Williams 
pins. 

“This allows them to not 
only charge exorbitant 
prices for new games, but 
also to limit the number of 
games coming into the coun- 
try if they so choose,” Rodios 
said. “The Australian mar- 
ket could handle 500 used 
pins right now, ranging from 
current models back to High 
Speed and Pinbot. 

“ТАП, which operates 
around 50 arcades in opposi- 
tion to its customers, could 
import a large container of a 
new Williams pin and oper- 
ate the games in its own 
arcades—and at the same 


Research done by an 
Auburn University professor 
indicates that video games 
don’t make children any 
more aggressive than watch- 
ing Saturday morning car- 
toons. The findings of Steven 
Silvern, a professor of educa- 
tion at Auburn who special- 
izes in the study of children’s 
play, were published in the 
Journal of Applied Develop- 
mental Psychology. 

Silvern doesn’t think that 
today’s video game genera- 
tion will be affected emo- 
tionally any worse than the 
generation of kids who grew 
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time prevent the competition 
— other arcades—from im- 
porting the game at any time 
in the future." 

Rodios says Australian 
operators are considering a 
boycott of Williams’ "fine 
products, which would ad- 
mittedly be a hard decision 
to make, but they can only 
take so much." 

Joe Dillon, vice president of 
sales for Williams/Bally- 
Midway, says a potential 
lawsuit involving an Austra- 
lian operator and LAI makes 
it difficult for him to com- 
ment. 

“But I can say that Austra- 
lia’s copyright laws are 
much different than ours,” 
he replied. “They give the im- 
porter broad rights. Once he 
has a license to import, the 
laws don’t differentiate bet- 
ween new and used games. 
Our distributor is using the 
laws to his best advantage. 
But it isn’t up to Williams to 
decide whether that’s right 
or wrong.” 


up watching Westerns and 
war movies. Though parents 
worry that some of the 
games are too violent, Sil- 
vern says children realize 
that they’re make-believe. 
"They are just games," he 
said. "They are composed of 
little bits of light; all kids do 
when they play them is play. 
Also, video games make you 
think about solving pro- 
blems, and they can also 
sharpen response time. 
There is immediate feedback 
for children, which is good. 
The games challenge kids to 


improve their skills." 
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Honoring dedicated service 


Congratulations! Leoma Ballard and Arretta McCar 


West Virginia Music and 


Vending Association were honored at the 37th annual WVMVA convention in October. 
From left: Arretta, Jerry Derrick, Leoma, and Richard Paxton. For more on the state 


show, turn to page 38. 


The newly formed 
Michigan Video Lottery 
Council has introduced 
three bills in the Michigan 
Legislature aimed at making 
a statewide video lottery pro- 
gram possible. 

House Bill #5199, spon- 
sored by Rep. Ralph Ostling 
(R), is enabling legislation to 
amend the state's lottery act; 
two other bills (#5200 and 
#5201) would amend the Li- 
quor Control Act and the 
Racing Act. These bills 
would make it possible to 
place video lottery terminals 
in establishments with a 
license for on-premise con- 
sumption of alcoholic 
beverages and at race tracks 
in the state. 

The Council is a coalition 
of the Michigan Coin Ма- 
chine Operators Associa- 
tion, the Michigan Licensed 
Beverage Association, and 
the Michigan Amusement 
Council. Chuck Hadden of 
the Lansing, Mich., public 
relations firm Publicom is 
director of the Council. 

Hadden explained that 
House Bill #5199 would set up 
a system for video lottery 
and provide for central com- 
puter accountability. The bill 
provides for an operator- 
oriented private/public part- 
nership. Specifics on the 
number of machines, wag- 
ers, and other particulars 


would be left up to a rules 
committee. 

The Michigan Lottery 
would administer the pro- 
gram and participate in the 
drafting of rules, which 
would be presented to a joint 
committee of the House and 
Senate. 

A few details are available. 
The state percentage of net 
profits (after patron payouts) 
would be 23 percent the first 
year of operation, then 24 
percent the second year, and 
25 percent the third year. The 
balance of proceeds would 
be divided between coin 
machine operators and the 
establishments in an even 
split. 

Michigan has a new 
Republican governor in 
John Engler. He faces a $1 
billion shortfall and wants to 
balance the budget without 
raising taxes. 

"Our next step is a grass- 
roots campaign within the 
state to show public support 
for video lottery," Hadden 
said. He cautioned, "This is 
just the start of a long pro- 
cess that we hope will come 
to a fruitful end for us all." 

Michigan has a full-time 
Legislature. The legislative 
year ends next December 
1992. The bills have been 
assigned to the State Affairs 
Committee. 
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Jeff Rosenthal, a tax pro- 
fessional who frequently 
writes articles for Play 
Meter, is spearheading an ef- 
fort to assemble a data base 
of all successful and unsuc- 
cessful tax audits. Said 
Rosenthal, “It’s about time 
the coin-op amusement busi- 
ness compiled a comprehen- 
sive data base of operator ex- 
periences coast to coast.” 

The data base, once in 
place, will provide operators 
with actual rulings and ex- 
periences in order to answer 
specific tax issues. 

“If you have experienced 
any business-related 
examinations—federal, 
state, or local—we would like 
to know your name, address, 
and phone number," Rosen- 
thal said. "We also seek à 
brief summary of the issues, 
such as the items reviewed, 
the type of documents re- 


The National Automatic 
Merchandising Association 
(NAMA) has endorsed anew 
business insurance program 
— created specially for ven- 
ding operators—by the CNA 
Insurance Companies. The 
program, available Jan. 1, 
1992, includes property, 
general liability, auto, 


Brady Distributing Co. will 
hold an open house and 
equipment showing at its 
new location in Orlando, 
Fla., on Nov. 15. It takes 
place from 8 a.m. to 5 р.т.; 
the address is 4225 SW 34th 
St. 
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quested, and the type of 
documents you actually sup- 
plied. Were you profes- 
sionally represented or self- 
represented? And of course, 
which agency were you deal- 
ing with? We are especially 
interested if you challenged 
a specific section of law, or if 
you relied heavily on a 
specific section. 

"Let's not forget the 
results; we need to know the 
good and the bad. If you 
weren't happy with the re- 
sults, did you goto appealor 
to court? If so, what were the 
results there? Copies of the 
audit report and court judg- 
ment would be helpful." 

Send your experiences to 
Jeffrey Rosenthal, EA, Villa 
Rose Associates Ltd., 2032 
Bath Ave., Brooklyn, NY 
11214. Mark the envelope 
"Data Base Info." 


workers’ compensation, 
crime, апа umbrella 
coverages. 


Vending operators can ob- 
tain more information by 
contacting any of the 3,500 
independent CNA agents 
nationwide, or by calling 
(800) CN A-6241. 


Key personnel from the 
Orlando, Miami, and 
Charlotte, N.C., offices will 
be on hand. For more infor- 
mation, contact Jim Frye at 
(704) 357-6284. 
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Custom Mfg., a Rockford, 
Ill.-based company headed 
by former Arachnid presi- 
dent Paul Beall, is producing 
and marketing a non-coin-op 
dart game for the home call- 
ed Master Challenger. 
Designed for electronic dart 
players who want to enjoy 
the sport away from tradi- 
tional coin-op venues, it will 
be sold through established 
coin-op channels and in 
places where home dart ac- 
cessories are purchased. 
Large retail stores like Wal- 
Mart will likely handle itin a 
year, Beall added. 

Master Challenger offers 
10 different dart games, as 
well as a function that allows 
the player to compete 
against the unit itself. Three 
cartridges containing three 
games each (independent of 
the original 10) were ex- 
pected to be ready in early 
November, with a fourth car- 


tridge carrying the game of 
“Cricket” soon to follow. 

For more information, con- 
tact Beall or his son Chris at 
(815) 654-9876. 


Thanks guys! 


| ej À 
Dave Courington (r) of Tornado Table 
Soccer presents the company's 
"Distributor of the Year” award to Barry 
Schrater of Warehouse of Games & Music. 
The award, given for outstanding 
representation of the product, was hand- 
ed out at the recent Tornado National 
Championships in St. Louis. 


The Michigan Distributors 
and Vendors Association 
(MDV A) recently elected its 
new slate of officers for 
1991-92. They are Donald 
Nowak of Variety Foodser- 
vices, president; Scott 
Diepenhorst of L & L/Jiroch 
Distributing, vice president; 
and Jerry Abraham of 
Heartland Distributors, 
secretary /treasurer. 

Two new directors were 
also elected: Robert Cough- 
lin of Eby-Brown Co. and 
John Bartels of John C. 
Klosterman Co. Larry Jenu- 
wine of Shelby Wholesale 
was re-elected as a director. 


Two awards were present- 
ed to association members 
at the MDVA annual con- 
vention, held at Boyne 
Mountain Lodge. The Direc- 
tor's Lifetime Achievement 
Award, considered the as- 
sociation's most prestigious 
award, went to Gerald Pres- 
cott, president and CEO of 
the King Group Inc The 
MDVA Merit Award was 
given to Mike Nardo of State 
Vending Co. He was instru- 
mental in working with the 
East Lansing City Council to 
develop a satisfactory vend- 
ing ordinance. 


On the heels of a restruc- 
turing of the Coin Group, the 
U.K.-based parent company 
of Coin Controls, Richard 
Williams has been named 
the managing director res- 
ponsible for all coin activities 
worldwide. He will operate 


out of company head- 
quarters in Royton, Lan- 
cashire, and also have 
responsibility for Coin Con- 
trols’ operations in the 
United States, Germany, 
Spain, and France. 
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Williams/Bally-Midway's 
Roger Sharpe is one ofthree 
organizers behind the first- 
ever National Sports Mar- 
keting Conference, slated for 
Feb. 24-26, 1992, at the Las 
Vegas Sahara Hotel. The 
conference will be held as 
part of the 11th National 
Nightclub & Bar Hotel * 
Restaurant * Beverage 
Show. 

It is also being organized 
by hospitality industry con- 
sultant Jon Taffer; Mickey 
Charles, president of The 
Sports Network; and Mich- 
ael O'Harro, founder of 
Champions Sports Bars. 

"Sports bars are the enter- 
tainment trend of the '90s, 
much like discos were in the 
“05,” O’Harro said. "The use 
of sporting activities, in- 
cluding coin-op games, ta- 
vern competitions, and 
TV /satellite-delivered pro- 
grams, is the fastest-growing 
segment of the hospitality in- 
dustry. Virtually every bar in 
the country uses sports in 
some fashion. It’s time we 


Pioneer Laser Entertain- 
ment has contracted with 
Len DePanicis, vice presi- 
dent of program develop- 
ment for First Media Enter- 
tainment, to be executive 
producer of “Karaoke 
Showtime,” a one-hour TV 
special and series of half- 
hour weekly shows. Earlier 
this year, he created and pro- 
duced a one-hour karaoke 
special called “Be A Star," 
which was taped at Walt 
Disney World's Pleasure 
Island. 

"We are looking for ex- 
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organize and take advan- 
tage of future opportunities." 

Added Taffer, "The con- 
ference will include a con- 
centrated program of 
workshops and seminars by 
leading professionals, as 
well as major exhibits 
representing sports market- 
ing groups, manufacturers 
of satellite technology and 
coin-op equipment, and a 
wide range of other ven- 
dors." 

Of the 22 workshops and 
panels planned, the one 
focusing on coin-op— Max- 
imize Revenues with Coin- 
Op Games’’—will take place 
on Feb. 25 from 10 a.m. to 
noon. AAMA executive vice 
president Bob Fay will serve 


as moderator, with the con- 


firmed panelists consisting 
of Sharpe and Joe Conway, 
executive director of the 
AMOA-National Dart Assoc- 
iation. Others will likely be 
added in the coming months. 
For more information on 
the conference or trade 
show, call (800) 247-3881. 


tremely high production 


for 


999 


values "Karaoke 
Showtime,” said Pioneer 
marketing manager Steve 
Rogers. "Len's previous ex- 
perience in producing a 
karaoke show made him the 
ideal producer to handle this 
assignment. We've already 
received extremely positive 
feedback on the show con- 
cept and feel we have a win- 
ning project on our hands. 
We're very excited about not 
only the one-hour television 
special, but the potential for 
a weekly half-hour series." 
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Distributorship 
Belam Co. opened an office 
in Dedham, Mass., on Nov. 
1—a half-mile from the 


former site of Rowe- 
Dedham. The latter was 
recently sold to H. Betti In- 
dustries' subsidiary New 
England Coin-Op (they've 
since moved their operations 
from Norwood to the Rowe- 
Dedham facility). Former 
Rowe-Dedham general man- 
ager Bob LeBlanc will serve 
the same function at the new 
Belam office, which didn't 
have an official name when 
we went to press. It will be 
something along the lines of 
"Belam New England” or 
"Belam N.E.," according to 
R.H. Belam president Marc 
Haim. 

"Im thrilled to have so- 
meone as well-respected as 
Bob with us," Haim said. 
"Several former employees 
of Rowe-Dedham will also be 
working there, which will 
give the office great continui- 


The Professional Amateur 
Pinball Association (PAPA) 
will stage the Second Annual 
International Pinball Cham- 
pionships on Feb. 1-2, 1992, 
only this time it will be à 
much bigger event, says 
PAPA founder/president 
Steve Epstein, owner of the 
Broadway Arcade in New 
York City. That's because 
AAMA has agreed to 
co-sponsor this year’s 
tournament. 

"Im very excited and ap- 
preciative of what AAMA is 
doing for us,” Epstein said. 
“It’s a really positive thing 
for the community of play- 
ers, operators, and pinball 
manufacturers." 

The first day of competi- 
tion will take place at the 
New York Sheraton Center, 
with the Sunday finals slated 
for the Lone Star Road- 


ty.Isee this as a wonderful 
opportunity to serve a need 
inthe marketplace. Up until 
now there's only been one 
full-ine distributor in New 
England. We're going to fill 
that void and give operators 
in the area outstanding ser- 
vice, parts, trucks—every- 
thing operators have grown 
to expect from R.H. Belam." 
Haim says there will be a 
complete continuity of pro- 
duct that was previously of- 
fered by Rowe-Dedham, ex- 
cluding Rowe jukeboxes and 
vending equipment. "The 
new facility will have the 
Rock-Ola CD jukebox line 
and Rock-Ola can vendor 
distribution, the Valley pool 
table line, and all ofthe other 
leading amusement ma- 
chine lines that we carry." 
Haim didn't have the ad- 
dress or phone number ofthe 
new office when this section 
went to press. Look for it on 
the "News Bulletin" page. 


house. Following the finals, 
there will be a party for sanc- 
tioned PAPA league players, 
with music provided by The 
World Famous Blue Jays. 
(The band is led by guitar vir- 
tuoso and vocalist extraor- 
dinaire Jeremy Tepper, the 
managing editor of Vending 
Times.)Those not belonging 
to PAPA can attend the par- 
ty for $20. 

Epstein expects $10,000 
worth of prizes to be award- 
ed, at minimum. The $10 en- 
try fee is tax-deductible, as 
the money will be going to 
the Tomorrow's Children 
Fund charity. The Cancer 
Care Unit at Hackensack 
(N.J.) Hospital is the bene- 
ficiary. 

For more information, con- 
tact PAPA, 81 Carrar Drive, 
Watchung, NJ 07060; or call 
Epstein at (212) 247-3725. 


Earning Excellent Revenues...on the Street...and in Arcades! 
Find out what these people are so excited about! 


“We have had 100% satisfaction and 0% down time. UB-QB is a 
great game that provides an excellent return on investment.” 
Steven Levy 
Music-Vend Distributing 
Seattle, Washington 


“Our UB-QB collections have exceeded the basketball collections 
during their heyday — and we're not even in football season yet! 
The games are also easy to move and assemble... UB-QBs are a 
great addition to our route." 

Jim Comella 

Cadillac Music 

Cleveland, Ohio 


"My hat's off to NSG. Customers have found UB-QB to be challeng- 
ing yet easy to play and understand. Our UB-QBs have proven to 
be dependable and profitable." 

Jeff Morton 

Celebration Station Family Fun Centers 

Pineville, North Carolina 


"Our UB-QBs have added a new dimension to our redemption 
games and fit in great in our theme environment. We've also had 
excellent post-sale support from National Sports Games. Count us 


as very pleased." 
Warren Asing 


Fun Factory 
Ewa Beach, Hawaii 


"UB-QBs are a great attraction. Not only have our operators placed 
UB-QBs in all 8 of our sports bars with excellent results, we ve been 
most pleased where we have multiple UB-QBs per location." 

Joyce McReynolds 

America's Original Sports Bar 

Dallas, Texas 


3669 E. La Salle St. e Phoenix, Arizona 85040 • (602) 470-1490 / FAX: (602) 470-1495 
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Beginning next year, 10,000 
homes in Minnesota will im- 
plement a test program 
that’s sure to make couch 
potatoes smile. Control Data 
Corp., a Minneapolis-based 
company, has developed a 
system whereby the state 
will provide Nintendo home 
hardware systems to the par- 
ticipating families. Modem- 
ing devices and state lottery 
cartridges will also be fur- 
nished, which will allow par- 
ticipants to communicate 
with a central computer and 
play all of Minnesota’s lot- 
tery games. They will pay a 
monthly service charge of 
$10. 

After players establish ac- 
counts with the lottery, they 
will be able to select lottery 
numbers on their TV sets. 


NSM’s newest unit 


н CR 


some tropical backyard! 
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Minnesota, Nintendo team up 
for home lottery 


NSM-America’s Rus and Carol Strahan with the new Performer Grand CD jukebox. That’s 


The numbers will be stored 
electronically in the central 
lottery computer andi in a file 
within the player's Nintendo 
apparatus. Small prizes will 
be credited to the player's ac- 
count; a large jackpot will re- 
quire a trip to the state lot- 
tery office. 

Lottery director George 
Andersen said the service is 
geared toward "relatively af- 
fluent" people who are too 
busy to buy lottery tickets. 
Safeguards have been built 
in to keep minors from play- 
ing the at-home lottery, he 
added. 

Nintendo, in a pithy state- 
ment, said: 'We are con- 
stantly approached by third 
parties who have ideas that 
are outside the traditional 
video game arena." 
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Асте 5 Jack Kelly with the new redemption catalog. 


Acme makes ordering 


merchandise easier 


Acme Premium Supply 
Corp. has introduced a faster 
and simpler way to order 
redemption merchandise, 
according to arcade sales 
manager Jack Kelly. 

The merchandise and 
prize sheet are organized by 
the number of tickets needed 
to redeem the item—five 
tickets, 10 tickets, etc. To 
order, the buyer selects the 
items in each ticket category 
and turns to the prize sheet 


for costs, eliminating the 
need to make complicated 
calculations. 

The new format is also 
available for ordering 
redemption merchandise 
from Acme’s general mer- 
chandise catalog. A new 
price sheet has been issued; 
it arranges the catalog items 
by ticket category. For more 
information, contact Acme 
at (800) 325-7888. 


New merchandise from 


HMS Monaco 


HMS Monaco has in- 
troduced a line of merchan- 
dise that it's confident will 
raise amusement revenues. 
The products are full-color 
posters and metal buttons 
with the characters of 
"Beverly Hills 90210," the Fox 
program that's the rage 
among teenagers. Brandon, 


Dillon, Brenda, and Cathy 
are all featured in two button 
sizes, 1-3/4” and 6", and2' x 3' 


posters. 
They can be packaged for 
cranes,  rotaries, and 


redemption counters /cases. 
For more information, con- 
tact HMS Monaco at (800) 
777-0901 or (212) 691-9000. 


Rowe International 
And Rowe's Participating Distributors 
Proudly Announce 


RETAIL VALUE 4,855 


FO.B. FACTORY 


R 
Buy 6 LaserStar® CD-100 / These offers are good on LaserStar 
Patriot? jukeboxes, get FREE a Patriot® jukeboxes purchased between 
LaserStar® Extras Kit, complete with: November 1,1991 and April 30,1992. 
e ROWE 250 Watt CD Amplifier 


O 


Contact your local participating 


e ROWE CD Service Kit A ‚е, 
e ROWE CD Service Kit B rin — for terms, conditions 
e ROWE Paging Kit 

Retail Value of $1,849 - F.O.B. Factory Void where prohibited by law. 


Whippany, N.J. 07981 
(201) 887-0400 
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Atlanta-based Greater 
Southern Distributing, 
which was recently ap- 
pointed the exclusive 
Georgia distributor for Rowe 
International, has named 
Earl Charlton and Gregg 
Smith to positions within the 
company. 

Charlton, as a member of 


Standard Change-Makers, 
manufacturers of bill and 
coin changers, began con- 
struction on Sept. 16 of a 
new, 67,000-square-foot 
building in northeast In- 
dianapolis. When completed 
and ready for occupancy in 
February 1992, it will con- 
solidate the company’s 


Top Dart Systems of 
Rochester, N.Y., has added 
Dave Kelly, the 1991 North 
American Professional 
Darts champion, to its staff. 
He is à two-time American 
Masters winner and the first 
person ever to throw a 
perfect game of ''301" in 
American sanctioned play. 

Kelly says the coin- 
operated, steel-tip Top Dart 
game "will not only enhance 
the game of darts but also 
allow steel-tip darts to reach 
an even greater number of 
potential players." He will be 
traveling primarily on the 
East Coast to work with Top 
Dart distributors. 

Speaking of distributors, 
Top Dart Systems recently 
signed an exclusive contract 
with Canadian distributor 
Electro Games Industries. 
The companies are in the 
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the vending sales force, will 
solidify existing accounts 
and develop new vending 
contacts within Greater 
Southern's sales territory. 
Smith's duties include the 
management of credit and 
collections, as well as in- 
house sales of vending and 
amusement equipment. 


home office and manufactur- 
ing facilities. 

The building, located at 
3130 N. Mitthoeffer Road, 
willincrease manufacturing 
capacity to meet growing de- 
mand for SCM products. An 
additional 30,000 square feet 
of space is on the drawing 
board for future expansion. 


Dave Kelly (І) and Top Dart Systems’ Joe 
Gilbert. 


process of formalizing plans 


for a series of open houses 
and exhibitions throughout 
Canada. 

“I intend to assemble a 
team consisting of Canada's 
top professional sales peo- 
ple," said Electro Games 
president Luc Marcoux. 
"The objective will be to 
penetrate the coin machine 
market in Canada with the 
newest concept in the sport 
of darts." 


NOVEMBER 1991 


Recent attendees of a Randy Fromm Arcade School. 


Play Meter magazine 
technical writer Randy 
Fromm has put together 
another series of classes for 
the remainder of 1991 and 
1992. Said Fromm, “I have 
two different classes. One is 
a six-day class; the other is 
for two days. The six-day 
class is obviously the most 
comprehensive, covering 
everything from basic elec- 
tronics and video game 
repair to pinball printed cir- 
cuit board repair, with lots of 
hands-on work." 

Fromm says students 
should be somewhat familiar 
with games; however, no 
previous knowledge of elec- 
tronics is required. The six- 
day Arcade School classes 
are scheduled for the follow- 
ing dates and sites: 

* Feb. 24-29 in Myrtle 
Beach, S.C. * March 9-14 in 
San Antonio, Texas. * April 
6-11 in Seaside Heights, N.J. 
* April 27-May 1 in Orlando, 
Fla. * June 15-20 in Reno, 
Nev. * Aug. 3-8 in San Jose, 
Calif. * Sept. 14-19 in Buffalo, 
N.Y. * Oct. 5-10 in Nashville, 
Tenn. * Nov. 9-14 in Chicago, 
Ill. 

By contrast, the weekend 
classes are “designed to fill 


the needs of working 
operators and route service 
personnel, who can’t take 
the time away from their 
routes to attend the full six- 
day Arcade School,” Fromm 
said. “We concentrate on the 
three most important 
aspects of video game repair: 
using the digital multimeter, 
repairing power supplies, 
and repairing monitors.” 


The weekend class 
schedule is as follows: 
* Nov. 16-17 in 


Philadelphia, Pa. * Nov. 23-24 
in Pittsburgh, Pa. * Jan. 11-12 
in San Diego, Calif. * Jan. 
18-19in Portland, Ore. * Jan. 
25-26 in Atlanta, Ga. * Feb. 1-2 
in Sacramento, Calif. * May 
16-17 in Kansas City, Mo. * 
June 27-28 in Minneapolis, 
Minn. * Aug. 22-23 in Salt 
Lake City, Utah * Nov. 21-22 
in Los Angeles, Calif. * Dec. 
5-6 in Dallas, Texas. 
Fromm added that 
students should bring in 
their bad power supplies for 
repair during that training 
session. For more informa- 
tion on the classes, contact 
Randy Fromm's Arcade 
School, 1944 Falmouth Drive, 
El Cajon, CA 92020-2827; (619) 
593-6131; FAX (619) 593-6132. 
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f patience is a virtue, then 
members of the West Virginia 
Music and Vending Operators 
Association certainly qualify as 
virtuous. After years of working in 
quiet dignity for video lottery with 
private sector involvement, they 
have again been asked to wait. 
Unable to obtain а firm date for a 
statewide program start-up, West 
Virginians in the coin machine in- 
dustry must be patient and stay in- 
volved in the political process. 
Not long ago West Virginia was 
considered a "sure thing" in the 
video lottery race. The successful 
test project begun by the West 
Virginia Lottery in June 1990 had 
all the earmarks of a large-scale 
application in the very near 
future. Despite the positives, not 
all public officials are convinced 
that a full state program is in 
order..just yet. Although oper- 
ators may not have heard what 
they wanted to hear at this year's 
West Virginia convention and ex- 
position of games and music, they 
still remain optimistic about video 
lottery. The association will con- 
tinue its dialogue with the lottery, 
be well-positioned, and work with 


its lobbyists. 
This is a lesson to be learned in 
all jurisdictions. Obtaining 


positive legislation for video lot- 
tery is not possible overnight. It 
literally requires years to gather 
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the political presence and support 
to make it happen. 

In the coin machine industry we 
are conditioned to an immediate 
response. It doesn’t take long to 
find out what’s in the cash box. It’s 
easy to quantify which games 
have been successful and which 
ones haven't. It becomes painfully 
clear rather quickly that a game is 
going to wreak havoc with ROI 
projections. 

Wishing won't turn a bomb into 
a hit. What can be done? Creative 
percentaging (if the game permits 
such), move it around the route in 
hopes of finding an audience, or 
adjust playing time generously on 
the customer side if the difficulty 
levelis set too high. There are also 
more drastic measures: kit it (if 
dedicated and you can afford 
another kit), auction it, even 
donate it and get it off your books. 

Coin machine operators are also 
expected to respond quickly to ser- 
vice calls. Down time means 
money to both the location and 
the operator. That's why those 
late night service calls get timely 
action. Dissatisfied locations may 
choose another operator if service 
drops. When your livelihood 
depends on good locations you 
won't let that happen. 

Conversely, in political circles, 
the wheels turn slowly as they do 
in the halls of justice. It's natural 


-..* Patience and politics, 
` lessons to be learned 


to become impatient with the pro- 
cess, one that's foreign to our nor- 
mal rules of operation. 

The coin machine industry is 
ready to meet the challenge of 
becoming political animals. We 
have proudly provided a service in 
our communities over the years 
and can continue to do so in the 
world of legal video gaming. We 
have the personnel and ex- 
perience to do the job. Our biggest 
job now is to convince our 
legislators of this fact. 

I am reminded of Ghandi's 
listing of deadly sins. They seem 
timely and appropriate in the '90s: 
science without humanity, wealth 
without work, pleasure without 
conscience, and politics without 
principle. May all of us, both 
government and private sector, 
approach our politics with 
principle. 

Private sector involvement in 
video lottery is worth the effort 
and the patience. As one industry 
member said recently, “If our in- 
dustry is shut out, we might as 
well turn out the lights and go 
home." 1! 
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Bonnie Theard 
Managing Editor 
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ж Realistic two-player helicopter cockpit design 
- complete with authentic controls | 
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A first person view of an enemy 


Two-players cooperate to shoot 
4.2 tank іп the target recticle. 


down а jet fighter. 


© 1991 Atari Games Corporation. All rights reserved. 
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Above left: 

Mark Hoendervoogt (I) 
and production super- 
visor Ken Williams 
overlook the Stee/ Talons 
production line. 

Above right: 

Atari customer service, 
(front row, l-r): George 
Millington, Dodie Salas, 
Howard Owen, Elaine 
Shirley, Lisa Jarnesky, 
and Elena Jamero. (Back 
row, l-r): Mark Sherman, 
Robert Dillard, Rick 


McDowell, Al Vernon. 
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inball was king when Nolan 

Bushnell had a vision of a 
future filled with games played on 
TV screens. He was unable to 
generate much interest in his 
obscure idea, so he formed Atari to 
market his first game, Pong. 

To say that Pong revolutionized 
the coin-op industry would be 
understatement indeed. While 
games in that time period offered 
little more than blips and bleeps on 
a black and while monitor, what 
came after was nothing short of 
amazing. Atari was sold to Warner 
Communications and by the late 
1970s, the company had grown 
significantly with three separate 
divisions: coin-operated games, 
consumer electronics, and home 
computers. 

Atari became a household name 
when it introduced the first video 
game system for the home. Though 
primitive when compared to what 
we have today, the system was in- 
stalled in millions ofhomes during 
the early '80s. In 1984, the con- 
sumer and home computer divi- 
sions were sold to Jack Tramiel, 
founder of Commodore Compu- 
ters. That company is publicly 
owned and is operating under the 


name Atari Corp. The coin-oper- 
ated games division adopted anew 
corporate structure and is known 
today as Atari Games Corp. 

Since it assumed its role as a 
leader in video games, Atari has 
never disappointed its loyal cust- 
omers. It’s 140 games are the pro- 
duct of the largest research and 
development team based in the 
United States. The company 
spends an average of one year of 
development time for each 
product. 

Singling out a few games from 
the impressive list of top hits is not 
an easy task, but there have been 
some that signaled a dramatic 
change in the industry. Asteroids 
ushered in the space-theme gene- 
ration of games. Atari followed this 
hit with names like Missile Com- 
mand and Star Wars. 

Driving games would become an 
Atari specialty; who could possibly 
forget titles like Pole Position and 
Sprint? And then there were Atari 
Football, Centipede, Breakout, and 
Gauntlet. Atari’s most recent offer- 
ing, following hits like Hard Drivin’ 
and Race Drivin’, is Steel Talons, 
destined to take its rightful place in 
the Atari hall of fame. According to 


JING the way 


the company, Steel Talons 
represents the latest in game 
technology with a realistic heli- 
copter simulation experience. 

During the development of Steel 
Talons, the engineering team dida 
great deal of research that shows 
in the authenticity of the game. The 
aerodynamics and performance 
features of various types of 
helicopters were studied in order to 
program an accurate flight model. 
Atari even called upon the volun- 
tary assistance of local helicopter 
pilots from a nearby military base. 
According to Atari the squadron 
Was so enthusiastic about the 
game that they adopted a new 
name for themselves; what else but 
Steel Talons! 

Today, nearly 20 years after its 
humble beginnings, Atari remains 
a pioneer and leader in the in- 
dustry. The company has over 250 
employees worldwide and is an- 
ticipating revenues in its current 
fiscal year in excess of $90 million. 
In addition, its wholly owned sub- 
sidiary, Tengen Inc., has been en- 
joying steady sales in the home 
video industry. 

Atari's staff is equally as im- 
pressive. Since 1985, the company 


has been headed up by president 
Hide Nakajima. He explains his 
philosophy and direction for the 
company: "Our focus is to design 
innovative games for the coin-op 
industry. This has been the core of 
the business from the beginning. 
Atari Games created the video 
games industry and has been able 
to maintain a leadership position 
for 20 years. While others have 
come and gone, Atari has con- 
tinued to be on the leading edge of 
technology and set a standard by 
which others are measured." 

Mike Taylor, the newly ap- 
pointed vice president of sales, has 
a very positive attitude toward 
Atari's future in the coin-op in- 
dustry. He explained, "It's so ex- 
citing to be with a company that 
has a continuous flow of strong 
games. I'm glad to be back in coin- 
op with our current top-earners, 
Road Riot and Steel Talons. 
Operators seem to believe in our 
ability to provide long-term 
earners that keep high resale 
value. I’m confident that Atari will 
continue to live up to its own 
reputation." Û 


Above left: 

Here’s the team that lent 
its various talents to the 
development of Stee/ 
Talons. (Front row, l-r): 
Ken Hata, Nick Stern, Sam 
Comstock, Pete Lipson, 
and Wade Winblad. (Mid- 
dle row, l-r): Farrokh 
Khodadadi, Jim Moore, 
Mike Albaugh, Chuck 
Eyler, Victor Mercieca, 
Brad Fuller, Ed Logg, and 
Pat McCarthy. (Back row, 
l-r): Erik Durfey, Glenn 
McNamara, and Ed 
Rotberg. 

Above right: 

At a recent C.A. Robinson 
open house, (l-r): Mike 
Taylor, Ann Hayes, Ira 
Bettelman, Linda Benzler, 


and Hide Nakajima. 
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Welcome to Betson’s 


new offices 


n Sept. 21, Betson welcomed 

its customers and factory 
representatives to a “Grand-Open 
House" at its new location in New 
Jersey—303 Paterson Plank Road 
— a few blocks from its previous 
location and, literally, in the 
shadows of the Meadowlands 
stadium. 

The new, two-story brick building 
offers a glitzy showroom, im- 
pressive parts and service facili- 
ties, a huge warehouse, executive 
offices for H. Betti Enterprises, and 
space for Imperial International's 
parts house. 

The Saturday open house at- 
tracted scores of metro-New York 
operators to see the new building, 
play the latest games introduced at 
the AMOA expo, and enjoy a lavish 
spread of good food and refresh- 
ments. Door prizes and hot pink 
Betson caps were given out. 

While the festivities were in full 
swing, Play Meter was invited to 
witness a family ceremonial tradi- 
tion: nailing up the "good luck" 
horseshoe. Placed over the door of 
the executive conference room by 
brothers Bert and Hugh Betti, the 
horseshoe has provided "good for- 
tune" to Betti family businesses 
since 1929. 

Continued growth, a new build- 
ing, and the recent acquisition of 
two Rowe distributorships seem to 
prove that the horseshoe has not 
lost any ofits charm! |J 
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Betson's John Margold and Michelle Zigmonz watching Corrine Precoraro (I) and her daughter Danielle enjoying Beat 
the Clock. 
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Redemption games 
have lasting appeal— 
so buy products 

that are built to last 


E Ттр 


BETSON ENTERPRISES 


DIV. OF H. БЕТТІ IND. INC. 

303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
IN N.J. (201)438-1300 « TOLL FREE 1-800-524-2343 

FAX (201) 438-4837 


Он HOUSE 


7 » 
едед. $ 


Hugh (I) and Bert Betti hang the traditional family “good luck” charm over the con- Betson parts manager John Feltz (r), his wife Kathy, and their kids John and Kristina 
ference room door. get some pointers on Dragon's Lair Il from Leland’s Ken Anderson. 


The hard-working Betti family: (seated) brothers Hugh (I) and Bert and, (l-r), Bert’s son- 
in-law and president of Imperial, Mike DiMotta; Hugh and Bert’s nephew Steven; Bert’s 
sons Robert and Peter; and nephew Joe. 


Kaneko’s Tom Kramer is happy to show Steve Epstein (Broadway Arcade) the new B 
. Rap Boys. 
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Patriarch Bert Betti (c) talks jukeboxes with Rowe's Joel Friedman (I) and Jerry Betson's Joe Ingui (I) with a favorite customer, Ken Goldberg of PLK Vending and 
Gordon. Ken's son David. 
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've Done It Again 


No one knows fighting 
Games Like CAPCOM. While 
others design games around 
existing heroes; CAPCOM 
designs original blockbuster 
titles like FINAL FIGHT and 
STREET FIGHTER II. 


Captain Commando is no 
exception. Total player control 


¢ 4 Player Dedicated 
* » 
% Exclusive 2-in-1 play 
action button maximizes 
player response 


Ж. 
Ф Cabinet designed to fit 
practically any location 


{ * 
allows both expert and novice © * Extra large marquee 
to experience the game play с ази ооа 
that has made CAPCOM 22 E bici T Ж” 
famous. з а A io e ف‎ age 
JE 


The games that make names Laos A 
for themselves ا‎ CMT 


CAPCOM 


CAPCOM USA, Inc. 
3303 Scott Boulevard Santa Clara, CA 95054 
(408) 727-0400 


©1991 CAPCOM USA, Inc. i 2 


You should see what Bowlingo has done for 
various locations around the world. This fully 
automatic miniaturized bowling game has proven 
to be such a huge success, our customers are 
already adding more lanes and locations. And 
here’s why. First, Bowlingo attracts customers 

< you may not normally see. From young children 
& to senior citizens, everyone loves to bowl, and 
Bowlingo is the perfect form of family 


SPACE PLEX CONEY ISLAND 
Long Island, NY Mexico City, MEX 
SPRUCELAND SPORTS WORLD 
Prince George, BC Paramus, NJ 


PUT YOUR 

LOCATION IN 
ALEAGUE ALL 
ITS OWN. 


entertainment. Secondly, Bowlingo has 
been designed to fit practically any location. 
Hotels, theme parks, sports bars, arcades and 
existing bowling centers. And it's convenient. с ү 
There's no need for special shoes, balls or score 7 Y 
keeping. See Bowlingo for yourself by visiting one  \ 
of the following locations or by calling Capcom at © € 
408-727-0400. Then watch Bowlingo put your к 
location іп а league all its own. 


ALADDIN'S CASTLE SPORTS PARK USA 

San Bernardino, CA Union, NJ 

ENCHANTED CASTLE SOUTH OF THE BORDER 
Lombard, IL Dillon, SC 


Capcom USA, Inc. 3303 Scott Boulevard, Santa Clara, CA 95054 ©1991 Capcom USA, Inc 
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E. | 
Betson’s Bob Boals (I) and Williams/Midway’s Joe Dillon checking out Super High Robert and Elizabeth Betti with their children: Christopher, Peter, and Nicholas. 
Impact. 


Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the | 
preferred choice of manufacturers, e Push button loading 
operators and distributors for over e Validation 
10 years. e Quick release ticket 
suide for easy 
“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


е Counts and destroys 
redeemed tickets 


8th & Maple Avenue, Lansdale, PA 19446 e 215 362-91 12 e FAX# 215-368-7159 
As of 3/31: 120 Liberty Lane, Chalfont, PA 18914 e 215 997-8616 e FAX# 215-997-9506 
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Video lottery topic 
draws WVMVA crowd 


j ——— 


and Wendell Turner. 


AMOA government relations chairman Wally Bohrer (I) joins West Virginia Lottery OCMA’s Paul Corey and Judith Martin (I) with WVMVA attorneys John McCiaugherty 
director E. E. ‘Butch’ Bryan and WVMVA executive secretary Leoma Ballard. 


he appearance of Lottery Dir- 

ector E.E. "Butch" Bryan con- 
tributed to a record attendance at 
the West Virginia Music and 
Vending Association (WVMVA) 
37th Annual Convention and Ex- 
position of Games and Music, held 
Oct. 3-5 at the Ramada Inn in S. 
Charleston, W. Va. 

Members were hopeful that 
Bryan would announce a date for 
the implementation of a statewide 
video lottery program following a 
test project initiated on June 9, 
1990, at Mountaineer Park in 
Chester. The test is still in progress 
and offers three games, all under 
the Mountaineer name: Magic 
Symbols (match-up), Magic Draw 
(poker) and Magic Numbers 
(keno). 
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Coin machine operators and 
distributors from West Virginia 
and neighboring Ohio, Penn- 
sylvania, Virginia, Maryland, and 
South Carolina assembled to hear 
Bryan’s address on the opening 
evening and to view new equip- 
ment on display. 

Video lottery with private sector 
involvement was on everyone’s 
mind. The general consensus was: 
“It’s tough in this business already. 
We need legal video gaming to sur- 
vive." 


Video lottery 

Bryan began his address with en- 
couraging words: “You can be 
assured if we have statewide video 
lottery that coin machine 
operators will be involved. The 


events that happened in Iowa will 
not happen in West Virginia." 

He carefully explained the 
"limited application of video lot- 
tery” in the state through the 
Mountaineer Park experience. He 
showed two films to the audience. 
The first touched on the history of 
lotteries and included little- known 
facts (Julius Caesar financed the 
rebuilding of Rome through lot- 
teries). It also detailed the benefits 
derived for West Virginia through 
its lottery (since 1989 profits have 
been directed to education, senior 
citizen programs, and tourism). 

Among the specific benefits men- 
tioned were funds for school equip- 
ment, services for roughly 20,000 
senior citizens, and the addition of 
2,400 jobs in the tourism industry 


Industrias Falgas, providing the best in children's amusement for over 25 years, 
proudly announces the opening of 


FALGAS U.S.A. 1-800-772-3912 
at 1559 NW 79 Ave., Miami FLA 33126 РАХ 1-305-471-0381 


The Product: Over 50 selections with solid state sound, music and some Customer Service Dept. - Providing technical assistance, complete 
with redemption. Coin or token operated. 110V or 220V. We take in trades. Parts Dept. We can help in customizing your operation. 
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Fire Віга '“ 
HyperBeam' Disc 


But what's inside 
is a lot more important. 


Bet you didn't even notice 


IH specially when it comes to jukeboxes. 
ww 


That's the reason you have to "lift the 
hood" of an NSM jukebox to know 
how really pretty it is. 


Go straight to the "heart": 
the Changer. 


First thing you'll see when you look 
inside an NSM jukebox is its 100-CD 
"Quick Change Artist" Changer. 


Fire Country ™ 
HyperBeam Disc 


It's so fast, it all but eliminates 

the delay time between selections. 
Which means you can conservatively 
figure a 5% overall increase in collec- 
tions over operating our biggest 
competitor's jukebox...simply because 
more paid-for plays get compressed 
into less time. 


Yet, ultra fast as our changer is, 

it never so much as touches your 
expensive CD's. Just the trays 
they're cradled in. So there's never 
any CD damage. Not even any wear. 


Next, take a look at our 
new CD jacket title display 
mechanism. But you better 
look quick. 


Because it's ultra fast too. In fact, if 
you continually depress the Picture 
Display button, titles will appear 
and disappear as fast as your eye can 
absorb them. Most importantly, 
they're positioned and presented so 
patrons can really see them well. 


something was нш 
until you looked inside. 


All NSM jukeboxes look – and act – 
as if they're filled with CD's, even 
though they may be loaded with as 
few as 4. That's because you can 
"lock-out" empty CD trays and title 
strip holders...and no one can tell 
from the outside. But you always 
have the capacity of a full 100-CD 


machine. 


Now look - really look – 
at the little things. 


Things like the computerized trans- 
port mechanism on the changer. 

The "port" on the electronic board 
that lets you plug in a hand-held 
printer to retrieve diagnostic and 
collection information. The auto- 
matic-read feature so the machine 
can instantly identify and play 5" CD 
albums, 3" Singles or the new "Maxi- 
Singles"...or any combination. 


Look at something so simple as the 
loomed & fitted wiring harnesses. 

Or the size and number of speakers. 
Little things, perhaps. Unimportant 
things, no. These are, in fact, just a 
few of the technological and quality 


“Just Introduced" 


Performer-Grand™ 
HyperBeam Di 


HyperBeam Di 


features built into every NSM 
HyperBeam™ jukebox...so that they 
will not only last for decades, but be 
technologically equiped to handle 
whatever comes along in the mean- 
time. They're also the reason why 
NSM was overwhelmingly voted the 
machine of choice by operators at 
an recent international trade show. 


Now, you really want 
"pretty"? Watch this. 


Open the cabinet lid of any other 
jukebox manufacturer on the 
market...and compare what you 

see to NSM. You won't really know 
what "pretty" is until you do. 
Because no competitor even comes 
close to our features, our quality, or 
our level of technology. You don't 
have to buy an NSM for a side-by- 
side comparison, either. We'll send 
you an informative, illustrated 
booklet, "NSM Presents", to com- 
pare with. Just call, write or FAX us 
for a free copy. Or stop by your local 
NSM Distributor. 


SER ci 


NSM 


The Performance Machine 


5207 North Rose Street 
Chicago, Illinois 60656 
Phone: 312-992-2280 
FAX: 312-992-2289 


™ HyperBeam, Fire Bird, Fire Country, Performer-Grand & Silver City are trademarks of NSM - Bingen, Germany & Chicago, Illinois 
© Copyright, 1991/1992, NSM - Bingen, Germany & Chicago, Illinois 
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From left: Ron Lat 
Shaffer Distributing. 
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last year. 

The second film was promotional 
in nature, covering state attrac- 
tions and Mountaineer Park, a 
horse track and convention center 
in the northern panhandle of the 
state. Players were seen enjoying 
the games, which are all made by 
Scientific Games, on-line lottery 
supplier for the state. According to 
law, the games in the test are strict- 
ly “games of chance,” with no skill 
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hey of Ace High Music, Mike Minor of Nintendo, and Bruce Homier of 


From left: Wally Bohrer, AMOA government relations chairman; Gene Urso, new AMOA 
president; Mort Ansky of U.S. Games; and Jon Hafezi of PARS Electronics. 


| Bm... 
By the ‘ 
Danny Broom. 


Vending. 


EY 


factor involved. 

Video lottery terminals at Moun- 
taineer Park handle wagers up to 
$1.25 with a maximum win of 
$1,000. Machines print tickets in- 
dicating winnings; these are 
redeemed at a cashier's window. 
Seven days are allowed for players 
to claim their prizes. Players have 
to be 18 years or older. 

One-year results (June 9, 1990 — 
June 8, 1991) indicate gross sales of 


No, it's not twins. Steve Koenigsberg (c) of State Sales teases Bill Kyle of Country 
Music about their uncanny resemblance. Bill Carnahan of State Sales is at left. 
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‘Wall of Fame,” (l-r): Ronnie DeHaven, Richard Paxton, Linda Jenkins, and 


rep veg 


и З — E 


Carlos Lozano of VLC demonstrates his newest VLT model to Kay Vass of Vass 
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$8,071,658 and prize payout (70 per- 
cent) of $5,619,220 for a net sales 
figure of $2,452,438. Mountaineer 
Park received $1,457,222 of the net; 
the Lottery received $995,215. 
Bryan said he had "traveled here 
to share our mutual hopes for the 
coin machine business." He refer- 
red to the image problems of our in- 
dustry, explaining that “what 
we re talking about is perception. 
We are what people think we are. 


ELECTRONIC 


SPORTS CARD4 45 : 
DISPENSERS 
by GRAYHOUND 


A Proven Winner 


Sports Cards Make Мопеу$$ 


OPERATORS: Capitalize on the Sports 
Card Craze. Big Money is being made, 


don't be left out & become part of the 
"I SHOULD HAVE" Crowd! 


Features: 

Easily Retro-Fitted to 

Any Game 

Will Dispense ANY Cards - 
Glossy or Not 

Will Not Ruin Cards 
Dispensing 

Programable by Dip 
Switch, One Card Per Play 
or can be used like a 
Ticket Dispenser 

Easy to Load Cards 

Not Hard on the Wallet 
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> SPORTS CARDS << 
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x«NON-SPORTS CARDS X 

AVAILABLE 


Need Cards? 
GEI has them?! 


0-222-0491 
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DU" 80 
'RAYHOUND EIRONIG, INC., P.O. Box 1697, Toms River, NJ 08755 Fax: (908) 341-6560 
or your local distributor 
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Premier, and Roy Pike of Star Amusement. 


ў 


the Avengers. 


We must educate the public." 

The purposes of the test project 
have been to conduct in-depth 
research and to perfect a system 
with total security. Emphasizing 
this, Bryan said, "The sole founda- 
tion of the lottery is its integrity. 
We have nothing else to sell but 
our integrity. Players must feel 
that they have afair chance to win. 
And when they lose, they must 
know the money goes to worthy 
programs." 

There were disappointed faces 
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By the Premier Player's Choice VLT, (l-r): Bud Deal of Star Amusement, Bob Harzer of 


Jerry Derrick of Derrick Music and his daughter Jene sample Leland's Dragon 's Lair II. 


Jason Price (1) and David Walden of Price Music play Data East's Captain America and 


Randy Cesco of Monroe Distributing shows Data East's Batman and Williams' Slugfest 
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to Johnny Warf of Warf Vending. 
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Lee Wesson of Peachtree Amusements with Becky Price of Price Music and Natalie 


Wesson at the wheel of Taito's Double Axle. 


and Jeff Sullivan. 


when he said: "Video lottery will 
not happen this year and perhaps 
not next year. But it will happen all 
over the country. We have spent 15 
months of our time in this effort. 
The potential is enormous as are 
the rewards for West Virginia." 

On an upbeat note, he said rules 
and regulations are now 90 percent 
complete. He cautioned: "All our 
projections will not mean a thing if 
we cannot all work together." 

He added, "Video lottery is a 
trend in the nation we live in. 


Happy with the new NSM Performer Grand, (I-r): Mondial's Doug Wilson, Doug Haney, 


States will do it because they have 
to. We're moving into a com- 
munications world; lotteries 
throughout America will move in- 
to a new phase. Projects should be 
thoroughly researched to be sure 
the product is right." 

Bryan wants to be absolutely 
sure “when we put the seal of the 
West Virginia Lottery on a pro- 
gram." 

He invited the coin machine in- 
dustry to work with him to finalize 
the plans for the future: “I will be 


| Itis easier for You to become a 
Certified Factory Direct Dealer 
TODAY than ever before! 


25 Neon Sign (20.5"H x 32.5"W) 


SIGN or CABINET 


YOUR 
CHOICE! 


Cabinet available in 


Antique Walnut — Pickled 
oak stained oak 


$156- Framed Dealer Certificate (19.5"H x 36.5"W) 


/ 
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This Certifies That 


Billiard Pro Shop 


Dealer Number 


(36.5"H x 19.5"W) 

/1 "" $490 Rotating Countertop 
17 Display Cabinet 
| holds 18 cues 


= 


When You join our high profit Dealer Network you receive this Framed Dealer Certificate 
plus your choice of a Meucci Neon Sign or a Countertop Display Cabinet FREE! 


10 Important reasons for becoming a member of our Certified Dealer Network: 


1.) The best hitting cues in any price range 6.) Internationally recognized pro-staff 


2.) World renowned product designs 7.) World wide recognized name brand 
3.) National product and dealer advertising 8.) Excellent dealer service policies 

4.) Low initial inventory investment 9.) High profit fast turning products 

5.) Fast delivery on restocking orders 10.) Unsurpassed merchandising products 


7472 Old Hwy 78 * Olive Branch, MS • 38654 • USA • (601) 895-4877 » FAX (601) 895-4634 
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up front with you and will look for- 
ward to working with each and 
every one of you. But no, I will not 
give you a (start-up) date tonight." 

Comments afterward were 
varied. One operator stated, "Now 
that we know it isn't going to hap- 
pen right now we can turn our at- 
tention to new game purchases. 
We've been holding off on 
everything, wondering if a 
statewide video lottery program 
was ready to kick-off." 

Another said, "The big problem is 
that locations want this equipment 
(poker games). They flat-out need 
them just to stay afloat." A third 
speculated that the May '92 gover- 
nor's election may influence the 
political climate in terms of video 
lottery. 


Equipment 

The exhibit hall was open for two 
hours following Bryan's address, 
then again the next two days. The 
distributing companies of Mon- 
dial, Monroe, Drew's, State Sales, 
Atlas, and Shaffer all showcased 
product. 

Here's a brief sampling of games 
by category: 

Video lottery terminals—Golden 
Paradise (PARS), Player's Touch 
(Premier), Superstar 2000 (Merit), 
Model 8024 (VLC), and Magic 
Numbers, Magic Symbols, Magic 
Draw (Scientific Games). 

Video—Captain America (Data 
East), Spider-Man (Sega), Dragon's 
Lair II (Leland), Double Axle 
(Taito), Golly! Ghost! (also used as 
a redemption game, Namco), 
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Tammy Gunnoe, deputy director of marketing for the West Virginia Lottery, and Jon 
Hafezi of PARS Electronics with the Go/den Paradise VLT. 


Tim Caldwell (I) of Drew's 


Super High Impact (Midway), 
Sunset Riders (Konami), and WWF 
Wrestle Fest (American Technos). 
Pinball—Class of 1812 (Premier), 
Batman (Data East), and Ter- 
minator 2 (Williams). 
Music—LaserStar Patriot (Rowe), 
Performer Grand (NSM), and New 
York, New York (Wurlitzer). 
Sports Games—FPutting Chal- 
lenge (ICE) and Deluxe Air Hockey 
(Dynamo). Also shown: plush 
prizes from Ace Novelty; 8-line 
games from Drew’s Distributing; 
and a new idea in lucky numbers, 
the Hi Roller game from WPA Mfg. 


Special events 

Gene Urso of Madison Coin 
Machine Co. in Monona, Wis., new 
president of the Amusement and 
Music Operators Association 
(AMOA), addressed the general 
meeting on topics close to his 
heart. First and foremost, he said, 
"Be proud of being an operator." 
He advised everyone to remember 
the Washington Conference and 
the AMOA Expo in '92 as industry 
events too important to miss. 

He offered suggestions on many 
general operating tips, including 
the value of establishing a newslet- 
ter to maintain lines of com- 
munication between operators 
and their locations. "Especially 
with the interest in video lottery,” 
said Urso, “you must get the cor- 
rect information out. Newsletters 
are good public relations for your 
company.” 

On the hands-on educational 
side, Joe McClung conducted a 
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Distributing and Jerry Reeves of the Wurlitzer Jukebox Co. 
by the New York, New York. 


session on "How to Organize Dart 
and Pool Leagues." 

WVMVA secretary Leoma 
Ballard, former operator and past 
president of AMOA, was honored 
along with Arretta McCarus for 
their years of devotion to the 
association. Richard Paxton read a 
special poem to the attendees, 
which was followed by the presen- 
tation of corsages and bouquets of 
long-stemmed red roses. 

Both ladies were overcome with 
emotion and expressed apprecia- 
tion for the thoughtfulness. “It’s 
really a labor of love,” said Leoma. 
“This association is like family.” 
Leoma had just celebrated her 
birthday a few days earlier, mak- 
ing this occasion seem like a week- 
long birthday celebration. 


Paxton drew raves for his “Wall 
of Fame” pictorial display of 
photographs that chronicled the 
37-year history of the association. 

WVMVA provided evening 
entertainment in the form of a 
twilight cruise and prime rib din- 
ner on board the paddlewheeler 
West Virginia Belle on Friday, and 
a Dutch dinner and evening of dog 
racing at the Tri-State Greyhound 
Park on Saturday. 

No WVMVA convention would 
be complete without Leoma and 
Arretta’s yearly treat homemade 
fudge at the registration table. You 
can bet there wasn't a morsel left. 

New officers were elected at the 
business meeting. Look to our 
"News" section for the complete 
listing. ÛJ 
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Making the case for 
operator-run systems 


» ven though the proposed 
Iowa experiment is on the 
back burner for now, the possibili- 
ty of sole-source situations still 
looms on the horizon. Legislators 
and the governor’s office in many 
states have taken a dim view of 
coin machine operator involve- 
ment in legalized video gaming. 

Yes, there’s an image problem. 
Our industry is considered by 
some to be “excess baggage." If 
and when a state becomes more 
elastic in its view of legalized 
gambling activities, the coin 
machine industry does not 
automatically enter the equation 
in their eyes. 

In the interest of setting the 
record straight on operator in- 
volvement, AMOA government 
relations chairman Wally Bohrer 
traveled to Manitoba, Canada, on 
Oct. 9 to explain the benefits of 
private enterprise participation in 
video lottery. Manitoba recently 
decided on a sole-source situation. 

Following are excerpts from his 
address: 

"Recent events in Eastern 
Europe have shown that a cen- 
tralized economy is the least effi- 
cient. Even before this dramatic 
proof, trends were evident 
throughout North America to 
reduce the scope of government 
enterprise by privatizing many ac- 
tivities which can better be handl- 
ed by private firms. 

The Amusement and Music 
Operators Association, represen- 
ting the operators of coin- 
operated entertainment equip- 
ment throughout North America, 
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strongly believes that govern- 
ments should rely on local private 
enterprises for activities that take 
place in multiple locations, and 
particularly for those which are on 
the premises of small businesses. 
Government should not compete 
with private firms. For govern- 
ment to go into competition with 
these firms hurts everyone— 
businesses directly, governments 
through reduced tax income. 

A dynamic industry of small 
businessmen has grown up pro- 
viding coin-operated entertain- 
ment, such as jukeboxes, video 
games, and darts in restaurants 
and taverns in the United States 
and Canada. State or provincial 
governments destroy these small 
businesses if they step in and 
operate lottery terminals side-by- 
side in the same locations. This 
puts the government in direct 
competition with small private 
enterprise. 

Fortunately, there is an easy 
solution. Rather than displacing 
small businesses, the govern- 
ments should use their experience 
to operate video lottery terminals 
in local facilities. These firms and 
their employees are already in 
place. To hire new government 
employees to do their jobs is 
wasteful as well as anti- 
competitive. 

Appropriate revenues will flow 
to the governments through the 
activity generated by private 
firms, by taxes on the profits of 
these small businesses, on the in- 
come or other taxes paid by their 
employees, and on appropriate 


fees to the government as sponsor 
of the lottery. 

This way everyone profits— 
government, small business, and 
the citizens who depend on 
economic activity and the 
paychecks generated by private 
enterprise." 

Government does not unders- 
tand our industry. Right before 
the Nova Scotia Lottery began its 
program without coin machine 
operator participation in that 
Atlantic province, the lottery 
director explained that it was 
never the intent of the lottery to 
hurt coin machine operators. He 
felt that their games could co-exist 
right beside the video lottery ter- 
minals (VLTs) placed by the 
government. 

The reality is that VLTs will 
generate most of the funds as 
players bypass regular amuse- 
ment devices for those that pay 
back. Playing time on standard 
videos, billiards, and darts will 
drop off dramatically when faced 
with the competition of legal pay- 
off poker, keno, and blackjack. 
The result: this equipment may 
either be removed to make room 
for more VLTs, or the location will 
see the downslide and decide to 
buy its own games with the extra 
revenue it receives from VLTs. 

The case for private enterprise 
involvement is a strong one and 
deserves retelling. Look for more 
on the status of video gaming in 
North America in our December 
"Year in Review’ issue. Û 
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of Video Lottery 


Terminals 


For 50 years, Williams has had “the 
touch” when it comes to coin-op industry 
leadership through innovative engineering 
design excellence, quality manufacturing 
craftsmanship and marketplace 
responsiveness. 

Once again, Williams steps to the 1% 
forefront—this time as the #1 and only major | _ 
manufacturer in the field to bring to market 
the benchmark of Video Lottery Terminals 
designed and built from the ground up. 

Now, the leaders in the field are proud to 
present Williams’ MIDAS TOUCH", the only 
VLT with touchscreen technology, multi-game 
capability, single-board, state-of-the-art | 
electronics, enhanced player appeal ... and 
the Williams name! 
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ALL-METAL CABINETS 
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VGA MONITOR with front-mounted 
controls 
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electronics-in-a-drawer SINGLE- 
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Mondial hosts a 
successful open house 


“Нарру to see уои!” says Nintendo’s Chuck Arnold (), here with his wife Millie and 


Atari’s Jim Newlander. 
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ondial Distributing of Spring- 
field, N.J., hosted its annual 
post-AMOA open house on Satur- 
day, Sept. 21. 
New York area operators were 
invited to the Fadem Road facility 
for a great family party, complete 
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Linda Cons of Wayne's vending (I) and Sue Pasquino of Mondial watch Joey Corrao‏ 
enjoy Namco's Golly Ghost.‏ 


Mondial's Tony Yula Jr. is flanked by Premier Technology’s Sal Mirando (|) and David 


Konami's Mike Kubin gives little Jeff a few pointers on playing Sunset Riders. 


with barbecued hamburgers and 
hot dogs with all the trimmings. 
Operators talked with factory reps 
about the latest games, while their 
families played the new videos, 
pins, and redemption product. 
Mondial even thought of the 


smaller tykes with a space walk set 
up in the parking lot. 

The day went especially well for 
several lucky operators, who went 
home with TVs, VCRs, and CD 
players given as door prizes. O 


And your operator walked in with this machine. 


i г Or, suppose you just went to a lounge with some 
. fri nds and you saw this in the corner. 
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Paul Wiederaenders of Leprechaun (I) showing the new Mc'O River Karate Blazers to Randy Taylor of All Arcades is flanked by Mondial’s Walt Bittal (I) and Irem's Drew 
Universal Vending’s Sal Di Bona and family. Maniscalco. 
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Renee Baer of CMG Vending watches youngsters Ira and Steve driving Taito's Double 
Axle. 
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Citrus Vending's John Howard enjoyes a few games of Toss Ет with his kids. Barely enough games to go around as operators enjoy the latest hot games. 
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HERE'S HOW THE ALL NEW 

A | ! NINTENDO SUPER SYSTEM 
i: " | IS SHAPING THE FUTURE: 

| .. BETTER BY DESIGN. 

High-tech control modules, specifically engineered for coin-operated use, have tremendous 
appeal to today's players and offer th most advanced game play in the industry. 


MORE PLAYER APPEAL...  " X. 
Thunderous stereo speakers and a huge, bigger-than-ever 25" monitor provides greater 
true-to-life ак ak of excitement. = 
is." MORE FLEXIBILITY... TY у 
In addition to interchangeable software, Nintendo? offers superior bookkeeping functions 
and new auditing options for ease of operation. = = 


МОВЕ GAMES. кб, |, 
The Nintendo Super System™ is the first system in history to have more than 60 game s ae. ud 
developers working simultaneously on a continuing flow of new game titles. | AM LA 


NEW OEM PROGRAM. 
An aggressive new Original Equipment Manufacturer (OEM) program gives other video game 55; ді 
manufacturers and creators actual use of our new technology, bringing even more excitement en 
into the industry. ШАСЫ; 


NEW TEAM PLAYERS. 
Through shared perd new game developers will indude those who until now have never | 
| had a vehicle with which to bring their ideas to the coin-op market. m. 


ENDLESS POSSIBILITIES. 
Our new custom Picture Processing Unit (PPU) is advanced so far beyond existing technology 
that the boundaries for the creation of future games are unlimited. 


INCLUDES THREE SUPER 
EXCITING NEW GAMES: 


SUPER MARIO WORLD." 
The irrepressible Mario is back in his fourth adventure, battling bigger and badder enemies in 
the Dinosaur Islands. With eight worlds and 96 sensational levels to explore and conquer, it's 
ғ the greatest Mario adventure ever. 


TM 


F-ZER : 
; It's the ultimate race of the 26th century. Choose one of four high-speed hovercrafts and гасе % 
at blinding speeds against maniacs out to win at all costs. Racing never looked or sounded 
a. more real, or felt more dangerous. 
SUPER TENNIS." 
Singles or doubles. Hard, day or grass courts. Overhead slams, groundstrokes, backspins or . 5, ; _ sb 
lobs. You're in control in this World-Class competition, and mastering your skills will take ii: : r 

е practice. Work hard and score aces against the best pros. 
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UEST COMMENTARY 


David Stubblefield 


The future of video 
in the coin-op industry 


| he market forces at work in 
the coin-op entertainment in- 
dustry today are varied and 
dynamic. The economy, changing 
demographics, foreign competi- 
tion, and runaway technology are 
a few of the factors involved. 
The population has peaked. 
Baby-boomers are no longer teen- 
agers; they are the parents of 
teenagers. The market is shrink- 
ing. (You might consider geriatric 
games like The Walker Wars... 
well, maybe not!) To capture and 
hold a market share in America 
has become an elusive achieve- 
ment. Your competition is out to 
"get yours” and make it theirs. 
Most of the numbers are down 
in today's entertainment market. 
One exception, according to a re- 
cent show by "Entertainment 
Tonight," is in the sale of novels. 
But we all know that the target 
group for coin-op video games are 
generally not avid novel readers. 
Those paying our bills are likely 
to be found visiting amusement 
parks, fast food restaurants, and 
shopping malls—all places my 
research indicates are feeling the 
crunch, too. Sources in the amuse- 
ment park industry have told me 
that not only are their gate 
volumes down, but people are 
spending much less on their visits. 
I don't mean to insinuate that 
it’s all over but the crying. Quite 
the contrary; I feel the future of 


coin-op video games is quite 
bright. There will, however, be 
those who won't survive the rigors 
of today’s fast-paced market 
place. 

Coin-op entertainment is chang- 
ing, just as it always has. How- 
ever, players today are con- 
siderably more sophisticated in 
both their knowledge of elec- 
tronics and taste in entertainment 
than those of just a few years ago. 
They are also far more demanding 
of the games physically; they 
break things. These players are 
wiling to feed the machines 
dollars as well as quarters. But 
their expectations are high, their 
patience limited. 


“Those paying our bills 
are likely to be found 
visiting amusement 
parks, fast food 
restaurants, and shop- 
ping тап.” 


Players are primarily young 
males with their own home 
games, some utilizing 16-bit 
graphics and better sound than 
your average car stereo. If you 
don't cater to them with dynamic 
games, someone else will. These 


players have power in their wal- 
lets. There is a long list of those 
trying to sway that power in their 
own direction. 

When money is tight, players in- 
dulge less often and only on their 
favorites. Some of the new games 
cost up to a dollar to play. It's 
possible that if a game is a hit, at- 
tention will be diverted from other 
games on the floor. However, if 
you neglect these high-end games, 
there's a good chance your play- 
ers will go elsewhere in search of 
the games they want. It can be a 
Catch 22 situation; higher game 
price tags mean more expensive 
mistakes. Yes, the games, they are 
a-changing. 

The average player wants 
games that are more than simply 
better graphics. They want games 
that are highly interactive, 
realistic, and—never forget it—fun. 
They want games that fire the im- 
agination with unexpected twists 
and turns. They demand games 
that carry them out of their daily 
lives and into an exciting alter- 
native. You must offer games that 
"challenge them” without “loosing 
them." Today's players are seek- 
ing the thrill of "being a part of the 
game," not just watching it. 

Well, back to reality. This in- 
dustry must face some tough, new 
competition—a new generation of 
home games. These games offer 
arcade-quality play in the living 
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room. Some companies, like Sega 
and Nintendo, are in both coin-op 
and home markets. But one for- 
midable competitor on the hori- 
zon is Commodore’s new CDTV, a 
new home unit that combines the 
CD ROM and a computer. The 
games play very, very well. 
Although this unit is quite expen- 
sive, remember what calculators 
used to cost. If the past is any in- 
dicator, these too will drop 
drastically in price. 

The use of advanced stages of 
this same technology can allow in- 
credible results in coin-op. The 
possibilities for the creative mind 
armed with the right technologies 
are astounding. But we will not be 
pursuing it alone. Games can 
have high-resolution graphics— 
beyond CDTV—as good as TV 
commercials. You can also mix 
video and graphics in real-time 
game play, creating a virtual reali- 
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ty on screen that looks photo- 
graphic. The effects can be stun- 
ning, with no jerks in the motion 
or course resolution. If handled 
right, the cost will be less and the 
development time shorter than 
you might imagine. This techno- 
logy is already in the arcade 
arena. 

Mad Dog McCree, which utilizes 
a high degree of play interaction, 
and Time Traveler, which uses the 
interesting twist of pseudo 3-D, are 
only the first swell of a new wave 
of games. Some manufacturers 
will ride this wave well; others will 
not. This new generation of games 
will use innovative technologies 
and techno-tricks, which will be 
new to most manufacturers, 
distributors, operators, and 
players. 

The coin-op industry is being 
reshaped by players’ demands, 
market realities, and advances in 


(“Ре 


Апа 
Моге 


CUESTÎ 


THE WORLD'S FINEST 


Best Discounts...Widest Selection 


Moema Joss 27%, -CUES S$ chin 2 
b Adam Custom Cuts, Ltd. A ессе, 
HUEBLER 
$ SCRUGGS 20 


technology. This is unavoidable 
and very predictable. Someone 
will “give the people what they 
want” and be prosperous; others 
will not. 

To stay ahead of the competi- 
tion, you must know what the. 
market wants and find the best 
way to meet that want. The coin- 
op industry is based on entertain- 
ment, not need. We deal in discre- 
tionary income; they don't have to 
play, but we must make them 
want to play. 

Who will be the beneficiary of 
these dynamic times? The search 
for the next superstar goes on. 
Those familiar with this new and 
dynamic marketplace will be the 
survivors of the “entertainment 
wars of the '90s." ÛJ 


David Stubblefield is a consul- 
tant on game design, producí 
evaluation, and marketing. 
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This story is the first ina 
series of three that will 
explore the relationship 
between burgeoning 
technology and coin-op 
games. Specifically, 
which technologies are 
the respective manufac- 
turers pursuing with 
their R&D dollars, and 
will the fruits of their ef- 
forts necessarily mean 
money-making games 
for operators? In other 
words, would a 
manufacturer's boast 
that its 54-bit games are 
on the way herald a 
resurgence of Pac-Man- 
like earnings. 
Following this story 

on systems, we'll look 
at what the manufac- 
turers of (predominant- 
ly) dedicated games are 
up to, followed by a 
report in January on 
where the industry's 
leading kit manufac- 
turers are headed. 
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Christopher Caire 


Systems: 
from scorn 
to acceptance 


À S children, we were all read 
"Ihe Boy Who Cried Wolf" as 
a reminder of the perils of lie- 
telling. The false claims mounted 
until the words rang hollow to 
those who heard them. The coin-op 
industry experienced a similar tale 
when video game systems first ar- 
rived on the scene. Promises of 
good, frequently released software 
to complement the hardware were 
akin to "the check'sin the mail” for 
operators. The word was out: stay 
away from systems if you know 
what's good for you. 

Two manufacturers, however, 
have strived to change this 
negative perception. Nintendo has 
long been recognized as the 
"system company.” It unveiled the 
VS system in 1984 and followed up 
with Play Choice-10 and Play 
Choice-5. Nintendo’s latest venture 
in this market is the Super System, 
a 16-bit system that made its coin- 
op debut at AMOA ‘91. Nintendo 
promises to support the Super 
System with as many game titles 
as its predecessors received. 

SNK, in contrast to Nintendo, 
has only been competing in this 
arena since ACME ’90, when it 
debuted Neo-Geo. Operators, with 


memories of being burned fresh in 
their minds, initially took a wait- 
and-see attitude. Now that the 
honeymoon’s over, what’s the ver- 
dict? Consider this: operators gave 
Neo-Geo a 1990-91 AMOA Game 
Award for Most Innovative New 
Technology. 

We talked to SNK’s Paul Jacobs 
and Nintendo’s Al Stone to find out 
why, in a video game industry 
dominated by kits and dedicated 
games, systems should be given 
another chance. 

SNK 

Jacobs, president of SNK Corp. 
of America, says the Japanese 
parent company was so intent on 
keeping Neo-Geo an industry 
secret that even he was kept in the 
dark for a while. 

“Тһе system was under develop- 
ment for about two years before 
SNK introduced it in March 1990,” 
Jacobs said. "Quite frankly, it was 
being developed for a year-and-a- 
half of those two years without my 
knowledge. Mr. (Eikichi) Kawasaki 
really wanted to keep things quiet. 
He’s an operator at heart, and he 
basically felt that the concept of 
systems was always a good one. 

"Unfortunately, some of the peo- 
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ple who got into systems earlier 
fumbled the ball. The idea was 
good, but either they didn't follow 
up with the proper software, or 
they had a hit game but only of- 
fered it in a dedicated version in- 
stead of making it convertible on 
the system. With the increased 
competition in the video game 
business, Mr. Kawasaki felt it was 
time to take a good concept, do it 
properly, and set SNK apart from 
our competitors." 

Jacobs confesses that SNK 
didn't bring out Neo-Geo “just to be 
benevolent." The company believ- 
edit could make money for itself as 
well as the operating community. 
Has SNK been correct? Take note 
of the following statement. 

“Idon’t think there's an operator 
in America who's dissatisfied with 
his Neo-Geo—not one," Jacobs 
said. "That may sound boastful, 
but I honestly believe it's true. The 
system's ease of conversion and 
the fact that we've followed 
through with hit software (about 20 
titles to date) should remove any 
skepticism that existed when we 
started. SNK had to sort of pay for 
the sins of other people, but that's 
over now. We're on a roll. Mr. 
Kawasaki's vision has proven to be 
correct." 

SNK has not allowed the format 
for Neo-Geo to become stale. The 
original six-slot version has been 
joined over time by a four-slot, a 
two-slot, a one-slot upright, and à 
kit. 

“When you have a product like 
this, you have to change things 
around a bit to renew enthusiasm,” 
Jacobs said. "Even though the pro- 
duct speaks for itself, you must en- 
sure that people will remain in- 
terested. We've tried to inject a 
fresh feature or two for every trade 
show." 

Among the technological 
features that Neo-Geo boasts are а, 
16-bit main microprocessor; up to 
64 megabytes of game ROM stor- 
age for stellar graphics and sound; 
the ability to display and in- 


SNK's Neo-Geo system. 


“You have to have solid 
technology to begin 
with in order to compete 
with other product in 
the field. After that, yes, 
you must make hit 
games to satisfy the 
operator and make him 
money.” 


dependently scroll three different 
background scenes; almost five 
times more sprites (groups of 
screen dots) than typical coin-op 
game hardware; a palette of over 
65,000 total colors, of which 4,096 
can be displayed at the same time; 
CD-quality sound; extensive book- 
keeping functions; a game-contin- 
uation memory card; and an ad- 
vanced hardware test program. 
But can’t all of this technology be 
somewhat of a waste if the soft- 
ware doesn't excite players? Aren't 
games the key element, not the 
hardware? 

"Ihe technology that Neo-Geo 
has is essential for competing in 
the the arcade marketplace,’ 
Jacobs said. “SNK develops games 
for arcades first and foremost, not 
the home market. You have to 
have that solid technology to begin 


with in order to compete—just 
visually—with other product in the 
field. After that, yes, you must 
make hit games to satisfy the 
operator and make him money. 
But a good technological base 
comes first. It allows you to make 
better games, because your 
engineers then have the freedom 
to utilize the technology to the best 
of their capabilities." 

When SNK says it supports 
operators with a frequent release 
of games, just how often does it 
mean? One street operator in 
Southern California told Play 
Meter that for his competitive 
area, where furious game rotation 
is essential, new Neo-Geo software 
should come out every four weeks. 
Is that reasonable? 

"May of 1990 was our true star- 
ting point, and since then we've 
released 19 titles to the field," 
Jacobs said. "That's 19 games in 18 
months, or an average of about one 
a month. In the future, our lab 
could have two games available 
per month, but quite frankly I don't 
know if that's sensible from a 
marketing standpoint. It'S some- 
thing we have to gauge. 

“You could create confusion by 
throwing six brand-new titles at à 
guy within a couple of months, and 
in so doing not maximize each 
game's potential. At best, we're go- 
ing to stay at one title a month— 
and probably even ease back on 
that. Personally, I think about 
eight games a year is all we need, 
but the jury is still out on that." 

SNK never considered Neo-Geo 
more ideally suited for arcade 
operators as opposed to route 
operators, or vice versa, Jacobs 
says. Rather, the multiple con- 
figurations make the system a 
perfect fit for just about anyone’s 
needs. 

“In the beginning, the engineers 
were thinking about a 12-selection 
machine, but that’s overkill,” he 
said. "First of all, it’s too expensive 
to fill up 12 spots, and even with the 
four-slot—our most popular model 
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— we find that one of the games 
usually garners about 60 percent of 
the play. The addition of another 
one brings you up to 85 or 90 per- 
cent. The remaining two titles are 
there for certain individual players 
who like those particular games. 
It's necessary for them to be there, 
because it's the overall income of 
the machine that's important, but 
you can go too far. The engineers 
thought 12 titles would be good, 
because Nintendo had 10, but we 
decided we weren't thinking 
` Straight. 

“So we brought out the six-slot as 
a centerpiece for a good arcade. 
It’s alarger machine with a 25-inch 
monitor, and it’s slightly wider 
than a conventional arcade game; 
there's definitely a presence to it. A 
lot of the larger arcade people— 
Nickels and Dimes, Time-Out, etc. 
— have gone with it because they 
feelit makes a statement. The four- 
slot is every bit as adequate; there 
are just as many arcades, except 
for the really big chains, that have 
gone with this configuration. It's 
excellent for convenience stores 
and places of that nature, where 
there's only room for one or maybe 
two machines. The variety oftitles 
available makes Neo-Geo a 
tremendous choice for them. 

“We came out, for a period of 
time, with a two-slot in a wood- 
grain cabinet. It was more like a 
cabaret-style designed for lounges 
and bars. Though it was successful 
in terms of choice, most people 
said, Yourred cabinet really looks 
the best.’ So we went to a one-slot 
for the bars and taverns across 
America. There's one selection, but 
its an interchangeable machine. 
We also have a kit available for 
those who still have adequate 
hardware that they can convert 
and still make look good, but the 
one-slot dedicated is more attrac- 
tive. The taverns seem to prefer it, 
and so do we. As you see, Neo-Geo 
is adaptable to anywhere." 

Jacobs says when operators ex- 
press a desire for new technology, 
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what they really mean is some- 
thing that will directly benefit their 
pocketbooks. That being the defini- 
tion, Neo-Geo has been a tech- 
nological boon. 

“Тһе ease of interchangeability 
and the cost of the product is up- 
permost in his mind," Jacobs said. 
“Оп average, a brand-new piece of 
software for this system is one- 
quarter to one-third the price of 
another company's kit. And the 
quality of the games that SNK 
makes now is far superior to the 
stuff we made on a single circuit 
board as a conventional kit-maker. 
The operator gets much better 
technology at a far, far reduced 
price. That's what they really love 
about Neo-Geo." 


“You can have the most 
sophisticated piece of 
hardware in the 
business and still not do 
well. Some people have 
32-bit games that don't 
earn money. The con- 
tent of a game is the 
most important thing.” 


Another thing they loveis SNK's 
stated policy of not releasing a 
coin-op title to the Neo-Geo home 
system any sooner than six 
months after the coin-op release. 
The Southern California operator 
cited earlier, however, says he's 
worried that SNK will waver on 
this policy. His doubt stems from 
an ad he says he saw for Sengoku 
and King of the Monsters home 
cartridges—recent Neo-Geo coin- 
op titles. 

"If he saw those, I'm sure it said 
in anticipation of release,' or 
words to that effect," Jacobs said. 
“Our home company, SNK Home 
Entertainment, had a booth at the 
Consumer Electronics Show in 
June. They showed all of the stuff 
we have available on the arcade 


system—but with availability 
down the road. There's no reason 
not to advertise what you've got 
coming; it's a selling point. But Mr. 
Kawasaki hasn't wavered a bit on 
the six-month minimum. In fact, 
most titles have been delayed 
longer than that." 

Whatelseisonthe SNK drawing 
board? Can we expect anything in 
addition to Neo-Geo software in 
the next few years? 

“Youre going to see SNK getting 
into some diverse areas,” Jacobs 
concluded. “We made a commit- 
ment when we brought out this 
system that for at least the first two 
years, everything we did develop- 
ment-wise would go into Neo-Geo. 
SNK will have the system ad in- 
finitum, as long as it’s technically 
competitive. But by the same 
token, you'll see a couple of other 
games in the course of a year that 
we call ‘specialty games,’ shooting 
games like Beast Busters and 
Mechanized Attack that cannot be 
put on Neo-Geo. With the good 
engineers we have, there’s no 
reason not to do other things. But 
Neo-Geo is our bread and butter.” 


Nintendo 

If you were to put a member of 
the coin-op industry on a shrink’s 
couch and play word association 
with him, the words “Nintendo” 
and "system" would surely be 
paired together at some point dur- 


ing the exercise. Its long-term com- 


mitment to systems is apparent, 
but what set the company on this 
path in the first place? 

“At one time in this industry, 
everyone was competing on the 
same level," explained Al Stone, 
vice president of sales and 
marketing for Nintendo of 
America's coin-op/commercial 
product division. 'New games 
were developed at a high velocity 
to try to maintain a significant 
share of the market. But this was 
hard on operators; sometimes 
there were too many games, other 
times not enough. It created peaks 
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and valleys in our businesses and 
their businesses. 

“When the VS system was first 
developed, Nintendo knew that 
there had been systems tried 
before. But nobody had ever really 
put a vast amount of resources in- 
to it. Operators were asking for 
something less expensive, and 
Nintendo gave them the VS uni- 
system so they wouldn't have to 
buy a brand-new game every time. 
The VS dual system was sort of a 
proving ground. We noticed that 
the system worked, but we were 
having trouble developing more 
real, interactive games. So we said 
heck, let's just doit on a uni-system, 
where you change one game at а 
time.Ithink it was the savior ofthe 
business in those days. The 
operators were talking and 
Nintendo was listening." 

In late 1986, with the technology 
onthe VS hardware having grown 
old, Nintendo moved on to Play 
Choice-10. Nintendo and third- 
party licensees developed titles for 
the system, which, after observing 
player habits, was scaled down to 
a five-slot unit. 

“There were usually three games 
that earned between 95 and 99 per- 
cent of the money," Stone said. “It 
became confusing to have 10 
games, and since the fresh titles 
got most ofthe play, we decided to 
go with five selections instead of 
10." 

Nintendo's latest offering, the 
16-bit Super System, spent 18 
months in the development stages. 
Better graphics is but one compo- 
nent of this powerful new system. 

"It has CD digital sound, pro- 
bably the best in the business," 
Stone said. "The graphics are cer- 
tainly very good, but overall we 
spent a lot of time and money to 
develop a custom 16-bit PPU. The 
key word is custom. The capa- 
bilities of our hardware are just 
about limitless as we, the game 
developers of today, know them." 

Its improvements notwithstand- 


ing, Stone thinks that to get into a 
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Nintendo's new Super System. 


comparison of 8, 16, 32, or even 64 
bits is missing the big picture. 

"Sixteen-bit is a loose term," he 
said. “We have some very success- 
ful companies in our industry—I'm 
not going to name names—that 
don't use 16-bit technology yet. 
They use dual 8-bit. What is more 
important is what's inside the 
games and the capability of the 
hardware. Sixteen bits is only a 
measure ofthe speed at which you 
can process information." 

With the advent of the Super 
System, why should operators con- 
tinue on with their Play Choices? 
Hasn't that 8-bit system become 
obsolete? 

“Not at all,” Stone replied. "They 
are two different systems that are 
part of a product line, so to speak. 
There are still locations where Play 
Choice would clearly be the better 
choice over a Super System or 
many other products on the 
market. If you have a single-site 


location where there are no other 
games, but you can't afford to buy 
that latest expensive piece, Play 
Choice would be an excellent ap- 
plication. It has a library of 45 
games, so you can keep them fresh. 
Basically, the system is ideal for 
many, many single-site locations. 

"Ihe Super System is going to 
have universal applications: ar- 
cades, theme parks, single-site 
locations— anywhere you can put a 
coin-operated game. We also hope 
to open up new types of locations 
with it." 

Stone says Nintendo doesn't try 
to quantify how many new titles 
will be released annually for Play 
Choice and Super System. 

"Nintendo has more experience 
with systems than any other com- 
pany out there today," he said. 
"We have found—and I feel very 
strongly about this—that you 
measure the prudent investment 
quality of a game by the cash box. 
You need a new game when that 
cash box gets lighter; that's when 
we plan to freshen them up. We 
don't do it until the bread gets 
stale. To sit down and say, We're 
going to release a new game every 
two months, four months, etc.,’ 
would be foolish. That would be 
like changing the oil in your car 
every 200 miles. It would be great 
for the car, but is it necessary? 

"That said, I'd like to point out 
that the Super System had over 60 
developers working on it at once. 
It's the first time in history that a 
system has had so many people 
working on the same hardware at 
the same time. We're going to have 
alotofsoftware in our hip pocket." 

Incontrast to SNK's Jacobs, who 
believes the hardware is the most 
important thing, Stone thinks the 
software deserves top billing. 

"We have a slogan here at 
Nintendo: The Name of the Game 
is the Game,” he said. “You can 
have the most sophisticated piece 
of hardware in the business and 
still not do well. Some people have 
32-bit games that don't earn 
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money. The content of a game, and 
the player's ability to control the 
game and have fun with it, is the 
most important thing. Nobody can 
prove to me that game developers 
around the world have even ap- 
proached developing games to the 
capacity of 16-bit. It's still in its in- 
fancy." 

The first three titles released for 
the Super System are F-Zero, a 
futuristic racing game; Super Ten- 
nis, which boasts sound so good 
that "if you were sitting in a room 
next to the game, you'd think you 
were sitting next to a tennis court," 
Stone said; and Super Mario 
World, the fourth in a series of 
games that track the exploits ofthe 
lovable Mario. Another 20 titles 
will be introduced at Nintendo's 
discretion, when “we feel the oper- 
ators need them," Stone added. 

Speaking of operators, there are 
those who criticize Nintendo for, in 
their view, putting the home 
market first, coin-op second. Stone 
has heard the criticism before and 
was eager to clear up what he con- 
siders to be a misconception. 

"Its very simple: we have two 
divisions at this company," Stone 
said. “Опе is the consumer divi- 
sion, which we're very proud of, 
andthe other is the coin-op or com- 
mercial division. We have a signifi- 
cant share of the coin-op market 
and plan to increase it. Our sales 
were very impressive last year; we 
made a nice profit. 


"To launch a system like the 
Super System costs many, many 
millions of dollars. It's a reflection 
of our commitment to the coin-op 
industry. We've always wanted to 
make the coin-op division the 
engine of our consumer division. 
We want to make arcade games 
first, before ever thinking about 
consumer games. Nintendo thinks 
it can dothat with this system. Peo- 
ple will be making full-blown coin- 
op games for our Super System, 
which in turn will be testing 
ground for making intelligent deci- 
sions on what kind of commitment 
to make to the consumer part of 
our market. 


"New games were 
developed to a high velocity 
to try to maintain a signifi- 
cant share of the market. 
But this was hard on 
operators; sometimes there 
were too many games, 
other times not enough." 


"Games will be specifically 
designed for our system first, then 
the consumer market. That is 
what's going to make this whole 
thing go around. Operators ought 
to thank God that we ever got in 
the consumer business, or this 
(coin-op) business wouldn't be 
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what it is today.”’ 

Another operator criticism is 
that the graphics on a home game 
have caught up with coin-op, that 
there's a scant difference to the 
player's eye. Is there an ap- 
preciable difference, for example, 
in what appears on the screen of a 
Super System coin-op game vs. à 
Super System home title? 

"Wethink there is a difference," 
Stone said. "One of our com- 
petitors has an ad that says you 
can take something as good as the 
arcade game home.' There is à 
tremendous difference. I could 
take a sledgehammer to a con- 
sumer game and then pull the 
board out of our commercial game. 
You'd see why there's a difference 
on the screen. There's so much 
more power and intricacies in the 
board that makes for a better pic- 
ture and more things moving on 
the screen at one time. Also, the 
controls are better for a coin-op 
game. Overall, the comparison 
isn't even close." 

While Stone readily agrees that 
Neo-Geo is a fine system, he 
believes the Super System is the 
better product. “Neo-Geo is cer- 
tainly a good piece of equipment, 
but from Nintendo's perspective, 
I'm confident that with our part- 
nerships with software developers 
all over the world, we will have the 
best system in the industry," he 
said. 

The Super System will, of course, 
be paramount to Nintendo for now. 
But that doesn't mean research 
and development has ground to a 
halt. 

"We have some amazing 
technologies at our R&D in 
Japan," Stone concluded. “When 
we're going to make those develop- 
ments available to ourselves, I 
don't know. Will systems continue 
to be Nintendo's focus? Again, I 
don't know. This industry is very 
product-driven. You might see one 
ofthose technologies soon, but it's 
hard to say when. This is a very 
secretive business." ÛJ 
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OINMAN INTERVIEW 


David Goudeau of 
Gerald’s Amusement 
Machines and South- 


land Distributors in 
Lafayetie, La., was in- 
strumental in getting 
the recent Louisiana 
video poker (not called 
"lottery" in the state) 
bill passed. He and Bob 
Nims, who we inter- 
viewed earlier this year, 
spent many hours at the 
state capital campaign- 
ing for passage of the 
bill. 
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David Goudeau 


ith the eyes of the industry 
now focused on Louisiana, it 
seemed only fitting that we discuss 
the subject with David. He spoke of 
what it took to get the bill through 
and how operators are doing with 
the winning hand dealt them. 

Before we get to the subject of 
video pokers, could you tell us how 
you got into the business? 

Ive basically been in the 
business all my life. My dad Gerald 
started the company in 1948. His 
dad, Ross Goudeau, had been in 
the business with a company call- 
ed Evangeline Novelty, which is 
still in existence. It’s now run by 
Ross Jr., who took it over right after 
World War II. 

I officially started working for 
Gerald's Amusements in 1971, 
after I realized that college was not 
for me. I started as low man on the 
totem pole. In 1976 I began running 
the company. We expanded, or- 
ganized, and restructured. In 1981 
we added a distributing arm to the 
organization called Southland 
Distributors. 

In 1982, when the Louisiana 
Amusement and Music Operators 
Association started up, I served as 
vice president and was a charter 
member. From 1984 to 1987 I was 
president ofthe LAMOA. I went on 
board as a director for the national 
association, AMOA, in 1985 and 
served until 1987. I went back on as 
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Valerie Cognevich 


a director until 1991, when I 
became one of the nine vice 
presidents. I’ve worked on various 
committees and have chaired the 
Standardization Committee for 
the last two years. 


Were you and Bob Nims the 
primary campaigners for the 
legalization of video pokers in 
Louisiana? 

I would say it was Bob and I who 
really stayed at the wheel, even 
when night came and no one else 
felt like driving. We made sure that 
the trip went on as scheduled. 
Others were willing to throw in the 
towel, but we gave them needed 
reassurance. We were the perpe- 
tuating factor that kept the drive 
alive. 

He and I saw quite a bit of diver- 
sification within our own ranks. 
We were forewarned by people in 
Montana and South Dakota that 
our worst opposition would come 
from our own ranks, and that pro- 
ved to be true. 

The state divided up into two, if 
not three, different cam~s. There 
were those who operated gray 
area games and wanted to keep 
operating them; those that didnt 
operate gray area games, but 
wanted to see video pokers legaliz- 
ed; and those that operated them, 
but were all for legalizing video 
pokers. 
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It’s interesting that you got ad- 
vice from Montana and South 
Dakota. Now that Louisiana has 
been legalized, are others asking 
. for your advice? 

I’m being bombarded with phone 
calls from other states, wanting a 
copy of the Louisiana bill. They 
want to know what obstacles we 
ran into and how we cleared the 
hurdles, what it took physically as 
far as time, and how muchit cost to 
get the legislation passed. 

It’s really a cyclical thing, 
because when we were in the pro- 
cess of trying to go forward with 
the bill, we were getting copies of 
the Montana and South Dakota 
bills. You have a tendency to go 
back and study the process those 
that pioneered the legislation in 
front of you went through. You see 
where they made mistakes and, 
hopefully, come up with the perfect 
bill. Every time a bill is passed the 
next ones want to do it a little bet- 
ter. That’s great. Our bill is far from 
perfect. We know that we have 
some flaws. 

What are some things you would 
have done differently? 

Primarily, without getting too nit- 
picky, we allowed certain facili- 
ties—truck stops, race tracks, and 
off-track betting locations—to have 
an unlimited number of games, 
which was a mistake. What has 
happened is that truck stops have 
become prime targets for out-of- 
state investors, who are soliciting 
them. Truck stops could eventual- 
ly become mini-casinos. 

People from out of state with 
unlimited funds are really butting 
heads with the local guys. To set up 
a truck stop with 100 machines and 
add on a 2,000-square-foot facility 
is close to a $1 million investment. 
How many local people can or 
want to sink that kind of money in- 
to one location? If they do, what 
are they going to do for their other 
stops? And operators only capable 
of putting out 200 or so machines 
and devoting half of them to one 


PLAY METER 72 NOVEMBER 1991 


location are depriving other 
customers—the people who got 
them where they are. 

Ithink we all recognized early on 
that allowing truck stops an 
unlimited number of machines 
was a mistake. But the reasoning 
was that truck stops are ideal loca- 
tions for the machines, but do not 
technically fit the requirements, 
like being a liquor-licensed, on- 
premise establishment. The other 
alternative would have been to let 
them apply for a Class A liquor 
license. 


which was deja vu for us because 
last year we thought we were going 
to go. However, at the 11th hour on 
the 11th day, so to speak, we were 
dropped out of it. 

SoImtelling Texas they need to 
strengthen their allegiance with 
legislators, just like we did. They 
need to consider hiring a high- 
powered lobbyist. And I'm telling 
them that it may take another two 
years to see it pass. This was our 
fourth year—the fifth if you count 
the first year, when we tried to get 
the gray area games declared il- 


"Smaller operators are facing a two-fold problem: 
investors are trying to get their locations, and they 
must figure out where to get the money to buy the 


machines they'll need. ”’ 


Then there was the necessity of 
defining what constitutes a truck 
stop. Otherwise, a bar owner with 
five acres and a mechanic who 
hangs around once in awhile and 
lets 18-wheelers park on the 
premises could claim he had a 
truck stop! 

Do you think there will be a few 
more truck stops cropping up? 

Without a doubt. Several truck 
stop owners I know want to 
seriously address this problem and 
have some legislation passed to 
restrict truck stops from having an 
unlimited number of poker games. 
Their attitude is that they are truck 
stops, not casinos. If you get 100 
poker games in a truck stop, what 
you end up with is a casino-like at- 
mosphere. 

You mentioned earlier that you 
have been getting phone calls 
from other states. What sort of ad- 
vice are you giving callers? 

Let's take Texas, for example. 
They thought they were going to 
have areal good chance this year. 
But they got written out of the bill 
by the race track owners. It was 
toward the end of the session, 


legal. 

I've also advised them to incor- 
porate the track owners, similar to 
what we did. We've stressed that 
you have to go to the opposition, 
find out what they expect from you, 
and tell them what you can do for 
them. Then you meet somewhere 
in the middle. This is what we did 
with the track owners, who repre- 
sent the fifth largest money- 
producing industry in the state. 
During our first and second years, 
the track owners were opposed to 
us. The third year we met with 
them and worked out a a solution 
that was palatable to both of us. 

We've tried to make those in 
Texas understand that when you 
have a large industry like race 
tracks, politicians are not going to 
take what they say lightly. 

What kind of investment are you 
looking at to have legislation like 
this passed? 

On the personal side, I can 
elaborate all you want. I couldn't 
tell you an hourly or daily figure, 
but it tends to put you in dire straits 
with your family! It got to the point 
this year where I would spend 
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three or four days a week in Baton 
Rouge. And it wasn't just from after 
lunch to 5 p.m. It was from 9 a.m. to 
nine or 10 at night. Not only do you 
have to find out what's going on in 
committees and spend time on the 
House floor, steering the direction 
of the legislation, but after five it's 
on to fund-raising events. 

It’s very time-consuming, but 
there's no getting around the time 
that must be devoted to it. Some 
people want to go to the capital one 
day a month and think that's 
enough. Believe me, it's not. 

As far as cost, let me just say that 
it was very expensive. Investing in 
a good lobbyist may sound expen- 
sive but, it will be worth it. For two 
years we tried to go the inexpen- 
sive way. But we soon found out 
that if you are serious about hav- 
ing your bill passed, you must be 
willing to invest a good deal of 
money. 

How did you raise the money? 

If you have a strong state 
association with a lot of working 
capital, that's one way of being 
sure of the money. Another way is 
to assess each operator within the 
association—but be prepared for 
opposition. A third alternative is to 
go to distributors and assess them. 
Explain that since they will benefit, 
they should come to the aid of the 
operator. Manufacturers are 
another avenue of support. 

We used all of these methods to 
some extent. Operators were op- 
posing us so much that we got tired 
of asking them. Some said that if 
the bill passed, they would con- 
tribute, but they wouldn't put up 
the money ahead of time because 
they didn't think we stood a chance 
in hell. The money had to come 
from somewhere, so a handful of 
people banded together and came 
up with it. We're now going back to 
those who said to come back after 
the bill passed. 

Now that the bill has passed, will 
it be easier in other states? 

Ithink we have set a precedent. It 
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will be easier for operators in other 
states to say that it's been done 
before. It's a domino effect: once 
you kick one domino, all the others 
start falling. That is unless so- 
meone yanks one out ofthe middle 
and stops it. Then you have to stop 
what you are doing, figure out why 
the dominoes stopped, reassess 
your position, and go forward 
again. 

But there will be more will- 
ingness from operators to take it 
seriously. It took a strong alliance 
to realize that we had made 
mistakes by trying to go cheap and 
having too many chefs in the kit- 
chen. So we polished up our act, 
recognized that it would take a real 
professional effort to get it done, 
and successfully moved ahead. 


saw people coming out of the 
woodwork wanting to operate 
video games. They invested in an 
industry they knew nothing about 
and saturated my market with an 
excess of video games. 

It's happening again. These new 
people are going around the state 
spreading false information. For 
example, they are telling locations 
that they can have more than three 
games. One guy told a location 
that he was allowed three games 
from each operator he had in his 
place! It's a total falsehood. 

They are also using scare tactics. 
They tell locations that their 
operators will not be able to pro- 
vide enough games. They'll say, “If 
you want a piece of the action 
when the green light is turned on, 


“Тһеге simply aren't many street pieces, and that 
concerns me. Is that where the manufacturers 
want to go—producing only big pieces for ar- 


cades?” 


Do you resent the fact that all of 
your time and effort will benefit 
those who didn’t lift a finger to 
help? 

In all honestly, it was something 
I believed in and something I 
wanted to do. That's the only way 
tolook atit when you are investing 
your time and money in something 
like this. It will benefit my business; 
that's what I did it for. I also did it 
because Louisiana operators need- 
ed a good revenue-producing vehi- 
cle. The attitude I had was that we 
need to do it to make a level play- 
ing field for operators in the state. 

But I’ve got hard feelings about 
people not in the industry who sat 
on the sidelines like vultures, 
waiting for something to die. That's 
how I perceive those who will come 
in and take advantage of the 
situation. 

It happened 10 years ago when 
video games became popular. We 


you better sign a contract with 
me." 

There are a lot of contracts going 
around the state. I can only hope 
that the State Police is wise enough 
to address that issue and make the 
contracts null and void. Some of 
these smaller operators want to 
benefit from the poker games but 
can't go out and start with 100 
machines. They can start with a 
few and grow as the money comes 
in. These new guys are preying on 
the smaller guys. I knew it would 
happen to an extent, but it looks 
likeit has two heads instead of one! 

Can't some ofthe blame be plac- 
ed on the operators themselves if 
they didn't get involved and didn't 
know what to expect? 

I know that there are a lot of 
operators who are overwhelmed 
by the whole situation. I do have to 
fault them for not keeping up with 
what's happening. Smaller oper- 
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ators are facing a two-fold pro- 
blem: investors are trying to get 
their locations, and they must 
figure out where to get the money 
to buy the machines they ll need. 

My advice is to keep tight with 
existing locations. Let them know 
what your intentions are. I believe 
it will be much harder for the out- 
of-towners to take over locations 
where there is already a good rela- 
tionship with an operator. Don't let 
the big guys intimidate you. Take 
care of your business and don't 
worry about them. 

The financing will come from 
where it's always come from—the 
distributors, who will carry the 
paper and finance equipment. 
Some operators have tunnel vision 
when it comes to paying for the 
games. They say they can't afford 
$50,000 worth of poker games. But 
no опе told them they'll have to. 


What do you see happening with 
your other equipment? 

I’ve thought about it, trying to get 
a Clear picture. Based on conversa- 
tions with the two states that are 
legal and have been running a 
while, I believe that video games 
and pinballs will experience a 
decline at first. However, after time 
they will come back up to, or just 
short of, where they were before 
the poker machines. Anything 
new, like video pokers or even the 
lottery, is played pretty heavy at 
first. It will make up for what the 
other games lose. But after a year 
or so, I think amusement game 
revenue will be back up. 

Do you think that video games 
and pinballs will be concentrated 
in arcades rather than street 
locations? 

Street locations are still going to 
be good spots if we have the games 
for them. We could see a resur- 
gence in arcades. Based on what 1 
saw at the AMOA show, 60 percent 
of the games were geared toward 
arcades—big driving games and 
stuff you couldn’t circulate on the 
street. There simply aren’t many 
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street pieces, and that concerns 
me. Is that where the manufac- 
turers want to go—producing only 
big pieces for arcades? Once you 
bypass the operator, the arcades 
can't exist either. 


priced for a kit, but you can put it 
just about anywhere and earn $150 
to $400 per week. It’s got the stay- 
ing power that we need. A year 
from now you can get top dollar on 
the used market. 


“оте people want to go to the capital one day a 
month and think that's enough. Believe me, it's 


not.” 


I see the strong street locations 
always being there; the marginal 
ones will disappear. It looks like 
there is a weeding-out process go- 
ing on. The stronger locations are 
getting stronger, taking up the 
slack for the weaker ones. 


I wonder if our cries for help are 
falling on deaf ears. I was asked 
what I'd like to see at the AMOA 
show. My response was to bring to 
the market a good, strong ded- 
icated piece—a driving game or a 
gun game—for under $3,000. Every- 


“Гуе got hard feelings toward people not in the in- 
dustry who sat on the sidelines like vultures, 
waiting for something to die.” 


But you must have some kind of 
pecking order. The arcades funnel 
equipment down to operators; 
larger operators funnel it down to 
smaller ones; and the end-user fun- 
nels it out to the home market. If 
you disrupt that chain somewhere, 
you have problems. In the early 
‘80s that chain was broken, and we 
all remember what happened then. 

The video games today are just 
too expensive. A $10,000 game is 
not astreet piece, even if the size is 
right for a sports bar or something. 
It’s rare to find a dedicated piece 
for under $3,000 anymore. That’s 
really hurting 80 percent of the 
operators, who can’t afford that 
type of game. 

Its a Catch-22 situation: 
operators want something new 
and different, but for a manufac- 
turer to build it, it costs a lot in 
research and development. Do you 
agree? 

I see, as our Salvation, strong kits 
like Street Fighter II. It’s high- 


one loves driving and gun games. 
You can operate them for several 
years. Take a look at Pole Position. 
It's been on the market for nearly 
10 years and still earns decent 
money. 

You can't convince me that it 
cant be done. Look at what 
Konami did with Teenage Mutant 
Ninja Turtles. Its vow to the in- 
dustry was that if Turtles was a 
good game, it would be priced 
reasonably. The result: operators 
could buy the game for $2,800! I'd 
like to see more of that. | | 
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Tom Yager 


Into the ozone 


t's said that everyone is good at 

something, that every person on 
the planet has something they 
were simply born to do. For the pin- 
ball designers at Williams' Bally 
division, it seems like silly, fun 
games are what they do best. 
Following in a Williams-spawned 
tradition of paying homage to past 
games, Bally's latest game, Party 
Zone, borrows from three previous 
party-themed games: Party 
Animal, Elvira and the Party 
Monsters, and Dr. Dude. But while 
Party Zone uses characters in- 
troduced in these games, it cannot 
be called a mere knock-off. 

The game’s visual appeal is 
undeniable, from the little rubber 
head in the middle of the playfield 
to the metallic spaceship atop the 
left ramp (the style of which is 
evocative of ‘50s-era B space 
movies). The backglass and play- 
field artwork are both about what 
you'd expect from a follow-up to 
the three party-themed games that 
preceded this one. It’s silly and 
wild, and portions of it border on 
the frantic. The game’s central 
character, cosmic DJ Captain B. 
Zarr, is represented by the afore- 
mentioned rubber head, which is 
mounted on a mechanism that 
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rotates the head and moves the 
jaw. 

This figure is not as lifelike as 
Funhouse’s Rudy—only the jaw 
moves—and it's on a solenoid (so it 
snaps open and shut in a very 
unrealistic way). But like Rudy, the 
Captain "watches" the ball, turn- 
ing his head whenever the ball 
comes in contact with some key 
target. The Captain is a generally 
jovial guy, and it is through him 
that the game delivers most of its 
advice to players. 


with Party Zone 


lacks a continuous flow. The first 
portion ofthe ramp dumps the ball 
behind the playfield, where a 
kicker pushes the ball into the 
return gutter. 

I personally found the ramp to be 
a lot of fun. When the kicker is ac- 
tivated, a red lamp flashes where 
the ball will appear, accompanied 
by an appropriate sound effect 
which follows the ball all the way 
down the return gutter. The ball 
returns to the left flipper after go- 
ing through a full loop and a partial 


"The Captain is a generally jovial guy, and it is 
through him that the game delivers most of its 


advice to players.” 


The playfield layout is pretty uni- 
que, dominated by the left side 
ramp and its "flying cigar" orna- 
ment. This is an exceedingly easy 
shot to make from the right flipper, 
but to keep players from looping 
the ramp too frequently, the plastic 
return gutter delivers the ball to 
the left flipper. I heard some com- 
plaints about the Party Zone ramp 
from AMOA Expo attendees 
(where Party Zone was introduc- 
ed). The ramp is unique because it 


one just above the return lane. I'm 
a fan of imaginative ball paths and 
Party Zone's ramp system looks 
and feels good to me. The playfield 
artwork follows the path from the 
right flipper to the left ramp; I 
always knew which features were 
active on the ramp shot. The 
game's other ramp is gotten to 
through a saucer in the upper-right 
corner. A vertical kicker sends the 
ballinto aramp that brings the ball 
back to the right flipper. This is one 
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of the game’s key shots (for reasons 
Ill get to shortly), and it’s con- 
siderably more difficult than the 
left ramp. 

As for the rest of the playfield, it’s 
heavy with standups, but still im- 
aginatively laid out: a saucer 
above the center that rests in front 
of the B. Zarr head, flanked by a 
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pair of standups; a row of five stan- 
dups on the left side, and four on 
the right; three standups in a near- 
ly impossible spot just below the 
saucer in the upper-right corner; a 
standup just to the right of the left 
ramp entrance; a short alley and 
rollover above the right return 
lane; three entrance lanes (spelling 


(01) 616-111 


FAX (201) 616-1415 


“B-O-P”); the typical arrangement 
of three bumpers, two slingshots, 
two return and two drain lanes; 
and finally, an alley (the Cosmic 
Cottage) leading to the upper-right 
saucer. 

Mounted on the rear wall of the 
playfield is the Super Sonic 
Robotic Comic, a hunk of chrome- 
colored plastic with a jaw that rat- 
tles during the mystery feature; Г] 
talk about that in a minute. 

The game’s main objective is 
multi-ball. The first time around, 
each ball arced into the upper-right 
saucer by going through the 
Cosmic Cottage alley admits the 
characters from each of the three 
other party games, one group ata 
time. When the third group ar- 
rives, Party Zone goes into a 
marvelous multi-ball sequence— 
it’s times like this that the dot- 
matrix display really pays off. Dur- 
ing multi-ball, selected playfield 
targets add points to the "Rock-It- 
Meter,” a value that is awarded 
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each time the left ramp is hit (until 
multi-ball ends). This game’s multi- 
ball jackpot is well-conceived. 
Even inept players can scoot at 
least one ball up the ramp before 
multi-ball ends, and the game of. 
fers aconsolation period following 
multi-ball during which the jackpot 
can Still be collected (if the player 


moves fast). More experienced 
Players will concentrate on 
building up the Rock-It-Meter to 
the ultimate Big Bang Super 
jackpot (which takes two shots up 
the ramp to collect). With each hit 
on the rocket worth up to seven 
million points during multi-ball, 
you can tell this isn’t a low-scoring 
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VAN SICKLE л CO. 
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game. But heck, score inflation is а 
fact of life now. Why fight it? 

Compared to multi-ball, some of 
the game's other features seem 
dull. Completing the five-bank on 
the left side, for instance, lights a 
sequence shot (ramp, upper-right 
saucer, and center saucer) that 
awards one, two, and then three 
million points. That’s six million 
total, but it’s one heck of a lot of 
work for something you can snag 
with one ramp shot. Shooters will 
enjoy the challenge. However, I 
typically go for it even though I 
know the rewards are pretty 
meager (I never thought I'd sneeze 
at а six million point shot). 

Another lackluster feature of 
Party Zone is the Dance Contest. 
Completing the “В-О-Р” rollovers 
advances the bonus multiplier (of 
course), but also lights the alley 
leading to the rollovers for a timed 
feature mode during which every 
hit on the bumpers is worth 100,000 
points. On the games I played, the 
bumpers seemed relatively 
unresponsive, to the extent that 
the Dance Party never seemed to 
net me very much. There's also a 
crash dummy on a jumping stick in 
the corner of the game. 

The part of the game that most 
people seem to remember (for bet- 
ter or worse) is the Super Sonic 
Robotic Comic. This is the game's 
mystery feature. Hitting the upper- 
right saucer when it's active (but 
not going through the Cosmic Cot- 
tage) unleashes a flurry of 
unintelligible noise from the 
chrome robot's head on the back 
wall, followed by raucous laughter. 


A figure next to the comic is 
painted to say, "He's not funny, 
he's fast." They're right. After 
about the second time, I got sick of 
the comic. The mystery feature is 
worth going after, but I came tore- 
sent that the machine sat on my 
ball until I suffered another comic 
performance. To its credit, the 
game does have some not-so- 
obvious features that I found very 
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worthwhile. Following multi-ball, 
the games I played activated a 
"two-for-one" mode, doubling the 
value of everything on the 
playfield. So, even if you get 
nothing from multi-ball, it's still 
worth shooting for it to get the in- 
flated scores after. Similarly, the 
four-bank on the right side (labeled 
"Way Out Of Control") lights the 
short alley above the right return 
lane for values like five million, 10 
times playfield scoring, one million 
per bumper hit, and special. 
Players can build a respectable 
score with this feature alone, and 
both the standups and the alley are 
tough shots to master. This is a 
nice offset for the too-easy ramp. 
For the operator, I offer a couple 
of caveats. First, this is a pretty 
easy game to play. As I said, ex- 
perienced players will enjoy the 
game's tougher shots and hidden 


challenges, but in general, the 
game offers instant gratification to 
players at all levels of expertise. An 
unskilled player will feel he got his 
50 cents worth if he hits the ramp 
even once; the game is exquisitely 
tuned to deliver visual and aural 
rewards even for relatively easy 
shots. For that reason, I think the 
game will appeal to younger and 
less-experienced players. 

The ease of play means long play 
times and high scores, so keep an 
eye on replay/extra ball score 
levels and let the auto- 
percentaging keep you from losing 
your shirt. The second warning is 
that the super-easy ramp shot 
hands out extra balls like candy. I 
recommend tuning this feature to 
make it more of a challenge. If you 
start seeing extraordinarily long 
game times, either limit the extra 
balls per ballin play, turn off extra 
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ball memory, or disable the ramp's 
extra ball feature completely. 
Anybody who can hit the ramp 
repeatedly can conceivably rack 
up extra balls and play all day on 
one credit. 


"This game seems par- 
ticularly well-suited to 
high-traffic single-pin 
locations.” 


I came away from Party Zone 
with a generally good impression. 
I was more pleased with Gilligan’s 
Island, but Party Zone has a lot of 
potential. Ifit fails to do well, it will 
be because the crowds are drawn 
away from it by Terminator 2 and 
Batman, the current Williams and 
Data East heavy hitters. If you’re 
strapped for cash, I’d recommend 
loading up on Terminator 2s and 
mixing things up with Batman’s. 
But if you can afford it, players 
might enjoy taking a break from 
the semi-violent and gloomy 
themes of the two front-running 
pins to spend some time in the land 
of B. Zarr. This seems particularly 
well-suited to high-traffic, single- 
pin locations, like some mall ar- 
cades and convenience stores. The 
game's harmless theme will pro- 
bably attract gun-weary parents, 
inclined against standing their im- 
pressionable youngsters in front of 
pins with bumpers that sound like 
guns. I don't expect it to be a 
runaway hit, but Party Zone 
should do reasonably well. O 
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Matt plays the nickel bay (the mid 


display above the game. 


Е JR oe ae 


dle one) on Silver Skis. Notice the 10-speed bike on 
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This well-lit display case offers an impressive selection of prizes, with the ticket values 
Clearly marked. 


Redemption through 
different eyes 


wv 


PLAY METER 


v? 


86 


spend a great deal of time each 

working day expounding on the 
merits of redemption. Redemption 
equipment keeps its appeal and 
holds its value for much longer 
than most amusement games. Ad- 
ding redemption to a family 
amusement center increases the 
customer base; young children, 
teenage girls, parents, and grand- 
parents are all likely to enjoy the 
games. 

The list of reasons to embrace 
redemption goes on and on. 
However, I don't often see redemp- 
tion through the eyes ofthe player 
(sometimes referred to pejorative- 
ly as "the mark"). One Friday in 
August I took a vacation day and 
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brought my 12-year-old daughter 
and nine-year-old son to Point Plea- 
sant Beach on the New Jersey 
Shore. Boy, are we in a great 
business! I never realized that we 
could spend $50 as quickly as we 
did. 

On the ride down to Point Plea- 
sant I did what any responsible 
father would do: I set up a budget 
for the day. Everyone would get to 
spend his age. My son would get $9, 
my daughter $12, and myself $39 (of 
course, dad has to pay for gas, tolls, 
parking, and lunch!). They agreed 
that it was a fair deal. 

As soon as we got to the board- 
walk, about 10:30 a.m., the kids 
headed straight for a beautiful, 
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newly renovated arcade right on 
the beach. They each asked the 
bank—me—for a couple of dollars. 
Within 10 minutes they were back 
for a second withdrawal. At the 
rate my son was spending, his nine 
dollars was going to be depleted 
within an hour. It was time to re- 
evaluate his strategy. 

I suggested that he play some 
pinball; this arcade has two of the 
newest pinballs, The Simpsons and 
Terminator 2. Both my son and 
daughter thought that playing pin- 
ball — or any amusement game — 
was a terrible idea. They both ex- 
pressed the idea that you can't win 
anything on this game; therefore, 
they are a waste of time and 
money. Allison and Matt were not 
saying this just to make dad feel 
good. They really wanted to earn 
lots of points to cash in big at the 
prize counter. I love those kids! 


“It is easier to get 
customers to part with 
lots of nickels rather 
than a few quarters.” 


In order to make his money last, 
Matt found a nickel machine. The 
arcade had two Crompton Silver 
Skis pushers (six-player games ap- 
proximately eight years old). On 
each Silver Skis, the two inside 
player stations were set on nickels, 
while the four outside bays were 
set on quarters. 

It is an interesting commentary 
on this year's economy that the 
nickel bays were all being played, 
but the quarter bays rarely had a 
player in front of them. The nickel 
bays can only earn about $8 an 
hour, while the quarter bays can 
bring in over $30 for 60 minutes. 
But the management at this ar- 
cade wisely understands that it is 
easier to get the customers to part 
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with lots of nickels rather than a 
few quarters. 

The management also made it 
easy to spend money. Rolled coin is 
readily available, including rolls of 
20 nickels for $1. Playing the nickel 
pusher would earn the player five- 
point tokens colored silver, as op- 
posed to 25-point, purple-colored 
tokens at the quarter bay. Each 
point would buy one-fifth of a cent 
in redemption merchandise. So the 
player had a choice: swap nickels 
for pennies or swap quarters for 
nickels. Like I said earlier: we are in 
a great business! 

My daughter tried several dif- 
ferent games before settling on 
Reel Poker. She decided that this 
game offered the most tickets and 
was probably right. I think the Reel 
Pokers were set to return about 33 
percent, while the Skee-Balls, Skee- 
Toss B.C.s, Wacky Gators, and 
other “kiddie” games were return- 
ing about 15 percent. Reel Poker 
awarded red five-point tickets; 
Skee-Ball awarded yellow two- 
point tickets. 

By noon, when I suggested a 
break for lunch (at the attached 
"food court’’-style snack bar owned 
by the same people who own the 
arcade), both kids had spent over 
half their money. Naturally, dad 
shared some of his money to keep 
everyone happy. By 2 p.m. it was 
time to cash in the tickets and 
tokens. My son had collected 1,800 
points—enough for a plastic knife 
(the blade retracts into the handle 
when you try to stab someone), a 
harmonica, and some plastic 
spiders and snakes. 

My daughter used almost all of 
her 3,200 points on a pewter 
unicorn two inches tall. It also had 
a crystal in its horn. She had four 
hours of fun and excitement, and 
she left with a prize that would 
have retailed for $8 or $9 in a gift 
shop. Sure, it cost her about $14, 
but the entertainment value was 
certainly worth it. 

We had a great time at the 


redemption center; I drove home 
$50 poorer, but the kids really en- 
joyed themselves. The arcade was 
attractive enough so that the $50 
extraction from my wallet was 
quite painless. There is a great deal 
of competition on the New Jersey 
shore. Because of this, the amuse- 
ment centers must do a good job or 
they won't get a fair share of the 
business. 

This arcade did some things that 
make it very successful in Point 
Pleasant (though these same con- 
cepts would make it successful 
anywhere). First of all, prizes were 
on display everywhere. A large, 
four-sided, well-lit counter was in 
the middle of the room, but prizes 
were also displayed above the 
games, along walls, and hanging 
from the ceilings. 


"My daughter's prize 
cost her about $14, but 
the entertainment value 
was certainly worth it.” 


Also, the machines were well- 
maintained; "out of order" signs 
were non-existent. If a machine 
jammed or ran out of tickets, a 
helpful employee was on the spot 
to fix it. They made it fun and easy 
to spend your money. With two dif- 
ferent ticket and token values, 
there is a lot going on to keep 
players interested. By offering $1 
rolls of nickels and $5 rolls of 
quarters, the players can spend 
lots of money without having to 
hassle with loads of loose change. 
Finally, they had food nearby. 
When we got hungry we didn't 
have to drive away. 

While driving home from our day 
at the arcade, I had only one 
negative feeling: why on earth did 
I let my son choose a har- 
monica? Û 
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KONAMI І№С. • 900 Deerfield Parkway e Buffalo Grove, IL 60089-4510 KONAMI Ф is a trademark of Konami Co., Ltd. 
Phone (708) 215-5100 e FAX (708) 215-5144 e Telex: 6871385 KONAM UW SUNSET RIDERS" is a trademark Konami Inc. ©1991 Konami Inc. All rights reserved. 


e Player's Controls Are: 
1. 8-way Joystick 
. 2. Buttons: Shoot Jump 


The west just got wilder in Konami's action adventure SUNSET RIDERS. Saddle up 
and get ready for a gun-smoking romp through the legendary old west. 


You are a bounty hunter in the old west, out to catch the most elusive outlaws of the 
time. You will be handsomely rewarded for finding villians like Simon Greedwell, the 
sneaky, cattle-stealing ranch owner; Hawkeye Hank Hatfield, the quick-draw outlaw 
in all states; Chief Scalp 'Em, the knife-wielding Indian; the evil, bomb-happy Smith 
Brothers; Paco Loco, the mad Indian brave; and Sir Richard Rose, the nefarious double- 
crossing land baron, to name just a few. Armed with one pistol and sheer bravery, 
you must seek out information leading to these desperados. 


These varmints will have you chasing them on foot and on horseback through old 
west towns, following stagecoaches and trains, through Indian villages, forests, and 
plains. You've got to be quick on the draw and light on your feet—the outlaws’ 
henchmen are everywhere. Also watch out for the many perils of the trail, including 
occasional bull stampedes! Bonus stages are included so you can brush up your sharp- 
shooting. You can pick up weapons for quick draw and two guns, as well as earn extra 
bounty money. The hazards of the job are great, but the rewards are many. 


Check out the realistic scenes. local color, humor and non-stop action in the best B au \ = 
showdown in the west. Come and join Konami's daring bounty hunters, the So C ELI eee 
SUNSET RIDERS! Ж“ 


Now that all the new wares have been displayed at the 
AMOA Expo and subsequent open houses, it’s time for 
serious buying decisions to be made. Luckily, the recent crop 
of video games features a pleasing mix of deluxe arcade 
pieces with a big footprint (and we hope big returns), 
systems, and kit choices for two- and four-player cabinets. 

For a change, themes are varied. Players can become one 
of several superheroes, chase enemies through a mineshaft, 
fight Western-style or 
space-age, embark ona 
helicopter combat mis- 
sion, play futuristic 
baseball or football, 
challenge their maze- 
solving ability, and con- 
tinue the stories of 
videoland greats such as 
Dirk and Mario. And 
that’s not all. They can 
also become a film-noir 
detective, control an em- 
pire, slay dragons, enter 
demolition derbies, and 
sharpen their wits on 
90s trivia. Sound good? 

Pinball choices are 
just as much fun, as this artform continues to evolve through 
a series of success stories. It’s difficult to top the last effort, 
especially if it was a mega-hit,yet pinball designers seem 
ready to meet the challenge. Expect each of the four 
manufacturers to bring four new games to market annual- 
ly, many of them licensed product that capitalizes on public 
awareness that’s already been established. The currently 
available choices take players on new silver ball adventures 
that tally millions of points and provide skill shots and sur- 
prises at every turn. 

Where can you find acomprehensive listing of these offer- 
ings? Simply turn the page for a mini-catalog of coin-op’s 
best for 91 in video and pinball. A handy index of manufac- 
turers with addresses, phone and FAX numbers follows im- 
mediately after. 
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Drift Out 
American Sammy 

A vertical monitor driving 
game that takes an overhead 
view of the car. The theme is 
world rally racing with six levels 
of non-stop action—all in kit 
form. Controls can be joystick 
or steering wheel with hyper 
steering capability. 


Road Riot 4 x 4 
Atari Games 

A driving/shooting game with 
an off-road racing theme, hous- 
ed in a deluxe cabinet. The uni- 
que “титр thump” feature 
adds realism. The two-monitor, 
side-by-side configuration 
encourages two-player linked 
competition. Controls include a 
gas pedal and feedback steer- 
ing with trigger buttons. 
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De-Block 
American Sammy 

A mind-bender that asks 
players to rotate an entire puz- 
zle that bounces back and forth 
within walls. Players must make 
a border around the middle 
block while pieces fly in dif- 
ferent directions. It is a one- 
player kit for horizontal 
monitors. 


Off the Wall 
Atari Games 

A competitive, universal kit 
that asks one or two players to 
“exit” into the next scene (50 in 
all) by knocking speeding balls 
against brick walls. Zinging and 
zooming abound; there's even 
a sudden death bonus round. 
The game can be expanded to 
accommodate three players. 
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WWF Wrestle Fest 
American Technos 

Top wrestlers such as Jake 
“Тһе Snake" and the Ultimate 
Warrior populate this two- to 
four-player kit with buy-in and 
game continuation. It offers 
both a tag team challenge and 
battle royal. More “теп of the 
mat” action as in WWF Super 
Stars. 


Shuuz! 
Atari Games 

This JAMMA-compatible kit is 
designed for the street 
operator. A one- to four-player 
game, it uses a track ball to 
control the arc and distance of 
horseshoes being tossed. It can 
be played five ways: player vs. 
computer, high-score 
challenge, or three different 
head-to-head matches. 


Video Games 


Rampart 
Atari Games 

Travel back to the Middle 
Ages in this kit for up to three 
players. Two game phases 
await: castle construction and 
battle. Cannon fire is the main 
mode of attack in battle se- 
quences that determine 
supremacy. After each battle 
players rebuild and extend cas- 
tle walls. 


Steel Talons 
Atari Games 

Helicopter combat awaits 
players of this deluxe flight 
simulator with realistic 
helicopter controls. The game 
can be used as one-player solo 
or two players simultaneously. 
Choose from 12 combat mis- 
sions, basic training, or head- 
to-head. The aircraft can be 
viewed from two perspectives. 


Finally. 
World Rally Racing. 
-Levels of non-stop, Butt-kicking horsepower... 

IN A KIT! 
Joystick or HYPER-steering Wheel Available. 
Vertical Monitor. 


Mad Dog McCree 
Betson Enterprises 

An interactive laser disc 
game that challenges the 
"quick draw” talents of players, 
who take six-shooter in hand 
and aim at specially marked 
spots on the video screen as an 
Old West story unfolds. Housed 
in a two-part cabinet with either 
a 33” or 50” monitor that 
makes screen action realistic. 


Three Wonders 
Capcom 

A conversion kit that packs 
three games into one chassis. 
Games include Midnight 
Wanderers (an action game), 
Chariot (a horizontal shoot-em- 
up with interesting twists), and 
Don't Pull (a strategy game). 
Available to upgrade older Cap- 
com games or as dedicated. 
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Who Shot Johnny Rock? 
Betson Enterprises 

The follow-up to Mad Dog 
McCree and the next laser disc 
game from designers at 
American Laser Games. This 
time out the scenes that unfold 
are detective stories from days 
past, complete with vintage 
cars. Shooting action occurs in 
back streets, alleys, and pool 
halls. 


Captain America and the 
Avengers 
Data East 

Dedicated, for four players, 
this superhero-themed game 
invites players to become one 
of four Marvel Comics 
characters who must battle 
equally well-known super 
villains in five stages of scroll- 
ing action. The game comes 
from the factory set for 50-cent 
play with 25-cent continuation. 
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COMMARARY 


Captain Commando 
Capcom 

Fight game strategy of the 
superhero variety is featured 
here in a dedicated game. The 
hero and his companions battle 
through nine action-packed 
levels. Opponents are in- 
teresting, graphics and sound- 
track are memorable. An in- 
teractive game with buy-in and 
game continuation. 


IREM AMERICA CORP 


Atomic Punk 
Irem 

A combination maze/fighting 
game with six challenging 
levels and six stages within 
each one. Buy-in and game 
continuation are featured in this 
two- to four-player kit. Comple- 
tion of the final stage can save 
the world. 


Video Games 
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Street Fighter Il 
Capcom 

A sequel to the 1987 Street 
Fighter, this horizontal monitor 
game is now available as a kit. 
Players take on the identity of 
fighters from various countries 
and face-off with eight athletic 
opponents. The game is two- 
player interactive. 


oF EEM 


GUNFORCE. - 
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Gun Force 
Irem 

A game marked by two-player 
simultaneous action in which 
players defend themselves 
against continued alien attacks 
on planet Earth. Players travel a 
six-stage battle plan in this war- 
themed kit that features ad- 
vanced tactical weapons. 


KONAMI. 


wishes to thank 


AMOA 


and its membership for voting 


Most Played Video Game (Dedicated) 
for the 2nd year in a row! 


They'll Be Back! 


Konami Inc. 
900 Deerfield Parkway, Buffalo Grove, Illinois 60089-4510 
Tel:708-2 15-5 100 Fax:708-2 15-5122 
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Avenging Spirit 
Jaleco 

Multiple levels keep interest 
high in this one-player horizon- 
tal monitor kit with game con- 
tinuation. Players choose from 
several heroes and heroines, 
then fight their enemies. Each 
time an enemy destroys the 
player, his ghost takes over the 
enemy's body for a 
transference of spirits. 


Magical Crystals 
Kaneko 

A non-violent strategy kit for 
horizontal monitors, it features 
little men in wizard's caps pick- 
ing up rewards. Players get a 
birds-eye view and navigate the 
wizard through complex mazes 
(while avoiding enemies) to 
rescue his friends from the 
crystals. Game play is two- 
player simultaneous. 
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Gun Baron 
Jaleco 

A dedicated flight simulator 
available in a deluxe, moving 
cockpit version that literally flies 
along with the player. There are 
six different scenes of action as 
players pilot their biplane 
through treacherous territory. 


Kaneko 

A refined version of the 
horizontal monitor kit shown 
earlier, it’s one- or two-player 
simultaneous with four-way 
joystick control and two but- 
tons. Game continuation and 
buy-in are featured; players 
must trap enemies and pound 
them with a hammer. Look for 
45 different screens with digitiz- 
ed graphics. 
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SWIRL, TWIRL, TWIST AND TURN ON YOUR MOUNTAIN BIKES 
SKATEBOARDS AND AOLLERSKATES “RAF ОМ” YOUR WAY THROUGH 
WESOME AND EXCITING GRAPHIC SCENERY 


B. Rap Boys 
Kaneko 

Popular rap music highlights 
this multi-level, fighting-themed 
horizontal monitor kit for two or 
three players. Action occurs in 
a boardwalk-like setting; 
players have specialty moves 
not seen in most fighting 
games. Game continuation and 
buy-in keep the action going. 


Sunset Riders 
Konami 

Humor punctuates this Old 
West romp, a dedicated action 
adventure game that features 
bounty hunters, sneaky villains, 
knife-wielding Indians, double- 
crossing land barons, and 
stampeding bulls. Four-player 
interactive, it offers buy-in and 
game continuation. 


Video Games 


What hes beneath the SHADOW? 


KANELO 


Gals Panic 
Kaneko 

A two-player interactive video 
kit that invites players to ''chisel 
away” portions of the screen to 
reveal a female figure. Players 
can choose from the faces of 
six different women. The game 
also offers a between-stage 
roulette screen to enhance 
game play. It is designed for 
adult locations. 
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Vendetta 
Konami 

A one- to four-player 
dedicated video that focuses on 
a gang war between the Dead 
End Gang and the Cobras. The 
heart of the conflict is the cap- 
ture of Kute Kate, a Cobra. 
Rescuers have colorful names 
(Blood, Boomer, Sledge, Hawk) 
and are martial arts experts. 


The Empty Offer. 
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“We Break Em, We Own Em.” 


If an NSM HyperBeam™ jukebox ever damages your CD's, 
we'Ill replace them or pay you their full value. 


к NSM The Performance Machine™ 
МУУҰУУУМУУУҰУУУУУУҰУУУҰУУУУУУУУХУУУУУУ 


CD's are expensive. And, as апу music operator knows, they сап 
easily be damaged. Often it’s because operators treat them like 
they do 45 records. You can’t get away with that kind of manhan- 
dling with CD’s. 


More likely, it’s the jukebox doing the manhandling. Some juke- 
box mechanisms treat CD’s like they were 45’s. That’s because 
their mecha- 

nisms were origi- 

nally designed to 

handle 45's ... 

not CD's. 


The | | 
NSM "Quick ; W/ 
Change Artist” Tope 
mechanism is is 
different. 

A lot different. 
It's the only full 
100-CD capacity 
mechanism 
that was 
technology 
engineered ... 
just for CD's. 
From the 
ground up. 


оа ч 


Our тесһа- 
nism never so 
much as 
touches a 
CD, just the 
trays they’re 
cradled in. 


So it can’t 
possibly break, 
scratch, mar, or — 
in anyway — damage 
your expensive CD’s. 

What’s more, our mecha- 
nism always keeps the disc 


horizontal position to prevent warp- 
ing and distortion. And it doesn't 
tumble them around in a basket or 
turnstyle every time a selection is 
made. 
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100 CD NSM НурегВеат jukebox. 
, Each CD is cradled in its own tray. 


™ HyperBeam, and The Performance Machine are trademarks of NSM-Germany & NSM-America • Bingen, Germany & Chicago, Illinois. 


© Copyright, 1991/1992, NSM-Germany & NSM-America • Bingen, Germany & Chicago, Illinois. 


One of two 50-capacity CD stacks in every 


Shown being gripped in a similar manner that 
the mechanism itself grips trays. CD’s are 
never so much as touched by the mechanism.. 


Further still, it safeguards them all against dust, smoke, and other 
airborne impurities inside an internal closed chamber ... along 
with the laser-reading optics. 


Those are the reasons we can make you the “We Break ‘Em, 
We Own 'Em" offer. If an NSM 100 CD system ever damages 
any of your CD's, we'll replace them ... or reimburse you whatever 
they’re worth. But now you know why it’s really an empty offer. Our 
system can't possibly damage your CD's. We're not trying to fool 
anybody with our replacement offer ... just make a very important 
point in the strongest way we could think of. 


Now, if you think that the way a jukebox treats CD's is impor- 

tant today, wait until we all see what's around the technology 

corner. We don't know ourselves. Not for sure. No one does. But, 
from everything we see, it'll mean more information crammed 
into less disc space ... making CD's even more delicate. And 
the precision of the system that handles them, even more 
important. 


Most every other jukebox on the market comes with a lower 
price tag than NSM. Or a better up-front bargain of some kind. 
But, remember, long after the few hundred dollars saved has 
been forgotten, you'll still be living with the jukebox you bought 
today. You may pay a little more for an NSM up front, but you 
get a lot more. And you keep getting it for years to come. 


We're not asking you to switch to NSM jukeboxes. 
Just look at us a little closer. Give us an opportunity to show 
our product to you. To briefly explain what it is and why it's 


DE that way. We've just touched on one difference in this ad. 


There are scores of others, just as impressive... just as 
important. More important than anything, we'd like you to 
come to know NSM a little better. Because, when you buy a 

jukebox, you're really buying the company behind it. 


› AER NSM 


N The Performance Machine 


" full circumference supported in the WS | 


For а copy of our 
“We Break ’Em, We 
Own 'Em" Policy and 
full information on our 
line of HyperBeam™ Laser 
Jukeboxes, contact: 


NSM-America 
5207 North Rose Street 
Chicago, Illinois 60656 
Phone: 312-992-2280 
(FAX 2289) 
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Golfing Greats 
Konami 

Players choose either Stroke 
or Match Play in this golf- 
themed kit for horizontal 
monitors. One to four players 
can join in. For every shot 
taken, the screen shows wind 
direction, distance to the pin, 
and fairway condition. Players 
select clubs, stance, and power 
of the shot. 


Turbo Force 
Mc O'River (represented by 
Leprechaun) 

Space adventures for two or 
three players are unveiled in 
the seven stages in this vertical 
monitor universal kit with buy-in 
and game continuation. Players 
find power-ups and special 
weapons at their disposal as 
they battle to the final stage and 
uncover the boss who controls 
the empire. 
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Laser Disc Trivia 
Kramer 

A total of 5,000 thought- 
provoking questions are found 
in this quiz game that uses pic- 
ture and stereo sound to 
enhance the trivia concept. The 
game is offered in both upright 
and countertop versions; the 
disc player is a Sony 1450. New 
laser discs will be developed at 
a rate of one every six months. 


F-15 Strike Eagle 
MicroProse 

The heart of this dedicated 
game is a supersonic F-15 jet. It 
offers realism as players ex- 
perience the turns, rolls, and 
loops of the aircraft, all with 3-D 
graphics. Players embark on 
multiple missions in six dif- 
ferent combat arenas and vie 
for awards, promotions, and 
commendations. 
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Dragon's Lair Il 
The Leland Corp. 

Laser animation with advanc- 
ed technology highlights this 
dedicated video that continues 
the story of Dirk (from the 
original Dragon's Lair). Anima- 
tion is from the Sullivan Bluth 
Studio. Poor Daphne's been 
kidnapped by evil Murdoc and 
whisked into a time warp; Dirk 
must follow. 


Super High Impact 
Midway 

A sequel to High Impact Foot- 
ball, this one- to four-player 
game offers three different skill 
levels and digitized graphics. A 
World Record feature 
challenges players to break 
long-standing records; there's 
also instant replay and a 
fighting sequence. 


Video Games 
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Karate Blazers 
Mc O’ River (represented by 
Leprechaun) 

Five stages of martial arts ac- 
tion on 16 different levels await 
the player in this one- to four- 
player universal kit with buy-in 
and game continuation. Scenes 
include a harbor dock, 
downtown, alleys close to the 
ocean, a factory for manufac- 
turing robots, and a two-story 
stone bridge. 


Terminator 2 
Midway 

Arnold is back—this time ina 
dedicated video game for the 
thinking man. Players are 
challenged to find a way to 
shoot opponents without 
damaging the people and 
vehicles helping the cause. The 
game combines still and mov- 
ing digitized images from the 
film with drawn backgrounds, 
characters, and objects. 
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Golly! Ghost! 
Namco-America 

A new concept that combines 
video and redemption, the one- 
or two-player game use a uni- 
que diorama composite screen. 
Players use rapid-fire guns to 
chase ghosts from room to 
room, zapping them in the pro- 
cess. Four scenes need to be 
cleared; there are bonus 
characters for extra points. 


Super Mario World 
Nintendo 

Lovable Mario surfaces 
again, in a game for the new 
16-bit Super System. He and his 
cohorts, chiefly reliable Luigi, 
again undertake adventures 
that bring them into contact 
with strange creatures. 
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Starblade 
Namco-America 

Space combat with realistic 
3-D (polygon) graphics stand 
out in this dedicated deluxe 
cabinet simulator that also has 
quadraphonic sound, a parabo- 
lic mirror, and vibrating cockpit. 
Player's have a star fighter's 
briefing, then scramble to de- 
fend the mother planet from 
attack. 


Super Tennis 
Nintendo 

A popular sport comes to the 
video screen, complete with 
sound that rivals the clarity en- 
joyed in a choice seat at a ten- 
nis championship. Designed for 
the new 16-bit Super System. 
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Steel Gunner 
Namco-America 

Terrorists must be stopped in 
this two-player interactive game 
with buy-in and game continua- 
tion. Players must save hos- 
tages, defeat the terrorists, and 
destroy their super weapon. 
The game features fully auto- 
matic machine guns with unlim- 
ited explosive bullets and 
limited homing missiles. 


Play Choice 
Nintendo 

Nintendo also continues to 
produce the Play Choice system 
with a library of 45 games. 
Among the favorites requested 
are: Mega Man III, Solar Jet- 
man, Dr. Mario, Rad Racer Il, 
TMNT Il, Nintendo World Cup, 
Yo! Noid, Rescue Rangers, 
Baseball Stars, and Super Mario 
3. 


Video Games 


"We 


F-Zero 
Nintendo 

Designed for the new 16-bit 
Super System, the game isa a 
hover craft racing game—a new 
twist on the traditional racing 
theme with a unique vehicle. 
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REATH FIRE BACK INTO 
- YOUR COLLECTIONS. 
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King of Dragons 
Romstar 

Over 17 scenes are featured 
in this universal kit for horizon- 
tal monitors. A one- to three- 
player interactive kit, it has 
game continuation and buy-in. 
Players choose from five 
mystical characters. Custom 
control panels are available for 
Mercs cabinets, Bad Dudes 
cabinets, and Dynamo HS2, 
HS5, HS8, and HS9 cabinets. 


BREATHE FIRE BACK INTO 
YOUR COLLECTIONS. 


= A three player interactive horizontal = Custom control panels available for 
conversion kit. Mercs cabinets, Bad Dude cabinets 
and Dynamo HS2, HS5, Н58 & HS9. 


ш Also available as a universal kit. 


= Players can choose from five 
mystical characters. 


Romstar, Inc. 22857 Lockness Ave., Torrance, CA 90501, (213) 539-2744, Fax (213) 539-3626 
©1991 Capcom, Inc. Manufacturd under license by Romstar, Inc. 


of the military 
robot has disap- 
peared! ROBO- 
ARMY has been called 
in to overthrow the enemy 
army. ө Choose Player 1 or 
Player 2, each with different 
characteristics — one with fight- 
ing skills, one armed with weapons. 

e Pick up bonus items for added strength. 
@ Pick up “Power Metal” to transform your- 
self into a tank that’s unstoppable! 

e Battle enemies that are on foot, on 
motorcycles and jetskis! e Player 
Buy-In and Continue options. 

e Great graphics and non-stop 
action! 


d 8-MAN, the Lethal 
| Weapon! Super hero 8-MAN 
» dashes and flies at high speed! @ Pick up 
bonus items to fend off the attack of the 
gt: ® enemy robots. "Deathblow" weapon 
2, oe". о боз: can be used іп 2 player simultaneous 
522694 game. ө Player Buy-In and Con- 
tinue options. e High speed 
scrolling, bonus stages and 
super action contribute 

2, а. їо the high earnings. 
> Cut e Put yourself in 8- 
MAN'S shoes 
and sense his 
power! 
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SNK Corporation of America, 246 Sobrante Way, Sunnyvale, CA 94086. (408) 736-8844. 
© 1991 SNK CORP. OF AMERICA 
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Imagine... 
Baseball in 
the year 2020. 
Armored players so 
powerful that they can 
hit or throw the ball with 
enough force to cause death. 
Foul balls hit so powerfully 
that spectators must sit below 
heavy transparent shields. Finally, 
a game powerful enough to resolve 
future national and international conflicts. 
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Crossed Swords slices up the competition! Ф „а, 
In medieval times, lives were saved or des- , 2 5-2 

troyed by the sword. In this 1 or2 player M. 
interactive game, sword and shield Cale. 
wielding strategy is a must. The 
player must possess very strong 
offensive and defensive skills ۾„‎ 
to overtake the palace and > 22 
save the princess. A 2 
Crossed Swords is AZ 24 
achallengefor — see @= 
players of all 
levels. 


SNK Corporation of America, 246 Sobrante Way, Sunnyvale, CA 94086. (408) 736-8844. 
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ROMNSTAR 


Skeet Shoot 
Romstar 

A video available with 50”’ or 
70” cabinets. Two rifles are 
mounted for the players to use 
in simulated skeet shooting se- 
quences. One or two players 
can enjoy the game; two 
players can challenge each 
other for the highest score. 
There are 20 different scenes. 
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Spider-Man 
Sega 

Sega's 32-bit technology and 
a zoom in/zoom out format that 
changes the size of the 
characters with each scene add 
to the interest in Spider-Man's 
adventures with fellow 
characters Black Cat, 
Hawkeye, and Sub-Mariner. 
There are 16 scenes and six 
arch-enemies to test Spider- 
Man's skills. 
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D.D. Crew 
Sega 

A video kit that asks players 
to take up the challenge of 
restoring order in an amuse- 
ment park where hoodlums 
have planted a bomb. One to 
four players can join in; 
characters are oversized 
figures with unique fighting 
styles and names to match. 
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Time Traveler 
Sega 

An innovative, 
microprocessor-controlled laser 
disc gives players full control in 
this game that travels back to 
prehistoric times or forward to 
the 26th century. A 3-D 
holographic game, it has real 
actors portraying the 
characters and computer- 
generated special effects. 
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Rad Rally 
Sega 

The second Sega ''System 
32" game with a 32-bit CPU 
and 25” monitor, this racing- 
themed simulator incorporates 
a communications function that 
allows up to four stations to be 
linked. Players can select from 
among four ultrarealistic race 
courses, made more authentic 
by rain, fog, lighting, and 
nighttime. 


Neo-Geo 
SNK 

A system available in 
cabinets that hold one, four, or 
six games; also as a single kit. 
Game choices include: NAM 
‘75, Baseball Stars Profes- 
sional, Blue’s Journey, Burning 
Fight, Cyberlip, Ghost Pilots, 
King of the Monsters, League 
Bowling, Magician Lord, Ninja 
Combat, Riding Hero, Sengoku, 
Super Spy, and three new 
games. 


Video Games 


Rail Chase 
Sega 

A two-player simulator that 
takes the family on an adven- 
ture along the rails of old-time 
mining shafts. Players must rid 
their community of rabble 
rousers, fending off their at- 
tacks and staying ahead of 
them in their rail car. Five dif- 
ferent scenes await, with 
enemy bosses in hot pursuit. 


Eightman 
SNK 

A cartoon detective with 
super powers is found in this 
one- or two-player game with 
buy-in and continuation. The 
hero battles futuristic enemies 
(in four stages with three levels 
each) using his super skills in 
punching, kicking, and spin- 
kicking. A bonus “‘Eightman 
Bomber” destroys all enemies 
on the screen. 
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Insert a coin and the selection screen appears. 
Choose one of the five rounds and begin play. 


After the target appears and the punch pad 
iQ — T amni has risen completely, begin straight-punching 

| into the middle of the pad. You are allowed 
three punches for each game. When the score 
at the upper right of the screen shows the 
remaining target resistance is zero, you have 
knocked out your opponent. 


If you succeed in defeating your opponent with 
three punches, the winner's ending appears. If 
you do not, the loser's ending appears. The 
game ends after three punches regardless of 
the results. 


A record is kept of the 100 best winners for 
that day. Now is your chance to get your name 
in the record list! 


* Make sure you don't hurt yourself while 
playing! 

* Always put on the attached gloves before 
playing. 

* Never use hook punches, kicks, or 
instruments other than the gloves provided. 

* Never play while eating or drinking. 

e The management assumes no responsibility 
whatsoever for injuries incurred due to use of 
incorrect playing methods not designated for 
this game. 


SPECIFICATIONS: 


1,810 (H) x 700 (900) (W) x 1,330 (D) mm 
Weight: 170 kg 

Maximum consumed power: 

2.76 amperes FW 95-3651 

e Specifications are subject to change without prior notice. 


Printed in the USA. | 
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Video Games 


2020 Super Baseball 
SNK 

Baseball moves into the next 
century with this interactive 
one- or two-player game for the 
Neo-Geo system. Teams of 
cyborgs and robots populate 
the game, in which players can 
change the pitching, batting, 
and running. Certain hits earn 
bonus money that can be used 
to buy stronger robot parts. 


ЫЗ 
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Hot Shots Tennis 
Strata Bowling 
Strata 

Two of Strata’s favorite 
sports games available in 
upright, countertop, or cocktail 
versions. Hot Shots Tennis 
features a split-screen for one 
or two players. Strata Bowling 
is for up to four players with 
three game choices. 
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Crossed Swords 
SNK 

This one- or two-player kit 
focuses on sword-to-sword and 
shield-to-shield combat in the 
countryside during Medieval 
times. Knights and strange 
creatures battle players as they 
journey to the castle. The game 
is interactive with buy-in and 
game continuation. It’s new for 
the Neo-Geo system. Also 
available, the superhero- 
themed Eightman. 


Ninja Clowns 
Strata 

A one- or two-player fighting- 
themed game available as kit or 
dedicated. Twisto the Evil 
Clown uses underhanded 
means to change everyone in 
town into zombies. The hero, 
Klunky the Good, must save the 
poor souls by destroying 
Twisto’s lab. A total of 25 
enemy characters are in the 
way. 
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Arlington Horse Race 
Strata 

A horse race-themed kit with 
24 world-famous Arlington win- 
ners of the past. Tokens can be 
used as bets on the race for 
win, place, or show on any of 
six horses running at one time. 
There are also token wagers for 
the perfecta, trifecta, and 
quinella. The game is available 
in upright and countertop with a 
ticket dispenser. 


Rim Rockin’ Basketball 
Strata 

A horizontal monitor kit for 
two-, three-, and four-player 
cabinets. Players move their 
teams to victory with a joystick 
and two buttons in a full-court, 
NBA-style basketball 
experience. 


Golden Tee Golf Il 
Strata 

An update of the original 
game, with more challenging 
courses and enhanced artwork. 
Up to four players can compete 
on one of three courses. Kits 
are available in upright, 
cocktail, and countertop ver- 
sions. This 3-D golfing 
simulator kit for horizontal 
monitors offers competition on 
18 holes at three different 
clubs. 


Double Axle 
Taito 

A dedicated video with a 
monster truck driving theme, 
available in single player 
upright or two-player sit-down 
competition version. Game play 
is based on a driver's ranking 
during a set lap time on three 
different courses: desert, cross 
country, and ice an d snow; 
there are three demolition 
bonus rounds. 


DOUBLE THE PLAYS, DOUBLE THE ACTION... 


DOUBLE MEA 
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Its a whole new ballgame!! Midway's sensational 
new video, SUPER HIGH IMPACT, is built on proven 
success and record-setting performance. But with twice 
the image memory, players can now tackle the most 
spectacular game play features ever presented in a 
sports video! 

1- to 4- players can choose different skill level 
options, measure the power of defensive stops with the 
Hit-O-Meter, relive plays with Instant Replay, pump up 
the adrenaline with Fighting Mode, compete for World 
Record standings, and even collect trading cards! 

SUPER HIGH IMPACT is real football excitement 
both on and off the field. Exclusive digitized graphics 
literally explode off the screen, and an authentic 
stadium soundtrack captures all the sights, sounds 
and theatrics of coaches, cheerleaders, sportscasters 
and the stadium crowd. 
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And here's a video to attract repeat players season 
after season ... Only SUPER HIGH IMPACT gives 
them their own unique access codes for lifetime 
statistics and standings based on won/lost 
records— ideal for organized league play or 
toumaments. 

When you add SUPER HIGH IMPACT to your fall 
lineup, you've got a game that always plays to capacity 
crowds! 


MIDWAY 


Midway Manufacturing Company 


5401 N. Califomia Ave., Chicago, IL 60618 
(512) 267-2240, Fax (312) 267-8455 


© 1991 Midway Manufacturing Company. "SUPER HIGH IMPACT” is a 
trademark of Midway Manufacturing Company. All rights reserved. 


A subsidiary of 


“n= 


Industries Inc. 


PLAY METER 


WAS BUYER'S GUIDE 


Strato Fighter 
Tecmo 

An interactive one- or two- 
player horizontal kit that takes 
the player to the year 2135, a 
time when the planet is under 
seige. Players have a difficult 
mission to complete. Action in- 
cludes vertical shooting, hom- 
ing missiles, guard weapons, 
and tight turns. There are six 
standard and six pro levels with 
continuation and speed-up. 


Batman 
Data East 

The Caped Crusader comes 
to pinball, The playfield 
features high-speed, loop ramp 
skill shots, a Joker Jump for 
high scoring, an opening 
motorized skill shot, and skill 
shots through a Batcave. The 
backglass features movie stars 
from the big screen film; it's 
protected by a super-hard coat 
finish. 
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Strike Gunner 
Tecmo 

Air battle action in a vertical 
kit that challenges players to 
master the air war with an array 
of modern weaponry. It's a one- 
or two-player interactive game 
in which either player can in- 
itiate combined play to merge 
both aero ships together for the 
ultimate battle. 


Class of 1812 


Premier 

A macabre-themed game 
complete with a set of chatter- 
ing teeth and a beating heart on 
the playfield. Two ramps deliver 
intriguing return paths; one 
ramp has a diverter that leads 
to a lock at the top of the game. 
That in turn leads to multiball. 
The backglass features 
characters such as Belly La 
Ghost and Mumsy N. Law. 
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Video Games/Pinballs 


Thunder Dragon 
Tecmo 

Space adventure in a vertical 
monitor kit for one or two 
players. An abundance of 
firepower peppers this game, 
such as lasers and lateral 
missiles. Players battle through 
20 levels and pick up items that 
change value as they move 
around the screen. The number 
shown at the time an item is 
picked up sets the award. 


JUDGMENT Daw 


Terminator 2 
Bally 

The unstoppable cyborg from 
the future is back, complete 
with special effects as a life-like 
Endoskeleton peers down from 
the playfield. There’s a chance 
to load the ball in a swing-out 
cannon to shoot down the 
Hunter Killer for instant three- 
ball multiball. Look for a count- 
down payoff, escape route 
target bank, and more. 


Party Zone 
Bally 

Talking heads literally dot the 
playfield of this humorous sen- 
dup of party animals. A classic 
set of characters includes Cap- 
tain B. Zarr, the Dancing Dum- 
my, and the Supersonic 
Robotic Comic. It’s happy hour, 
multiball party time where 
players can collect multiple 
jackpots and shoot for the 
ultimate Big Bang. 


Remember 
the ACME! 


Sunday, March 15 
through 
Tuesday, March 17 


San Antonio, Texas 


Join us for 
games, exhibits, 
seminars, 
special events, 


and a big Texas 


‘Welcome, роапет!” 


Ping Pong Ball 
Shooting Game 
With Ticket Dispenser 


New Address 
8434 154th Ave N.E., Redmond, WA 980 
FABTEK Inc. Phone (206) 881-0900 FAX (206) 881. “6503 


Get Back in Step With the Industry 
Read Play Meter 


(504) 488-7003 


КАА (504) 189-7003 
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American Sammy Corp. 


2421 205th St. 
Suite D-104 
Torrance, CA 90501 
(213) 320-7167 

FAX (213) 320-2597 


American Technos 


19200 Stevens Creek Blvd. 


Suite 120 
Cupertino, CA 95014 
(408) 996-1877 

FAX (408) 996-8736 


Atari Games Corp. 
675 Sycamore Drive 
Milpitas, CA 95035 
(408) 434-3700 

FAX (408) 434-3776 


Bally Pinball 

3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 

FAX (312) 267-8435 


Betson Enterprises 
303 Paterson Plank Road 
Carlstadt, NJ 07072 
(800) 524-2343 

(201) 438-1300 

FAX (201) 438-4837 


Capcom USA Inc. 
3303 Scott Blvd. 

Santa Clara, CA 95054 
(408) 727-0400 

FAX (408) 496-6679 


Data East USA Inc. 
1850 Little Orchard Drive 
San Jose, CA 95125 
(408) 286-7080 

FAX (408) 286-2071 
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Fabtek Inc. 

8434 154th Ave. N.E. 
Redmond, WA 98052 
(206) 881-0900 

FAX (206) 881-6503 


Irem America Corp. 
8335 154th Ave. N.E. 
Redmond, WA 98052 
(206) 882-1093 

FAX (206) 883-8038 


Jaleco USA Inc. 
310 Era Drive 
Northbrook, IL 60062 
(708) 480-1811 

FAX (708) 480-9231 


Kaneko USA Ltd. 
1370 Busch Parkway 
Buffalo Grove, IL 60089 
(708) 808-1370 

FAX (708) 808-1375 


Konami Inc. 

900 Deerfield Parkway 
Buffalo Grove, IL 60089 
(708) 215-5100 

FAX (708) 215-5144 


Kramer Mfg. 

451 Magnolia Ave. 
Croydon, PA 19020 
(800) 631-2126 

FAX (215) 788-8953 


The Leland Corp. 
1841 Friendship Drive 
El Cajon, CA 92020 
(619) 562-7000 

FAX (619) 562-9468 


Leprechaun Inc. 
18335 Redmond Way 
Redmond, WA 98052 
(206) 869-6400 

FAX (206) 869-6401 
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Mc O’ River Inc. 
17800 S. Main St. 
Suite 121 

Gardena, CA 90248 
(213) 323-2236 

FAX (213) 323-4560 


Microprose Games 
180 Lakefront Drive 
Hunt Valley, MD 21030 
(301) 771-3470 

FAX (301) 771-1174 


Midway Mfg. 

3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 

FAX (312) 267-8435 


Namco-America Inc. 
3255-1 Scott Blvd. 

Suite 102 

Santa Clara, CA 95054 
(408) 496-6371 

FAX (408) 496-6399 


Nintendo America Inc. 


Pi) BOX 957 
Redmond, WA 98073 
(800) 633-3236 

FAX (206) 882-3585 


Premier Technology 
759 Industrial Drive 
Bensenville, IL 60106 
(800) 444-0761 

(708) 350-0400 

FAX (708) 350-1097 


Romstar Inc. 
22857 Lockness Ave. 
Torrance, CA 90501 
(213) 539-2744 

FAX (213) 539-3626 


GAME MANUFACTURERS (listed in alphabetical order) 


Sega Enterprises Inc. 
USA 

2149 Paragon Drive 

San Jose, CA 95161 
(408) 435-0201 

FAX (408) 435-0294 


SNK Corp. of America 
246 Sobrante Way 
Sunnyvale, CA 94086 
(408) 736-8844 

FAX (408) 736-0446 


Strata Group Inc. 
709 W. Algonquin Road 
Arlington Heights, IL 60005 
(800) 262-0323 
(312) 437-2704 

FAX (312) 437-2473 


Taito America Corp. 
390 Holbrook Drive 
Wheeling, IL 60090 
(708) 520-9280 

FAX (708) 520-1309 


Tecmo Inc. 

Victoria Business Park 
18005 S. Adria 

Maru Lane Carson, CA 
90746 

(800) 338-0336 

(213) 329-5880 

FAX (213) 329-6134 


Williams Electronics 
3401 California Ave. 
Chicago, IL 60618 

(312) 267-2240 

FAX (312) 267-8435 
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COINTEK (USA) CORPORATION 


(б) 216 ROUTE 206, SUITE 17 

HILLSBOROUGH, (SOMERVILLE) NJ 08876 U.S.A. 
TEL: (908) 281-0616 РАХ: (908) 281-0316 
COINEK (01990 COINTEK (USA) CORPORATION 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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Dynamo stages Colorado 
air hockey tourney 
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The big winners at the Colorado tournament, (I-r): Andy Yevish, Paul Marshall, Kara 


Klyn, Tim Weissman, and Chris Haggberg. 


ver $3,500 in cash and prizes 

was handed out at the 1991 
Colorado Air Hockey Champion- 
ships, held Aug. 10-11 at Red 
Baron's Family Fun Center in 
Westminster. Dynamo sponsored 
the event along with Red Baron's 
and a host of other local operators, 
air hockey locations, and 
businesses. 

Players from Colorado, Califor- 
nia, Texas, and New Jersey took 
part in the tournament. Not sur- 
prisingly, Tim Weissman of 
Houston, the reigning national air 
hockey champion, won the event. 
It was his 15th straight major (na- 
tional, state, or city) championship. 
Second place went to New Jersey’s 
Andy Yevish, followed by Paul 


Marshall of Dallas, Keith Fletcher 
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exhibitions in Mexico. 


of Loveland, Colo., and Mark Rob- 
bins of Boulder, Colo. 

California’s Chris Haggberg cap- 
tured the Expert Division, while 
fellow Californian Bill Aparisi took 
home the Amateur Division title. 
Other winners include Werner Fee 
of Golden, Colo., Novice Division; 
and California’s Kara Klyn, 
Women’s Division. 

A series of air hockey exhibitions 
took place in Guadalajara, Mexico, 
two weeks prior to the Colorado 
tournament. They were arranged 
by Dynamo, Mexel, and Diver- 
siones Moy, the operating division 
of Mexel. Weissman and Robbins 
were the featured performers. 

The exhibitions attracted cov- 
erage from Mexican television. A 
camera crew from the program 
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Moises Shemaria, president of Diversiones Moy, by a poster promoting the air hockey 


“87.8 Video Clips” filmed action at 
Diversiones Moy's top air hockey 
location at Plaza Arboledas. 
Moises Shemaria, president of 
Diversiones Moy, reports that air 
hockey earnings at his game 
rooms have been excellent. The 
first "Grand Tournament of Air 
Hockey" in Mexico began recently. 
Winners of weekly competitions 
advance to the final round, which 
will appear on “87.8 Video Clips." 

Said Dynamo's Robbins, “Moises 
has done a wonderful job of pro- 
moting air hockey at his various 
locations. The players are very in- 
terested and competitive. We ex- 
pect to see players from Mexico at 
our national and international 
tournaments in the near 
future." ÛJ 


THE PIONEER HIT LIST 
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COMPILATION 
CD 
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Straight To Your 9. 
Heart 


Bad English 10. 
Emotions 

Mariah Carey 

Rush 

Big Audio 11. 


Dynamite II 

Heaven In The 
Backseat 12. 
Eddie Money 

Real Real Real 

Jesus Jones 13. 
Enter Sandman 
Metallica 14. 
Till Somebody 

Loves You 15. 
Henry Lee 

Summer 

Top Of The Pops 

The Smithereens 


Volume 14 


Lies 

EMF 

Lowrider (On The 
Boulevard) 
Featuring War 
Latin Alliance 

The Real Love 
Bob Seger And The 
Silver Bullet Band 
Good Times 

Ziggy Marley And 
The Melody Makers 
Walk Through Fire 
Bad Company 

Fall At Your Feet 
Crowded House 
Keeping The Faith 
Lynyrd Skynyrd 
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Bringing you more sights and sounds in the jukebox business. 


Our New Juke Set Vegas On Its Ear. 
Our New Financing Will Set You On Yours. 


When the new Pioneer 
CJ-V99 LaserJuke® made its 1. 
debut in Vegas at AMOA, it set 
the coin-op industry on its ear. 
Everyone pretty much went 
nuts for its two-amp, four 
speaker design. Critics raved 
about its two lightning-fast 
changers. And back at 
headquarters, the phones just 
haven't stopped ringing. But 4. 
even before the excitement dies 


down, Pioneer is 
upping the ante 
with 10% down, 
10% APR 2-year 
financing. There 
hasn't been this 


much excitement in the coin-op 
business since, well probably 
never. For more information, 
call (800) 421-1404 and 
ask for LaserJuke. 


November 1991 


We're Strangers 8. This Time I Hurt 
Again Her More (Than 
Tammy Wynette She Loves Me) 
With Randy Travis Neal McCoy 
2. KeepIt Between 9. Brotherly Love 
The Lines Keith Whitley & 
Ricky Van Shelton Earl Thomas Conley 
3. You Couldn't Get 10. Life's Too Long 
The Picture (To Live Like 
George Jones This) 
When You Were Ricky Skaggs 
Mine 11. The Garden 
Shenandoah Vern Gosdin 
5. She'sGot A Man 12. Rodeo 
On Her Mind Garth Brooks 
Conway Twitty 13 IThought It Was 
6. Tempted You 
Marty Stuart Doug Stone 
Hurt Me Bad 14. Right Down to 
(In A Real The Memories 
Good Way) Glen Campbell 
Patty Loveless 15. The Key's In The 
Mailbox 
Barbara Mandrell 


ml 


COUNTRY 
CD 


и иии 
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To find out more about Pioneer Compact Disc Jukeboxes, 
call (800) 421-1404 or an authorized distributor near you. 


Montgomery, AL 

Franco Distributing 

(205) 834-3455 

North Little Rock, AR 
Godwin Distributing Company 
(501) 753-1138 

Phoenix, AZ 

Mountain Coin Machine 

(602) 269-7596 

El Cajon, CA 

Progressive Game Distributors 
(619) 441-9100 

Los Angeles, CA 

Weymouth Distributing Company 
(213) 748-5181 

Denver, CO 

First Choice Distributing 
(303) 292-9657 

Miami, FL 

Brady Distributing 

(305) 621-1415 

Orlando, FL 

Brady Distributing 

(407) 872-1666 

Honolulu, HI 

Bazar 

(808) 848-0347 


Des Moines, IA 
Moss Distributing 
(515) 266-6422 


Chicago, IL 

World Wide Distributors 
(312) 384-2300 
Indianapolis, IN 
Atlas Distributing 
(317) 322-0104 
Louisville, K Y 
Kentucky Coin 
(502) 966-5266 
Baltimore, MD 
Weiner Distributing 
(301) 233-2600 
Grand Rapids, MI 
Atlas Distributing 
(616) 241-1472 


St. Louis, MO 

Audio Visual/ Brandt 

(314) 421-5100 

Charlotte, NC 

Brady Distributing 

(704) 357-6284 

Las Vegas, NV 

Mountain Coin Machine 
(702) 798-0900 

Reno, NV 

Reno Game Sales 

(702) 829-2080 

Richmond Hill, NY 

Mid Atlantic Music Distributing 
(718) 291-5757 

Syracuse, NY 
Betson/Advance Distributing 
(315) 455-5400 
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The Art of Entertainment 


Portland, OR 
General Coin 
(503) 256-3930 
Imperial, PA 
RMV Sales 
(412) 695-2406 


Wilkes Barre, PA 
Roth Novelty 
(717) 824-9994 


Chattanooga, TN 
Brady Distributing 
(615) 855-0322 
Corsicana, TX 
Master Sales 
(214) 874-4749 


Salt Lake City, UT 
Mountain Coin Machine 
(801) 262-5494 


Seattle, WA 
General Coin 
(206) 625-1474 


Menomonee Falls, WI 
Viking Vending 
(414) 255-6580 


CANADA 

St. Laurent, Quebec 
Laniel (Canada) Inc. 
(514) 336-5050 
Vancouver, BC 

Pacific Vend Distributors 
(604) 324-2164 
Winnipeg, Manitoba 
Northwest Amusements 
(204) 633-5751 


Concord, Ontario 
Northwest Amusements 
(416) 739-0361 


SOUTH AMERICA 
Miami, FL 
Disctronics Corp. 
(305) 477-1561 


QADR: RESPONSE 


We have always felt that it is vital to find out what our readers are thinking. It was suggested to us several 
years ago that we should devote a page to hearing readers’ views. We complied and regularly print the com- 
pliments and complaints we’ve gotten. 

We decided to zero in on what operators view as the most pressing concerns in the industry. It was up to 
our readers to answer the question posed or express opinions about whatever else is on their minds. We will 
periodically change the question but continue to invite you to tell us what you are thinking. We are counting 


on you. Your opinion counts! 


Bigger is not always better 


Ithink that some ofthe big operators 
are hurting things in my area. For ex- 
ample, we have a big operator who 
feels that he is entitled to all of the 
hotels and pizza parlors in this town. 
He doesn't want to leave any crumbs 
for the smaller operators. 

This big operator is the first to com- 
plain that other operators are 
"cheapening" the product by giving 
60/40 splits with lesser equipment. The 
factis that he is also running substan- 
dard equipment on a 50/50 basis. 
What's the difference? He has some 
great accounts with “junk” equipment 
or junky-looking games. 
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LET REDEMPTION 
BE YOUR SALVATION! 


Redemption has 


NEVER BEEN HOTTER! 


We're producing more redemption tickets than 
ever before. The thrill of victory, however small, 
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ОМЕ 
COUPON 
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One small operator in this area took 
two of this big route operator’s laun- 
dromats on a 60/40 split with better 
and much cleaner games. The truth of 
the matter is that the big operator 
hadn't rotated a game in years, so he 
lost the account. Now he's crying 
because another operator got the ac- 
count with a better split. The big 
operator deserved to lose that account 
because he hadn't taken the time or ef- 
fort to upgrade his account. 

My point is that bigger route oper- 
ators are no better than the “working 
Joe" operator. They run filthy equip- 
ment as well. The difference is that big 
operators can afford better equipment 


and to pay someone to maintain it. 

If other small route operators have 
this same problem, just put up with it 
for awhile. But remember, we are all in 
this industry together; we should stick 
together. Big and small route oper- 
ators can co-exist, but let's not 
“cheapen” the product by commission 
splits that are unrealistic and by run- 
ning poor equipment. Let's face it, this 
industry has gotten enough black 
eyes. 


Scott Savage 
Magic Games 
Reno, NV 


Billiard 
Cloth 


will bring your customers back to your arcade 


All Grades and Colors 


again and again. (Of course, the big prizes are the 
ones that they want!) More people are winning 
their prizes by redeeming NATIONAL TICKETS 
than ever before. 


Mali 


ORDER DEPT: 

TOLL FREE — 800-223-6468 
NEW YORK — 212-475-4960 
FAX — 212-533-0169 


Custom-designed or stock, let us supply you with 
the WINNING TICKETS. 


STOCK TICKET PRICES 
] Box 20,000 $47.00 
2 Boxes 40,000 $77.00 


Each additional box is $30.00 
FOB Shamokin, PA 


ТС KET CQ 
HOME OFFICE 

PO. Box 547, eo AVENUE 
17872 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South * New York, N.Y. 10010 


(717) 648- 6803. TOLL. E FAX: (800) 326-9320 
INTERNATIONAL FAX: (717) 648-9460 
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What are 

the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 
about them? 
Answer the ques- 
tion or spill 
your guts on 
whatever else is 
on your mind. 


| 


PLAY METER MAGAZINE 
P.O. Box 24970 
New Orleans, LA 70184 


I" MEMORIAM 


Tim Wolfe 


im Wolfe, à contributing 
writer for Play Meter, had 
turned 26 just weeks before he 
ended his life on Sept. 24. He was 
a permanent fixture at the Pinball 
Expo and a devoted pinball collec- 
tor. In fact, he was probably one 
of the first true collectors in the 
country. 


“It’s hard to find the words to describe Tim, except 
to say that he was a good friend with a heart of 


gold.” 


— Steve Engel 


Play Meter editor Valerie 
Cognevich met Tim at a Pinball 
Expo, where the idea of his writing 
a column from a player’s view- 
point was hatched. “Tim’s eyes lit 
up when he talked about the 
machines he devoted so much 
time to. He loved writing and 
showed me several things he'd 
written for a pinball publication. 
He told me he couldn't think of 
anything he would rather do than 
combine his love of pinball with 
his love for writing. I was honored 
to have him contribute his 
thoughts for our readers. I can 
hardly describe how deeply sad- 
dened I am that he is gone," she 
said. 

Steve Engel, a long-time friend 
and fellow pinball enthusiast, 
described Tim as one of a kind. 


"His enthusiasm for pinball was 
unparalleled. He favored games 
from the '60s and was a true col- 
lector; his phone was always open 
to other collectors. He was well- 
known in the pinball-collecting 
community and will be sorely 
missed," Steve said. 

Tim spent the summer with 
Steve and his wife on an adven- 
turous vacation, enjoying 
themselves from Mount Washing- 
ton to New Hampshire. “I keep 
thinking about what a good sum- 
mer we all had. Tim had been 
despondent over problems in the 
family plumbing business, where 
he worked until shortly before his 
death. He happily was able to put 
those concerns aside for awhile. 
He was the type who would come 
to visit for two days and stay for 
nine. We loved having him over. 
I will look at the pinball machines 
in my basement and remember 
Tim through them,” Steve said. 

Rob Berk, an organizer of Pin- 
ball Expo, remembered Tim’s pas- 
sion for a good pinball. “He was 
an avid pinball fan who pursued 
the hobby with a special energy. 
His memory will not fade with 
those who shared his enjoyment 
of pinball,” noted Rob. 

Tim is survived by his parents, 
Ed and Carol Wolfe, and two 
brothers, Mickey and Ed Jr. All of 
us extend our heartfelt sympathy 
to his grieving famil; and 
friends. (1 
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any business owners incor- 

porate their firms, making the 
business a separate legal entity. 
The business owners then hold the 
stock and retain control. 

While there may be various 
reasons for incorporating a 
business, limiting the owner’s 
liability often figures prominently 
іп the decision. Since it stands as a 
separate entity, the corporation's 
liabilities do not become personal 
obligations for the business 
owner—the shareholders. 

However, many independent 
business owners find that some 
creditors—particularly banks— 
refuse to extend credit to the cor- 
poration without obtaining a per- 
sonal guaranty from the major 
shareholder. Signing a personal 
guaranty removes the limits on the 
owner's liability anticipated from 
incorporation. The owner becomes 
personally liable should the cor- 
poration fail to pay the obligations 
covered by the guaranty. 

The potential of being asked to 
sign a personal guaranty raises a 
natural question for business 
owners who choose to incorporate 
their firms. That is, should a 
business owner ever agree to sign 
а personal guaranty for any of the 
corporation's liabilities? 

The answer must be a firm 
“maybe.” Signing a personal 
guaranty sometimes makes good 
business sense; other times it’s un- 


wise. A business owner should 
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Should you sign a 
personal guaranty? 


have the ability to recognize the 
circumstances when a personal 
guaranty is appropriate and when 
it’s not. 

First, we should view the reasons 
why acreditor would require a per- 
sonal guaranty. Essentially, a 
creditor wants to be certain that 
the major shareholder retains a 
sincere interest in making sure 
that the corporation honors its 
credit obligations. The potential 
personal liability in the event the 
corporation defaults presumably 
enhances that interest. 

After all, the shareholder 
becomes the real beneficiary of the 
profits that develop with the help of 
the lender’s credit consideration. 
Logically, the shareholder also 
should stand liable should the cor- 
poration fail. 


Joseph Arkin, MBA/CPA 


A third premise recognizes that 
dishonesty exists. In the absence of 
a personal guaranty, a business 
owner could conceivably use the 
corporate organization as a guise 
to borrow funds, which would then 
be drained from the business for 
personal use. While most business 
owners are honest, the few who 
aren't add to the lender's 
arguments that justify the request 
for a personal guaranty. 

After looking at the request from 
the lender’s perspective, few 
business owners will dispute the 
validity of why the lender would re- 
quest a personal guaranty as a 
condition of making a corporate 
loan. However, in two cir- 
cumstances, signing a personal 
guaranty for a corporation’s 
obligations could be a serious per- 


“While there may be various reasons for 
incorporating a business, limiting the owner’s 
liability often figures prominently in the decision.” 


A second logical premise from 
the lender's point of view is that a 
business manager held personally 
liable for a corporation’s debts will 
work harder to overcome any pro- 
blems the business encounters. A 
large corporate liability that may 
become a large personal liability 
encourages the management in- 
tensity necessary to help a 
business survive to repay its 
Obligations. 


sonal financial mistake. 

First, never sign a personal 
guaranty for existing corporate 
debt—it does nothing to help your 
business. The corporate debt exists 
with or without your personal 
guaranty. However, should the 
business fail, the guaranty can im- 
pose serious injury on your per- 
sonal financial circumstances. 

Resisting the temptation to sign 
a personal guaranty for an existing 
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obligation may be difficult. Trade 
creditors may suggest that new 
credit will be forthcoming if you 
agree to become personally liable 
for existing obligations. While you 
can be sure of your personal liabili- 
ty, you really can’t be sure about 
the new credit consideration. 

Also, recognize that a personal 
guaranty represents only one 
among a number of alternative ap- 
proaches to obtaining trade credit 
for a struggling business. Shop 
around. You may find suppliers 
who won't require a personal loan. 
Certainly, you lose nothing by 
asking. 

Another alternative is allowing a 
creditor to take a first or second 
lien on some of the firm’s assets. 
That enhances the creditor’s 
potential for recovery should the 
business fail. Yet none of that 
recovery will come from your per- 
sonal assets. 

Still another alternative is the 
business acquiring inventory ona 
consignment basis. Such "pur- 
chases” remain the property of the 
supplier until sold. As sales occur, 
the business pays for the 
merchandise. 

The second circumstance that 
should preclude a personal 
guaranty involves a more difficult 
decision. Indeed, you should never 
agree to personally guarantee a 
new loan or line of credit unless 
you are certain the business can 
repay it. That means that you 
should never guarantee an obliga- 
tion when your business is conten- 
ding with serious financial pro- 
blems. As tempting as it may be to 
see the business survive, and 
knowing a personal guaranty may 
provide the funds necessary, it 
could spell personal financial 
disaster should the business fail in 
spite of the effort. 

In such circumstances, a 
business owner should develop—or 
obtain—an objective assessment. 
Realistically determine whether 
the business has a chance for sur- 
vival. If chances are it will fail in 


spite of the proposed credit con- 
sideration, try to focus on the facts 
rather than allowing emotion to 
make the decision. 

In some circumstances, addi- 
tional credit considerations may 
increase the potential for a firm's 
survival. Then a personal guaran- 
ty could make sense. Even so, try to 
limit your liability. For example, 
assume your corporation already 
owes a creditor $10,000 and he 
refuses to ship a new order for 
$10,000 in merchandise without 
your personal guaranty for the 
obligation. Offer to personally 
guaranty the existing or new 
obligation. Or try to set a limit on 
the size of your personal obligation 
in any instance. 

If an owner has 51 percent ofthe 
corporation's stock and others 
own the remaining 49 percent, 
another consideration is having all 
of the shareholders accept their 
pro rata share of the personal 
guaranty. You can argue that 
since minority shareholders ex- 
pect their proportion ofthe profits, 
they should also be willing to ac- 
cept the appropriate level of per- 
sonal financial risk. 

A final consideration is protec- 
ting your personal financial in- 
terests. Ifthe business encounters 
financial difficulties, give priority 
to creditors holding your guaranty. 
It's not subterfuge; its common 
sense. 

Of course, some business 
managers may find the above ad- 
vice questionable, since most of us 
learn to honor our obligations as a 
matter of principal; evading obliga- 
tions presumably is unethical, if 
notimmoral. However, a business 
owner also has a responsibility to 
protect his family's personal finan- 
cial circumstances. 

Agreeing to a personal guaranty 
that benefits your business—and 
your income-is reasonable. 
Avoiding one that doesn't benefit 
the business also makes sense. In- 
deed, the difficulty is making the 
distinction between the two. | | 
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The media was still at it 


T he coin-op industry just 
couldn't seem to get away 
from media slurs. Of course, as 
Roger Sharpe pointed out in “Тһе 
Attack on Coin-Op Games Goes 
On," the general public was always 
"looking for a whipping boy in the 
coin machine industry." He went 
on to say, "In the ‘30s pay-out 
games received the self-serving 
righteous scorn of a publiclooking 
for some cause to support in the 
hopes of protecting Mom and Ap- 
ple Pie. Pinball games soon, too, fell 
victim." 

Andit intensified in the early '80s, 
when the industry was in the 
throes of the video boom. For ex- 
ample, many perceived arcades as 
"the headquarters of rowdy, drug- 
dealing youth." City after city were 
weighing the passage of or- 
dinances with increasingly com- 
plex andrestrictive regulations on 
arcades. 

Play Meter's November 1981 con- 
tained the results of its annual 
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State ofthe Industry Report. "King 
Video, as expected, strengthened 
its hold on the coin-operated 
amusement industry in 1981 with a 
37 percent increase," the report 
began. Weekly gross collections on 
video games were at an all-time 
high—$140. Atari and Midway 
dominated video sales with a 
whopping 56 percent ofthe market 
share. Others making up another 
39 percent included Williams, 
Stern, Centuri, Cinematronics, 
Gremlin, Exidy, and Taito. Data 
East, Nichibutsu, and Nintendo 
made up the remaining five per- 
cent of market share. 

Industry issues included the 
emergence of convertible games. 
Nearly 56 percent ofthe operators 
said they approved and 32 percent 
offered no opinion one way or the 
other. Video gambling games, 
which had just earned the moniker 
of "gray area" also came into pro- 
minence in 1981. About 91 percent 
said they did not and would not 


Reminder: 


The deadline for returning your State of the Industry 
Survey is November 5! 


We need your input to prepare the best industry 
analysis possible. 


Don't forget to fill out the last page and vote for our 
annual game awards. 


Post it today! 


operate them. Also in 1981 manu- 
facturers stepped up their copy- 
right infringement cases by seek- 
ing to impound video copies oper- 
ators had bought. Only 15 percent 
admitted to knowingly buying cop- 
ies, six percent said they didn't 
know if they had, and 79 percent 
said they had not bought any. But 
of all the numbers in the State of 
the Industry report, none was more 
telling than the number of new 
operators getting into the busi- 
ness. Thirty-three percent of 
operators had only been in the 
business for less than two years; 24 
percent less than a year! 

New products introduced were 
Taito's Qix, GDI's Red Alert, Bal- 
ly's Medusa, Stern’s Catacomb, 
Williams' Defender and Solar Fire, 
Game Plan's Megatack and King 
and Balloon, Gottlieb's Black Hole, 
Sega/Gremlin’s Frogger, Centuri's 
Vanguard, and  Nintendo's 
Donkey Kong. |J 
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recent IRS ruling might be 

labeled “the lazy man’s way to 
plan your business transfer.” This 
new ruling shows you how to take 
advantage of some favorable tax 
law while avoiding pitfalls. Good 
stuff! There is a bit of a problem, 
however, to using the technique: 
you must drop dead before your 
family can enjoy the benefits of Let- 
ter Ruling 9116031. Nevertheless, it 
has one truly redeeming quality. 

First, the facts: Joe, his wife 
Mary, and their children owned all 
the stock in a textile business. 
When Joe died in 1990, Mary in- 
herited all of his stock. She then 
sold all of the stock back to the 
corporation. 

Next, the general rule: when your 
family sells stock back to the cor- 
poration, the "sale" is usually tax- 
ed as a dividend—a tax disaster! 
Finally, here’s a special tax-saving 
exception for family members who 
have owned the stock for 10 years: 
if they divest themselves of all in- 
terest in the company (including 
any position as an officer or direc- 
tor), the redemption is treated as a 
sale. Since Mary sold all of her re- 
maining interest in the corpora- 
tion, the purchase by the corpora- 
tion of her shares was considered a 
bona fide sale (redemption), not a 
dividend—a big tax victory! 

When all the smoke cleared, not 
only had Mary escaped a large in- 
come tax bill, but she had succeed- 


cash flow, sound. | 
economics, and tax-free a 
income. (4 | 


ed in effectively transferring the 
business to her children. How? 
Since the kids now owned all the 
remaining issued and outstanding 
stock, they owned 100 percent of 
the business. To sum it up: Mary 
walked off with a near tax-free 
capital gain, while the kids receiv- 
ed the business—a fantastic tax 
result. 


Irving Blackman 


Anyone dying to 
get a tax break? 


penalties apply if you miss the 
mark by even one dollar), or 100 
percent of your 1990 tax liability 
(no risk, since you know the exact 
amount). That's it. Your return- 
filing deadline is automatically ex- 
tended to Aug. 15, 1992. 

Finally, a good, simple idea from 
the IRS. Applause, applause! And 
relax; the chances of being audited 
are the same for returns extended 


1 as for those filed on or before April 


ШО 15. 


ТА CEEP provides all 
kinds of tax goodies. 


It’s a retirement plan 


designed by combining 


Keeping tax benefits with a 
` | CEEP 


Some guys аге so creative. When 
I finish telling you about the tax 


| goodies provided by a Coordinated 
| Executive Equity Plan (CEE) 
| you'll know what I mean. 


In a nutshell, a CEEP is a retire- 


< a ment plan designed by combining 


_ | cash flow, sound economics, апа 


A new look for tax return 
extensions 

It’s all over; you won't have Form 
4868 to kick around anymore. 
What's Form 4868, you ask? It's the 
old automatic extension to file your 
Form 1040. 

Here are the simple (surprise) 
new rules, starting in 1992, for your 
1991 personal tax return. On or 
before April 15, 1992, just pay 90 
percent of your ultimate 1991 tax 
liability (a bit risky, because 


— tax-free income. The deposits into 


the plan, the accumulations, and 
the disbursements are structured 
to keep taxes where they belong— 
in your pocket, not the IRS's. 
Who is turned on by a CEEP? 
Successful business owners, high- 
paid executives, and tax-wise peo- 
ple who want to increase the size of 
their retirement nest egg. When a 
CEEP is used in a closely held 
business environment, it can be in- 
stalled for only one person (say, the 
owner) or for selected executives. 
Put another way, it can be com- 
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Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 


Purchase 
your used 
equipment from: 


Тен ORLEANS 
Noventy Co. 


Ш /n business for 50 years! 


Ш International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


Ш Each and every game 
beautifully refinished like new 
by experts. All games authen: 
tic. Legal factory models. 

Ш Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 


PLAY METER NOVEMBER 199] 


122 


Е = TIPS 


“Тһе chances of being audited are the same for 
returns extended as for those filed on or before 


April 15.” 


pletely discriminatory without run- 
ning afoul of the IRS. 

How does а CEEP work? Al- 
though the deposits into the plan 
are not deductible, the growth of 
the funds, the “income” paid out at 
retirement, and other benefits are 
free from income tax. Not deduc- 
ting the deposits creates the conti- 
nuing tax fuel for the entire 
package of benefits. 

Let’s take a look at this package. 
The plan allows you to draw 
money out—free of income tax—if 
you need funds before or after 
retirement, or if you become disabl- 
ed. If you die prematurely, your 
heirs are covered by a substantial 
insurance policy. In fact, you could 
even use your plan funds as col- 
lateral for a bank loan without 
disturbing the tax-free benefits. 

Additionally, a CEEP does not 
kick up any Social Security taxes, 
does not interfere with your right 
to receive Social Security benefits, 
and does not limit your right to par- 
ticipate in any other employer- 
sponsored plan. 


Two ways to cut your estate 
tax liability 

Beating the income tax collector 
is a time-honored annual activity. 
But you only get one chance to 
beat (or be beaten by) the estate tax 
collector. 

In most cases, an organized 
estate plan leaves the collector 
with an empty estate-tax bag ora 
substantially smaller one. Two 
points continually crop up in my 
tax practice that are being missed 
in the estate-planning documents I 
review—the qualified terminable 
interest property (Q-TIP) trust and 
the irrevocable life insurance trust 
(ILIT). 

Here's the first problem: you may 
want to leave everything to your 


spouse, but you are afraid your 
children may get nothing if your 
spouse decides to remarry. Or 
maybe you are married for the se- 
cond (or more)time. Sure, you want 
to take care of your present wife, 
but will she provide for your 
children? A Q-TIP trust is probably 
your solution; it protects your wife 
and children. 

Best of all, the tax collector 
doesn't get one cent of tax at your 
death. The income from the Q-TIP 
trust goes to your wife for as long 
as she lives. Upon her death, the 
trust assets go to the children. On- 
ly then does the IRS have its first 
chance to see a tax dollar. One 
more point: if your estate plan was 
properly structured, a total of $1.2 
million can be passed to your 
children free of tax. 

Here's the second problem: life 
insurance is subject to the estate 
tax—either when you die or when 
your wife dies, depending on how 
the estate plan is set up. Think 
about this: for every $100,000 in life 
insurance, the tax collector will get 
between $37,000 and $55,000 (the 
estate tax brackets range from 37 
to 55 percent). 

Apply those percentages to your 
situation. What's the solution? 
Create an ILIT. Upon your death, 
the trust pays all income to your 
spouse as long as he or she lives; 
then the assets go to your children. 
Every dollar of the life insurance 
proceeds will be used for the 
benefit of your spouse or go to your 
kids without one cent in estate tax 
being paid. 

No attempt is made here to cover 
every facet, rule, and exception to 
these two delightful tax-saving 
ideas. Using this article as a 
reference, see a competent profes- 
sional to structure a complete 
estate plan. |J 


NEW EQUIPMENT 


THE CD MANAGER HAS BEEN IMPROVED ! 
NOW PROVIDES LIBRARY INVENTORY PLUS 
SUPPORTS ROWE, NSM & OTHER JUKEBOXES 


Jukebox operators at Expo '91 were amazed by a 222. a x 


new product called THE CD MANAGER. 

It shows the operator a popularity report, in just 
seconds, that not only includes the frequency of 
play, but also the Artist and Title of the CD in 
each slot. Successful operators agree that this 
information is critical when choosing the right 
type of music for each location. Collection cash ИИ " E 
receipts can be printed right from the jukebox. ا‎ nc - 
THE CD MANAGER now provides inventory THE CD MANAGER is easily carried to each 


iS AS „+ iU 
БС HS ENS 


control which will keep track of the total number location, and connects directly to jukebox. 


It creates and prints Popularity and Cash 


of copies of each CD in your library, and reports on location, in seconds. 


indicate how many are currently in the office, 

or on location. It can instantly search all locations to find a requested CD. THE CD MANAGER is 
simple to operate and does not require typing skills, to collect, change or print any information ! 
For details about this unique system, call Sound Decisions at 800-392-1991 or 201-941-5557. 


The CD Manager 


NEW Portable System Creates Complete Popularity & Cash Reports, On Location, In Seconds! 
2 R r (^ ГА | " 
Popularity Report OLA 46,6 Бозй, ота 


SLOT POP TITLE (Joe’s Bar 9-12-91) 


Madonna - The Immaculate Collection 
10 98 C.&C. Music Factory - Gonna make you 
95 84 Mariah Carey 

86 79 КЕМ. - Out Of Time 

85 78 Billy Joel - Greatest Hits Vol.I & Vol.I 
The Rolling Stones - Hot Rocks 1964-1971 


ы Which makes more sense to уои? РЫ 
If you’re impressed now, wait until you see the other features... 
Sound Decisions 


18 Roff Avenue, Palisades Park, NJ 07650 
In the U.S. call 1 (800) 392-1991 or (201) 941-5557 
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AMERICAN COIN MACHINE EXPOSITION 


Sunday, Monday, Tuesday 
March 15, 16 &17, 1992 


san Antonio Convention Center 
san Antonio, Texas 


For more information on the 

1992 American Coin Machine Exposition 
ntact: 

William T. Glasgow, Inc. 

16066 South Park Avenue 

south Holland, IL 60473 

Phone: 708-333-9292 » FAX: 708-333-4086 


| _ Sponsored by: 
The American Amusement Machine Association 
and Play Meter Magazine 
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IRS hammers businesses 
on independent contractors 


“Тһе IRS reclassified 
76,000 workers from 
independent contractor 
to employee. ’’ 


T he IRS continues its pursuit of 
companies that rely on indep- 
endent contractors instead of 
employees. Federal and state 
payroll taxes, unemployment in- 
surance, health insurance, and 
pension costs can roughly add one- 
third to a company's payroll. 
Soitiseasy to see why more and 
more businesses seek independent 
contractors instead of employees. 
In the fiscal year ended Sept. 30, 
1989, the IRS reclassified 76,000 
workers from independent con- 
tractor to employee—most were 
small company workers—and 
handed down $98.3 million in pro- 
posed assessments. 


Many small companies feel that 
by escaping these escalating costs 
they increase their chances of sur- 
vival. However, if they get caught, 
the penalties for even simple 
misclassifications can very easily 
wipe out a small company. Few 
companies that avail themselves 
of independent contractors can af- 
ford a fight with the government. 
Even if you win, the professional 
costs of knowledgeable lawyers 
and/or accountants still make you 
a loser. In other words, when 
challenged, if you win, you lose. 
And if you lose, you lose even 
bigger. 


The "targeted" companies feel 
that the IRS views independent 
contractor vs. employee as a 
“revenue rich” area and has clear- 
ly increased its audit activity. Fur- 
ther, they feel that the IRS merely 
wants businesses to be tax collec- 
tors, since workers classified as in- 
dependent contractors are respon- 
sible for estimating and paying 
their own taxes. It is also worth 
noting that contractors cannot 
draw unemployment insurance if 
they lose their "contract," because 
their employers have not paid into 
the unemployment trust fund on 
their behalf. 

The rules, arguably, are vague 


and leave much to the discretion of 
the auditor. The IRS cites 20 '|com- 
mon law" factors in determining if 
an individual is truly independent. 
These are available in an IRS Form 
SS-8, which can be filled out by the 
worker or employee to have the 
IRS make a determination on the 
classification. Just for the record, 
the tax law and insurance law 
have different rules and criteria for 
determining who is an employee. 
Generally speaking, the IRS is 
more liberal than insurance law on 
the subject of independent 
contractors. 

Prior to 1991, the IRS inadver- 
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tently encouraged independent 
contracts when the Social Security 
rates for self-employed workers 
was two percent less than the com- 
bined employer/employee rate for 
an employee. 

Good news 

The IRS appeals unit and the tax 
courts have consistently sided with 
the IRS auditors. However, on Aug. 
1, 1991, a U.S. District Court jury in 
Philadelphia ruled that nurses 
placed in temporary hospital jobs 
by Critical Care Registered Nurs- 
ing Inc. in Holmes, Pa., were in- 
dependent contractors. In other 
words, Critical Care was not re- 
quired to withhold taxes from the 
nurses’ paychecks and pay 
unemployment and Social Securi- 
ty taxes on their earnings. 

The IRS had claimed that the 
nurses were actually employees of 
the nursing employment agency 
and were trying to collect about 


MONARCH 


$60,000 in back taxes, interest, and 
penalties resulting from a 1984 
audit. 

This case typifies another pro- 
blem: a ruling on a national level 
should apply universally across 
the country. But in many cases, the 
ruling will only be applicable in the 
Federal Court District of the ruling. 

The IRS, obviously not pleased 
with the ruling, planned to ask the 
U.S. District Court to set aside the 
Critical Care verdict. Unless the 
court believes that a major defect 
in the case occurred, this is not 
very likely. 

Cases and challenges are in 
every IRS district nationwide. The 
IRS has promised to continue its 
enforcement efforts, saying they 
will make allowances for the 
“worker classification” practices of 
other companies within an in- 
dustry. They say they understand 
that the definition of who is and 
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QUALITY SERVICE You ve COME 
To Ехрест From THE LEADER 
IN ELECTRONIC Darts 


24 Hour ӛніррікс with UPS Rep AND Brue 
RPS AND UPS GROUND SERVICE 
Visa, MASTERCARD, AMERICAN EXPRESS 
AND Discover CARD ACCEPTED 


who is not an employee can vary 
from industry to industry and from 
city to city. Still, they specifically 
target trucking and construction 
companies, courier and delivery 
services, and travel agencies. Part- 
time nurses and consultants are 
also high on the IRS list of targets. 

An analysis of my clients who 
have chosen to hire independent 
contractors shows that the majori- 
ty are improperly classified as in- 
dependent contractors. The 
workers are not free to set work 
hours or conditions, nor do they do 
the same work for other com- 
panies. Another way to look at this 
is through the eyes of common law. 
Common law uses *master/slave" 
as thelitmus test to determine who 
is really an employee. In my judg- 
ment, the IRS for the most part, is 
unfortunately correct that most in- 
dependent contractors are wrong- 
ly classified. O 


FLOATS LIKE A BUTTERFLY 
STINGS LIKE А Век! 


DEALER & DISTRIBUTOR INQUIRIES ONLY 


3125 S. 108TH STREET, West Axis, WI 53227 


(Out oF WI) 1-800-225-7593 


PLAY METER NOVEMBER 199] 


126 


(In WI) 414-543-9773 


FAX 414-543-9820 
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J-S Sales introduces 


Randy Fromm 


a ‘‘smart’’ power supply 


-S Sales has introduced a new 

power supply, the latest of the 
new “computer style" power sup- 
plies to be offered to our industry. 
Dubbed the Exactron XL175, this 
150-watt power supply has been 
billed as the “smart” supply 
because, according to J-S presi- 
dent Don Shimel, it has some great 
features that are sure to make it 
popular with smart manufacturers 
and operators. 

The XL175 is a 15 amp power 
supply. Thatis,the +5 volt DC out- 
put will provide up to 15 amps of 
current to power the logic board. 
This is enough to power just about 
any game board with power to 
spare. A built-in, light-emitting 
diode lets you know the power 
supply is on. Like most power sup- 
plies with this type of indicator, the 
LED does not indicate that the out- 
put voltage is correct, just that the 
supply is operating. 

The XL175 has a built-in fan that 
runs off the +12 volt output of the 
power supply. Don’t worry about 
the fan drawing too much current 
and not leaving enough to satisfy 
the other loads that require +12 
volts. The fan draws a minuscule 
amount of current while the +12 
volt output can provide over 5 
amps! That is more than enough to 
power the fan, the audio amplifier 
in the game, and as many il- 
luminated pushbuttons as you 
could possibly require! 

I really like the main AC power 
switch in this power supply. In- 


stead of using a push on/push off- 
type, the XL175 uses a double pole, 
double throw rocker switch that is 
marked to indicate whether the 
unit is turned on or off. With the 
push button type switches, you 
often had to try pushing the button 
to determine if it was in (on) or out 
(off). 

And speaking of AC power, there 
are a couple of other AC power 
related features in the XL175 that 
are really outstanding in terms of 
convenience. One is an additional 
AC output line. While the AMOA 
standard calls for only asingle AC 
output line (to power the monitor), 
the XL175 has two! If you're 
building à video game from 
scratch, this will make AC power 
distribution a snap, as the second 
AC output connector can be used 
to power the marquis light. The 
XL175 is a great choice for manu- 
facturers as well as operators who 
purchase new cabinets for their 
conversion kits or poker/8-liner 
games. 

Another great feature is the stan- 
dard 110 VAC power receptacle 
that is built-in to the power supply. 
This receptacle can be used to 
power a bill acceptor or as a ser- 
vice outlet for a trouble light or 
soldering iron. Don't worry about 
blowing a fuse in the power supply 
by overloading the AC outputs. 
The entire AC distribution (the two 
AC output connectors and the 110 
VAC receptacle) are all protected 
by a built-in, 10 amp circuit 


breaker. No more searching for 
those tiny replacement fuses! 

From a circuit design standpoint, 
the XL175 is similar to the Peter 
Chou PWM (pulse-width modula- 
tion) design that has become so 
popular in our industry. One disap- 
pointment is the use of standard, 
TO-220 package switching tran- 
sistors instead of bumping up to 
thelarger TO-218 packages like the 
2SC3040. However, the transistors 
are mounted on a heavy-duty, finn- 
ed aluminum heatsink that re- 
duces the operating temperature. 
Since this is a new product, there is 
no track record for reliability. The 
XL175 uses low ESR output capa- 
citors to assure long life and low 
noise output. 

The XL175 is fully UL-approved 
and conforms to all of the AMOA 
standardization guidelines for 
power supplies as follows: 

e Allstandard DC switching power 
supplies shall have two separate 
standard snap and lock connec- 
tors (Molexconnector or 
equivalent). 

e Output connector will be 3x3 
nine-pin snap and lock (keyed). 
Pins 1,2,and3 are +5 volts. Pins 4, 
5, and 6 are ground. Pin 7 is -5 volts. 
Pin 8 is +12 volts. Pin 9 is unused 
and kept as a spare. 

e AC connector will be three-pin 
snap and lock (keyed). Pin 1 con- 
nects to the “hot” or “line”; pin2is 
the earth ground connection, and 
pin 3 is neutral. 

e All power supplies shall be shield- 
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ed to protect from liquid spills in 
vents or holes located above the 
component. 

The Exactron XL175 is housed in 
a heavy-duty steel case that opens 
with just four screws and is the 
same size as other supplies of this 
type (approximately 6" X 5-1/2" X 
3-1/2”). Mounting can be ac- 
complished either by four threaded 
screw holes on the side of the unit 
(for installation such that the fan, 
circuit breaker, power switch, and 
AC input connector are exposed to 
the outside ofthe cabinet) or by op- 
tional mounting brackets that are 
supplied with the power supply. An 
AC power cord is also included 
with the power supply. 

For further information, contact 
J-S Sales Co. Inc., 5 South Fulton 
Ave., Mt. Vernon, NY 10550; (914) 
668-8051 or (800) 431 -2944; FAX (91 4) J-S Sales' Exactron power supply 
668-8735. |] 


“Tickets, Please." 
INTRODUCING 


REDEMPTION 
MANAGEMENT 


ARMS 


A Division of Bonita Marie International 
FEATURING 


THE AMUSEMENT REDEMPTION 
MANAGEMENT SYSTEM 


ARMS 


Complete Computer System for all Redemption Arcades 
NOW PRESENTS 
ON-LINE MONEY TRACKING SYSTEM 


Complete computer tracking for all of your game income 
and ticket & token payouts Continuously updated information 
at your fingertips, On sight or from a remote location! 


ALSO FEATURING 


Automatic 
Ticket 
Dispenser 


e Rugged 
e Durable 
e Compatible with 
existing equipment 
e Designed for years 
of jam-free, 
trouble-free service. 


FOR MORE INFORMATION CONTACT 


TICKET AND TOKEN COUNTING SCALES E LTD 
TICKET SHREDDERS BO BONN ` 


Call for more information on our exciting product line: 


ARMS DIVISON 


1540 Route 37 West, Suite 2% Toms River, NJ 98755 
1-800-272-6375 * 908-349-1994 or FAX 908-341-4056 


10 Sagamore Hill Drive 


“fe 
=. Az 
Port Washington, N.Y. 11050 


(516) 767-0682 » (516) 767-3635 FAX 
(800) 872-6129 
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DO IT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 


$39.95 
$39.95 


Using a Digital Multimeter 
Basic Electronics 

Semiconductors $39.95 
Linear Power Supplies $49.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors $49.95 


X-Y Monitors . _ $39.95 
Add $4.00 S&H to entire order C.O.D. orders OK! 


NOW AVAILABLE! 


Randy Fromm’s Big Blue Book of 
Really Great Technical Information 


This is the same book I use for my Arcade School class. It’s 
full of useful information, troubleshooting shortcuts, parts 


sources etc. Includes schematic diagrams for monitors and 
power supplies. $24.95 (plus $4.00 S&H) 


1991-92 CLASS SCHEDULE 


"T 1 ' . i 
ПІШІНЛЛІШШІЛІГІЕІІІ 
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2 DAY WEEKEND CLASSES 
Can't spare a full week? This special 2 day course covers the 
most important aspects of videogame service: Power supply 
repair, monitor repair and effective use of the digital multi- 
meter in general troubleshooting. Bring your bad power 
supplies to repair during the "hands-on" lab session! 


November 16 & 17 
November 23 & 24 
_ January 11% 12 
January 18 & 19 


Philadelphia, PA 
Pittsburgh, PA 
San Diego, CA 
Portland, OR 


Atlanta, GA CJ anuary 25 & 26 
Sacramento, CA __ February 1 & 2 
Kansas City, MO. May 16 & 17 


Minneapolis, MN — ————...1.1]i ume 27 & 28 

Salt Lake City, UT . ...... August 22 & 23 
Los шь CA — — —.— — November 21 & 22 
Dallas, —— DECember > & 6 


For further 
information call: 
(619) 593-6131 
FAX 593-6132 


6 DAY CLASSES 
The six day course covers everything the weekend class 
does and includes videogame conversions, pinball board 
repair, linear power supply repair, a detailed look at elec- 
tronic components and component replacement, video- 
game troubleshooting tricks, and lots more hands-on work! 


Myrtle Beach, SC |... February 24 - 29 
San Antonio, TX ... .. .. March 9 - 14 
Seaside Heights, NJ ....——- E s 6 - 10 
Orlando, FI. -April 27 - May 1 
Reno, NV. June15- 20 


San Jose, GA August 3-8 
Buffalo, NY |... September 14 - 19 
Nashville, TN October 5 - 10 


Chicago, I... November 9 - 14 


Customized classes also avail- | 
able for operators and dis- 
tributors, 1 to 6 days. Call 
| Randy 1 to discuss your needs. | 


DM En --—-—-—— M————————— ——————M ae 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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Vic Fortenbach 


"Video" redemption! 


TICKET 
DISPENSER 
CONNECTOR 


MOLEX 093 CONNECTOR 


ж 05-09-1041 


he new "ticket" іп redemption 

games is video redemption. 
This idea of combining a video 
game with aredemption gameisa 
concept whose time has come. I’m 
sure that we will be seeing a lot 
more video redemption games in 
the future. At the last AMOA show, 
two companies exhibited video 
games using the redemption 
concept. 

Strata (the marketing arm of In- 
credible Technologies) has been in- 
volved in video redemption since 
1988 with the introduction of Cap- 
com Bowling. The Capcom Bowl- 
ing kit was marketed by Capcom 
but manufactured by Incredible 
Technologies. This game has an 
output "port" for a ticket dispenser, 
like the Deltronic Model DL-1275 or 
a Similar dispenser. To connect a 
ticket dispenser to a Capcom Bowl- 
ing game, a simple four-wire 
harness must be constructed. (see 
the diagram). 

The ticket dispenser also must be 
mounted inside the cabinet; if 
mounted on the outside you needa 
ticket dispenser enclosure avail- 
able from Deltronic. All that is left 
to dois to connect the wire harness 
to the game logic board and the 
ticket dispenser. 

Capcom Bowling has four ticket 
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value settings, each level dispens- 
ing one to nine tickets. For exam- 
ple, this game can be set so two 
tickets are dispensed at each of the 
following bowling scores: 200, 250, 
275, and 300. There is also a “beer 
frame” that can be adjusted to 
dispense from one to nine tickets if 
the player gets astrike during this 
frame. 


“Гт sure that we will be 
seeing a lot more video 
redemption games in 
the future.” 


Capcom Bowling is very flexible 
for adjusting the number of tickets 
(up to nine) vended for your choice 
of any four bowling scores plus the 
beer frame. With these adjust- 
ments it would be quite easy to get 
a 25-30 percent ticket ratio. Refer to 
the Capcom Bowling manual for 
other adjustments. 

Wheel of Fortune, manufactured 
by Incredible Technologies and 
marketed by Gametek, is another 
game kit with a ticket dispenser 
"port." Since this game was made 
by Incredible Technologies, the 
same type of ticket dispenser and 
connecting harness used on Cap- 


^v. PIN а ! FROM LOGIC BOARD 
کے‎ MOLEX CONNECTOR 
PING 4 MOLEX C Жеш 
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com Bowling will also work on 
Wheel of Fortune. The ticket levels 
are different, however, but just as 
flexible. 

You can set the number of tickets 
to be vended after the player solves 
the puzzle. Tickets can also be 
dispensed at any point increments 
you set. For example, one ticket 
could be dispensed for each 1,000 
points the player scores. All ofthe 
game kits, manufactured by In- 
credible Technologies have a 
"ticket test," used for testing and 
adjusting the ticket dispenser for 
proper operation. 

Strata introduced two new video 
redemption game kits at the last 
two shows. The first, and my 
favorite, is Peggle. This kit uses on- 
ly a track wheel on the control 
panel instead of a joystick and 
push buttons. It’s very easy to play 
and should appeal to the whole 
family. 

Peggle has two operator- 
adjustable play versions (modes)— 
"redemption play" and a second 
default setting of "score play." 
Both modes will dispense tickets if 
properly set, and each has its own 
ticket-value settings. The main dif- 
ference between the two is that the 
“redemption play" mode has a skill 
adjustment, while the "score play 
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mode has a game-time adjustment 
and a buy-in feature. The game 
manual explains the ticket settings 
in great detail. 

The second video redemption of- 
fering from Strata is Poker Dice. 
This game has exciting 3-D-type 
graphics and goes way beyond 
normal ticket settings. One option 
for vending tickets is the "credits to 
ticket" ratio, awarding tickets bas- 
ed on credits won by the player. 
Keep in mind that a player witha 
good “poker” hand could win as 
many as 50 credits. 

Another innovative feature is the 
"mega-ticket limit" feature, which 
allows the player to multiply 
tickets to be vended by the number 
of credits spent. Consult the Poker 
Dice manual for more ticket 
dispensing information. 

At AMOA ’91, Namco-America 
displayed a dedicated video 
redemption game, Golly Ghost!, 
which has my vote for the most in- 


NEW! 


CALL TODAY ... 


novative game at the show. It 
breaks all the rules; it’s a two- 
player, sit-down, gun, 3-D, redemp- 
tion video! 

Golly Ghost! uses a three- 
dimensional diorama background 
with video "ghosts," superimposed 
over the side-view of a two-story, 
"cut-a-way'" home. This effect is 
very eye-catching, since each room 
has a different moving item. For ex- 
ample, in the kitchen, the refrig- 
erator door opens and video ghosts 
pop out; the front door in the living 
room opens up; and in the bath- 
room the toilet lid lifts up! Ghosts 
come out ofeverywhere—yes, even 
the kitchen sink! There are five 
mechanical objects that move in 
this house, giving Golly Ghost! a 
true 3-D look. 

The two ticket dispensers—one 
for each player—used in Golly 
Ghost are the Deltronic Model 
DL-1275. The letter "I" in WIN, 
above each dispenser, serves as 


FIELD REKEYABLE 


6200 SERIES 
SIMPLE AND EASY! 


ASK ABOUT OUR 
CYLINDER EXCHANGE PROGRAM. 
SAVE NOW & IN THE FUTURE! 


1-800-395-8880 


the out-of-ticket indicator lamp. 

Ticket adjustments can be made 
for the first ticket to be vended at X- 
number of points (10-100) and addi- 
tional tickets to be vended at 
another X-number of points 
(10-100). For example, the default 
setting is 10, so if you were to play 
the game at these settings the first 
ticket would be dispensed at 10 
points and subsequent tickets 
every 10 points after that. This 
might sound way out of line, but 
since each ghost is only worth one 
to three points, these default set- 
tings would be correct for a good 
game percentage. 

Golly Ghost! has one more ticket- 
dispensing option—the game can 
be set to vend one to five tickets for 
each of the settings listed above. 
The default for this setting is one. 

Thanks to the folks at Strata and 
to Joanne Anderson at Namco- 
America for assistance in writing 
this article. C] 


baton: = 
WORLDWIDE SINCE 1973 Е 


PIN TYPE - Designed 
to resist bolt cutters 
and hacksaws. 


BATON LOCK COMPANY 


PATENT 
PENDING 


EXCLUSIVE RESTRICTED 


KEY CODES 


11521 Salinez Dr. е Garden Grove, CA 92643 


TEL: (714) 534-0311 
FAX: (714) 530-9813 


CAMLOCKS - PADLOCKS - PLUGLOCKS 
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үн DISE MARKET 


Bonnie Theard 


Christmas assortments 


is the season to shop for holi- 
day merchandise to fill your 
cranes and redemption counters. 
From Santa figures and elves to 
snowmen and reindeer, industry 
! suppliers now have bags of goodies 
to rival that of dear old St. Nick. 
PMI Toys and Novelties offers 
White Reindeer 12 inches tall 
(noses and antlers are assorted col- 
| ors), which are perfect for jumbo 
cranes. In addition, two “Beary” 
! Christmas Bears eight inches tall 
will suit single cranes. These are 
ordered by the case in assorted col- 
ors (bears come in gray, tan, or 
white with a hooded Christmas 
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sweatshirt). 

Both of the above items are in 
stock and ready for immediate 
delivery along with 60 other 
Christmas styles. For more infor- 
mation, contact PMI Toys and 
Novelties (800) 562-5266. 

Monthly bargains are now 
featured by HMS Monaco for 
every budget-conscious operators. 
The company started this new ser- 
vice in October. Notices of the 
monthly specials are sent to all 
HMS Monaco customers and can 
range from tiny digital clocks to 
pens, jewelry, keychains, earrings, 
and pins, to name a few items. 


and monthly specials 


Every month there is a different 
selection with low prices for both 
individual and kit purchases. 

For more information on this ser- 
vice, and to obtain а list ofthe items 
for November, contact HMS 
Monaco (800) 777-0901. 

Merchandise suppliers are in- 
vited to submit hot new prize items 
for this column. There is no charge 
for a listing; just send in a photo of 
the piece or a sample and we'll 
even take the pictures. Send en- 
tries by Dec. 1 for the January 
issue. ÛJ 


W— NEW 


Midas Touch 


Williams Gaming, a 
division of WMS In- 
dustries, joins the video 
lottery terminal market 
with the introduction of 
the Midas Touch, a 
machine with all-glass, 
touch-screen technology 
and a host of features. 

Among those features 
are the high-resolution, 
full-color, anti-glare 
VGA monitor with front- 
mounted controls; 
electronics-in-a-drawer 
single-board system 
located at the top of the 
unit; Star Micronics 
printer for enhanced 
receipt security and 
custom graphics 
capability; and multiple 


denomination bill accep- 


tor with 1,000 bill 


stacker. 

Of particular note is 
the complete player- 
selectable game library 
that includes Poker, 
Keno (and Williams' 
own Quick-Pick Keno), 
Bingo, Slots, Black Jack, 
and more. There are 
also choices in playing 
card styles. 

At present, the game is 
available only in a 
casino-style cabinet. 
Future plans call for 
both upright and bar top 
cabinets. 

For more information, 
or distributor referral, 
write Williams Gaming 
Inc., 3401 N. California 
Ave., Chicago, IL 60618; 
(312) 267-2240; FAX (312) 
267-8435. 


If you liked Mad Dog... 


E 


Scenes from "Who Shot Johnny Rock?" 


3 7 


BETSON ENTERPRISES 
303 PATERSON PLANK RD.. CARLSTADT. N.J. 07072-2307 
IN N.J. (201)438-1300 • TOLL FREE 1-800-524-2343 

FAX (201) 438-4837 


You'll love 


E Johnny Rock! 


American Laser Games and Betson have 
teamed up again to deliver laser video 


ho Shot Johnny Rock?" is available as 
, |” or 33" game. Also, a laser disc 
©) update can transform your "Mad Dog 
| MeCree" into "Who Shot Johnny Rock?" 
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33° mo 

TM 

33%“ 

33° Deep 

50" monitor base 
78* High 

48" Wide 
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BETSON PACIFIC 
2444 W PICO BLVD. 

, LOS ANGELES. CA. 90016 
(213) 389-9338 « FAX (213) 388-4550 


Who Shot Johnny Rock? 


The answer to that 
long-posed question has 
finally surfaced in Bet- 
son's newest dedicated 
laser disc video, Who 
Shot Johnny Rock? 

The much anticipated 
game follows the suc- 
cess of Mad Dog 
McCree, a Western- 
themed gunfight video 
that drew crowds at 
AMOA '90. This time 
around, American Laser 
Games (the designers) 
and Betson have teamed 
for a film noir-themed 
detective shoot-em-up 
featuring a blond beauty 
toting a machine gun. 
Get ready for a Sam 
Spade sendup, with 
players in control of the 
firepower. 

Action takes place on 
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back streets, alleys, and 
in pool halls. Classic 
cars of the past appear 
in the exterior scenes. 
Choose the game with 
either 33" or 50" monitor 
base. 

The game's two-piece 
cabinet draws attention; 
the player interaction 
means a different result 
every play. A laser disc 
update is available to 
transform Mad Dog 
McCree into Who Shot 
Johnny Rock? 

For more information, 
or distributor referral, 
write Betson Enter- 
prises, 303 Paterson 
Plank Road, Carlstadt, 
NJ 07072; (800) 524-2343 
or (201) 438-1300; FAX 
(201) 438-4837. 
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HATS NEW 


Hungry Hungry Hippos 


Innovative Concepts 
in Entertainment (I.C.E.) 
introduces Hungry 
Hungry Hippos, a one- 
to four-player game for 
arcades and amusement 
parks. It’s modeled after 
the popular consumer 
game of the same name. 

Licensed from Milton 
Bradley Co., the game 
features huge hippos in 
competition to gobble up 
the most plastic balls. A 
clear dome covers the 
hippos and bouncing 
balls. Two game modes 
are available: 1) head-to- 
head (players compete 
for high score), 2) in- 
dividual players can 
buy-in. When fewer than 
four players join in, the 
game computer controls 
the other hippos. 

Kid-friendly count- 
down timers and 
scoreboard are includ- 
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ed, as well as coin door 
and ticket dispenser for 
each player station. 
Cash boxes are in- 
dividually secured and 
tickets are awarded with 
numerous operator op- 
tions. The game's 
cabinet is constructed of 
durable steel. 

Action in Hungry 
Hungry Hippos is fran- 
tic, similar to the con- 
sumer game, but 
enhanced in size and 
supported by a catchy 
sound track (also licens- 
ed, from sound in the TV 
commercial. 

For more information, 
or distributor referral, 
write I.C.E., 1501 Kens- 
ington Ave., Buffalo, 
New York, NY 14215; 
(800) 342-3433 or (716) 
833-0481; FAX (710) 
833-1342. 
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Starblade 


Namco-America 
presents a new space 
combat simulator in 
Starblade, a dedicated 
deluxe cabinet video 
that utilizes technology 
known as the Infinite 
Distance Projection 
System. 

This system makes it 
possible for the game to 
convey a feeling of 
depth with realistic 3-D 
(polygon) graphics. 
Other features include a 
quadraphonic sound 
system, parabolic mir- 
ror, vibrating cockpit, 


and eye-catching design. 


Starblade players 
begin Operation 
Starblade with a star 
fighter’s briefing, then 
scramble to defend the 


mother planet against 
attack from the 
mechanized planet Red 
Eye. 

The player can use 
both hands to operate a 
laser gun control for at- 
tacking the numerous 
enemy ships. An on- 
screen energy shield is 
displayed; the game 
ends when a player's 
energy is gone. Game 
continuation allows 
players to renew their 
energy shields. 

For more information, 
or distributor referral, 
write Namco-America, 
3255-1 Scott Blvd., Suite 
102, Santa Clara, CA 
95054; (408) 496-6371; 
FAX (408) 496-6399 or 
(408) 496-6448. 
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LaserStar Patriot CD-100B 


Rowe adds to its line of 
CD jukeboxes with the 
LaserStar Patriot 
CD-100B, a unit with a 
unique title display that 
accommodates 12 full- 
size CD jackets. Title 
strips are highly visible 
and highlighted by 
theatrical step-framed 
halo lighting. 

Features include three 
brightly lit CDs rotating 
above the title display, 
an amplifier with 250 
watts RMS Dual 7 band 
equalizer, and bill ac- 
ceptor for $1-5 with 500 
or optional 1,000 bill 
stackers. 

Other options include 
a remote control for 
remote selection, 
volume, and reject con- 
trol, and a printer with 
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full MIS reports for cash 
totals, selection frequen- 
cy, and CD condition. 

The autoplay feature 
means the unit can be 
programmed to 
automatically play a 
random or programmed 
selection after a specific 
amount of time has 
elapsed. When enough 
credit is given an entire 
CD album is played. 

The Patriot is 
available in either a blue 
(Glory) or earthtone 
(Gold) cabinet. 

For more information, 
or distributor referral, 
write Rowe Interna- 
tional Inc., 75 Troy Hills 
Road, Whippany, NJ 
07981; (201) 887-0400; 
FAX (201) 887-2851. 


from Sega. Up to four pla 
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Spider-Man 


Sega introduces 
Spider-Man, The Video 
Game, a one- to four- 
player kit that invites 
players to take part in 
the adventures ofthe 
Marvel Comics hero. 

A scrolling action 
game, Spider-Man, The 
Video Game uses Sega’s 
32-bit technology and a 
zoom in/zoom out for- 
mat that changes the 
size of the characters 
with each scene. 

Players choose from 
four characters: Spider- 
Man, Hawkeye, Sub- 
Mariner, and Black Cat. 
A unique feature allows 
players to change from 
character to character 
during the game. 

There are 16 scenes 
within four chapters of 
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action as Spider-Man 
faces six arch enemies: 
King Pin, Sand Man, 
Scorpion, Venom, 
Lizard, and the Green 
Goblin. 

Players have complete 
control over each 
character's movements 
and fighting techniques. 
Characters are awarded 
additional power for the 
number of enemies 
eliminated in each 
chapter. Additional 
power is gained by pick- 
ing up heart-shaped 
items along the way. 

For more information, 
or distributor referral, 
write Sega Enterprises 
USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201: 
FAX (408) 435-0294. 
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ears NEW 


Rail Chase 


Sega debuts a two- 
player simulator that 
takes players rattling 
down the rails of old- 
time mining shaftsina 
family action simulator. 
Aptly named Rail 
Chase, the game is for 
one or two players and 
is housed in a double 
deluxe moving cabinet. 

Here’s the game 
scenario: players must 
rid their community ofa 
menacing group of rab- 
ble rousers. Players fend 
off attacks by using 
rapid firing machine 
guns. They can stay 
ahead of the enemy by 
choosing the correct 
railway, which adds 
speed to their rail car. 
They can repair rail car 
damage by shooting red 
cross boxes and can 
clear the screen of 
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enemies by hitting the 
dynamite cases. 

The game is composed 
of five different scenes. 
Enemy bosses who are 
in hot pursuit become 
harder to kill off as the 
game progresses. The 
journey takes place in 
mines, waterways, 
jungles, volcanos, and 
even on snow-covered 
rail tracks. 

Game features include 
buy-in and continuous 
play, a 25” horizontal 
monitor, and one control 
stick with two fire but- 
tons for each player. 

For more information, 
or distributor referral, 
write Sega Enterprises 
USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 
FAX (408) 435-0294. 
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Clown Around 


Star Mfg. has 
developed a redemption 
game that asks players 
to shoot ping-pong balls 
into the rotating eyes 
and nose targets of a 
brightly colored circus 
clown. Clown Around 
features solid construc- 
tion of molded, 
laminated plywood with 
vinyl trimmed nylon net- 
ting that keeps all the 
action enclosed. 

The game utilizes a 
simple pop gun concept, 
augmented with pipe 
organ music. There are 
two levels of difficulty: 
the nose target scores 
three points and the 
eyes score five points. 
Adjustable features in- 
clude coinage, player 


time, and ticket dispens- 
ing levels. 

The cabinet has an ar- 
ched design and 
measures 8' long, 4’ 
wide, and 6' high. In- 
structions are simply 
"point, aim, shoot." 
Rope lighting surrounds 
the clown's face; his 
king-size tie sports the 
name of the game. 

Clown Around is 
licensed and manufac- 
tured by Star Mfg. of 
Atlanta Ga. and 
distributed by Fabtek. 
For more information, or 
distributor referral, 
write Fabtek, 6434 154th 
Ave. N.E., Redmond, 
WA 98052; (206) 881-0900; 
FAX (206) 881-6503. 
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Off the Wall 


Atari debuts Off the 
Wall, a mind-puzzling 
maze game that invites 
one or two players to hit 
a speeding ball (or balls) 
against brick walls to 
progress along 50 
challenging screens. 

The object of the game 
is to get the ball (or balls) 
into the Exit target and 
go to the next round. To 
achieve this end, players 
use paddles to ricochet 
the ball (or balls) into the 
bricks to destroy them, 
then make a quick “ex- 
it.” The resulting zinging 
and zooming keeps 
players on the alert. 

Competitive and easy 
to play, Off the Wall can 
be expanded to accom- 
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modate three players. A 
universal kit, it includes 
PCB, joysticks, buttons, 
JAMMA harness, and 
artwork for the header, 
control panel, bezel, and 
side decals. The join-in- 
anytime feature means 
players can jump into 
the action at any 
moment. 

At the end, players 
compete head-to-head in 
a sudden death bonus 
round; the survivor wins 
an extra life. 

For more information, 
or distributor referral, 
write Atari Games, 675 
Sycamore Drive, 
Milpitas, CA 95035; (408) 
434-3700; FAX (408) 
434-3776. 
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Cougar Darts 


Valley Recreation Pro- 
ducts introduces the 
next generation of 
Cougar Darts, a unit 
with new features 
designed to cut service 
time and costs and im- 
prove play. 

The main new features 
include a "fold-down" 
design for ease of move- 
ment, simplified front 
entry for easier 
maintenance, attractive 
multi-colored display, 
and new infrared 
automatic player 
change. 

Target features in- 
clude the T-60/30 target 
(standard American 
size); selectable, 
patented double bull's- 
eye; resilient nylon 
target segments; and 
high-quality matrix to 
accept any soft-tip dart 
weighing up to 30 
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grams. 

Cabinet features in- 
clude graphics protected 
with Lexan, durable 
steel double slot/double 
door coin mech with 
large coin box, league 
“drop slot,” mar- 
resistant cabinet finish, 
and oversized, heavy- 
duty leg levelers. 

In addition, there’s 
overhead scoring with 
four-player Cricket stan- 
dard, 16 game selec- 
tions, electronic sounds 
activated by high-value 
hits, and multiple dip 
switches for operator- 
controlled options. 

For more information, 
or distributor referral, 
write Valley Recreation 
Products, 333 Morton 
St., Bay City, MI 48707; 
(800) 248-2837 or (517) 
892-4536; FAX (517) 
892-6513. 
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HATS NEW 


Superstar 2000 


Merit Industries in- 
troduces its touch- 
screen video lottery ter- 
minal, the Superstar 
2000, newest in the com- 
pany’s line of VLTs. 

The Superstar 2000 is 
available with multiple 
games (3-in-1 Poker with 
Joker’s Wild, or 5-in-1, 
featuring three poker 
games, Black Jack, and 
Super Eight Lines). All 
games are player- 
selectable and bi-lingual 
(French/English). 

Crisp, clean graphics 
appear on selectable 
background colors. 
Features include slide- 
out components, 13” 
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monitor with front con- 
trols, CPU logic board, 
rugged power supply, 
and enclosed NCR 
printer with quick 
reload. 

The casino-style 
cabinet has a highly 
polished, heavy-chrome, 
all-steel door. The game 
is approved in Montana, 
South Dakota, and 
Atlantic Canada. 

For more information, 
or distributor referral, 
write Merit Industries 
Inc., 2525 State Road, 
Bensalem, PA 19020; 
(800) 523-2760 or (215) 
639-4700; FAX (215) 
639-5346. 
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D.D. Crew 


In Sega’s newest video 
kit, D.D. Crew, players 
take up the challenge of 
restoring order in an 
amusement park where 
hoodlums have planted 
a bomb. 

One to four players 
can join in the action, 
made more realistic by 
oversized figures in the 
graphics package. 
Players choose to 
become one of four dif- 
ferent characters, each 
with a unique fighting 
style and knock-out 
blow. Character names 
are Gung Ho, F.F., 
Buster, and King. 

Action includes gang- 


style attacks on moving 
trams, merry-go-rounds, 
and other amusement 
park rides. Players can 
pick up enemy weapons 
and use them to best ad- 
vantage. A special play 
feature allows players to 
fight each other to deter- 
mine the toughest one. 

Buy-in and game con- 
tinuation features are a 
plus in this pun- 
ching/fighting game. 

For more information, 
or distributor referral, 
write Sega Enterprises 
USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 
FAX (408) 435-0294. 
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CJ-V99, CJ-V77 CD Jukebox 


Pioneer Laser Enter- 
tainment debuts two 
new CD jukeboxes, the 


CJ-V99 and CJ-V77. Both 


models feature 300 watt 
amplifiers that drive 
four-way speaker 
systems. A second 
amplifier, added for use 
with external speaker 
systems already present 
in a location, result ina 
total of 390 watts of 
power. 

Both CD jukeboxes 
automatically play 
background music when 
selections are not being 
played. An optimizer 
feature means a 
minimum delay between 
selections—the disc pro- 
gramming mechanism 
directly searches for the 
next song. 

Convenience features 
include an infrared 
wireless remote control 
system with volume con- 


trol and a microphone 
paging system. Stan- 
dard equipment in- 
cludes a CD 
autochanger system 
with three six-disc 
magazines for an initial 
capacity of 18 discs. The 
CJ-V99 has two 
autochangers; the CJ- 
V77 has one. 

Both units come in a 
high-tech, black 
stainless steel cabinet 
with backlit instruction 
panels and LED 
displays. The menu 
features 36 facings that 
can hold CD jackets 
with a picture and title 
strip. 

For more information, 
or distributor referral, 
write Pioneer Laser 
Entertainment Inc., 2265 
E. 220th St., Long Beach, 
CA 90810; (213) 
PIONEER; FAX (213) 
816-5111. 
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Froggy 


Coin Concepts brings 
anew redemption game 
to the marketplace with 
Froggy, a unit that 
features a hungry frog 
eager to ingest balls ac- 
curately tossed by 
players. 

Froggy has musical ac- 
companiment with the 
game cycle, an attract 
mode with sound effects 
and voice, adjustable 
game timer (from 25 to 
60 seconds), Coin Con- 
trols door, and a 
Deltronic ticket vendor 
with adjustable ticket 
combinations. 

Players are asked to 
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throw balls into the 
giant frog’s mouth, tim- 
ing the toss between but- 
terflies that cross in 
front of him. Game 
dimensions are 86” high, 
79” long, and 45” wide. 
The machine is 
manufactured by Sound 
Leisure Ltd. and design- 
ed for Coin Concepts. 

For more information, 
or distributor referral, 
write Coin Concepts 
Inc., 16 Edgeboro Road, 
East Brunswick, NJ; 
(800) 462-2646 or (908) 
390-9009; FAX (908) 
390-3373. 
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Lucky Touch Poker 


Arachnid has 
developed a video lot- 
tery terminal with a 19" 
touch-screen and photo- 
realistic, digitally pro- 
cessed graphics. Named 
Lucky Touch Poker, the 
machine has expan- 
dable capabilities for 
symbol line-up games 
and Keno. 

Housed in an upright 
cabinet, Lucky Touch 
has large-size playing 
cards with oversized 
numbers and symbols 
and face card design pic- 
tured in the corner of the 
card. Operator- 
selectable features in- 
clude multi-speed deal, 
auto bet, auto deal, auto 
repeat bet, auto holds, 


and face card choice. 

An IBM computer is 
on board, as well as a 
Mars bill acceptor with 
1,000 stacker and NCR 
2192 printer. Real casino 
sound effects are heard 
as the discarded cards 
are removed and 
replacements appear. 

Four or five poker 
games are currently 
available. The unit is 
housed in an upright 
cabinet with padded ar- 
mrest and brass footrail. 

For more information, 
or distributor referral, 
write Arachnid Inc., 6421 
Material Ave., Rockford, 
IL 61111; (800) 435-8319 or 
(815) 654-0212; FAX (815) 
654-0447. 
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the Avengers 


Data East introduces a 
four-player dedicated 
video with a superhero 
theme in Captain 
America and the 
Avengers. 

Players can jump into 
the pages of their 
favorite comic books 
and choose from four 
Avenger characters: 
Captain America, Iron 
Man, Hawkeye, or Vi- 
sion. Each possesses 
characteristics made 
popular in the Marvel 
comic book series. 
Players team up to fight 
other Marvel super 
villains such as Ultron, 
Mandarin, and the Grim 
Reaper. 

There are five stages 
of scrolling action se- 


quences in the game. 
Avenger heroes fight to 
save the planet from 
Red Skull (long-time 
nemesis and chief bad 
guy), who has developed 
a mind-control device to 
enslave other super 
villains to take over the 
world. The superhero in 
every player will surface 
to quickly thwart this 
plan. 

The game comes from 
the factory set for initial 
50-cent play with 25-cent 
game continuation. 

For more information, 
or distributor referral, 
write Data East USA 
Inc., 1850 Little Orchard 
Drive, San Jose, CA 
95125; (408) 286-7080; 
FAX (408) 286-2071. 
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Golly Ghost! 


Namco-America com- 
bines the appeal of a sit- 
down video with the 
rewards of a ticket- 
dispensing redemption 
unit to create Golly 
Ghost!, a one- or two- 
player game for all age 
levels. 

The object of the game 
is to chase ghosts from 
room to room, zapping 
them with rapid-fire 
guns located at each 
player station. A video 
and diorama composite 
screen gives a feeling of 
depth in game play. 
Each ghost has distinc- 
tive personality traits 


and will keep players 
motivated to eliminate 
them. 

Four scenes must be 
cleared during the 
game; bonus characters 
mean extra points and a 
greater ticket award. 
Colorful graphics bring 
attention to the cabinet, 
which has two player 
seats mounted to the 
mainframe. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., 3255-1 Scott Blvd., 
Suite 102, Santa Clara, 
CA 95054; (408) 496-6371; 
FAX (408) 496-6399. 


Barnyard Babies 


Skee-Ball debuts 
another user-oriented 
redemption game 
geared to younger 
children with Barnyard 
Babies. 

The colorful farm- 
themed game features 
graphics depicting a 
lamb, cow, pig, and 
duck. Each animal has a 
target hole next to it; 
players must toss balls 
into the spots to earn 
points and tickets. 
Points are displayed in 
the overhead barn 
doors. 

As with other Skee- 
Ball games, this one 
features a coin 
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mechanism that can be 
adapted to accept a 
wide variety of coins or 
tokens, solid cabinet 
construction, and ticket 
dispenser. Music and 
audio effects augment 
the barnyard motif. Side 
netting assures that 
balls are kept within the 
confines of the game. 

The target audience of 
Barnyard Babies is 
three- to seven-year-olds. 

For more information, 
or distributor referral, 
write Skee-Ball Inc., 121 
Liberty Lane, Chalfont, 
PA 18914; (215) 997-8900; 
FAX (215) 997-8982. 
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Jet Rider 


Sega introduces a uni- 
que kiddie ride with 
cockpit styling, 14" color 
monitor, voice, and 
sound effects. Named 
Jet Rider, it features a 
cabinet that sways from 
left to right and provides 
a realistic simulation ex- 
perience on an ap- 
propriate level for 
youngsters. 

Junior aviators can 
take command of the on- 
screen aircraft, which of- 
fers jet power and loop- 
ing ability. Both children 
and adults can enjoy the 
ride; accommodation 


capacity is one child and 


one adult. 

Controls include a 
steering wheel to move 
the aircraft; lever for 
loops, voice, and sound 
effects; and button for 
jet flames, voice, and 
sound effects. Approx- 
imate play time is 90 
seconds. 

For more information, 
or distributor referral, 
write Sega Enterprises 
Inc. USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 
FAX (408) 435-0294. 
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Trilogy 


Rock-Ola has unveiled 
a new CD jukebox in 
Trilogy, a unit with 
brushed aluminum- 
trimmed cabinet, eye- 
level coin and bill entry, 
and user-friendly, il- 
luminated keyboard 
selection system. 

Trilogy offers 280 
watts of power with a 10 
band equalizer that is 
acoustically adjustable 
to the surroundings. Full 
jacket covers and selec- 
tions for 12 CDs are pro- 
minently displayed; an 
LED display identifies 
selections provided for 
the “top hits” option and 
selection in play. 

An external and inter- 
nal background music 
control system is built-in 


with a volume control 
separate from regular 
play. Any unused CD 
pages provide advertis- 
ing space for promotions 
or special events. 

Operator features in- 
clude automatic mapp- 
ing that makes if simple 
to add and replace CDs. 
Each CD jukebox is ship- 
ped with background 
music control, a wired 
remote control, and $1-5 
bill acceptor. The Rock- 
Ola data retrieval 
system is optional. 

For more information, 
or distributor referral, 
write Rock-Ola Mfg. 
Corp., 313 Rohlwing 
Road (Hwy. 52), Addison, 
IL 60101; (708) 629-9200: 
FAX (708) 628-0019. 
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Вапк-ії 


Lazer-Tron introduces 
a coin toss basketball 
game designed for all 


age levels. Named Bank- 


It, the game features 
moving and stationary 
baskets. It asks players 
to pitch coins into the 
basket and onto the 
pusher field for a second 
chance at winning. 

A special bonus round 
allows players to double 
all winnings. Other 
features include fast 
playing time, coin and 
ticket meters, coin 
in/ticket out standard, 
tilt alarm, Deltronic 


ticket dispenser, and 
solid construction. 

Bank-It has been 
designed by the same 
team responsible for 
Shuttle Launch, Hop-A- 
Tic-Tac-Toe, and the 
Lazer-Tron Haunted 
House. This newest pro- 
duct is fully operator- 
adjustable. 

For more information, 
or distributor referral, 
write Lazer-Tron, 7042 B 
Commerce Circle, 
Pleasanton, CA 94588; 
(510) 460-0873; FAX (510) 
460-0365. 


Perfect Landing 


Betson and 
Wedges/Ledges have 
joined together to in- 
troduce a new novel- 
ty/redemption game 
called Perfect Landing. 

Features include mov- 
ing targets, inter- 
changeable characters, 
and quarter/tokens in 
and tickets out. Ticket 
payout and target move- 
ment are 
operator-adjustable. 

Described as a roll 
down game of skill, it 
asks players to rolla 
coin at the moving 
targets to hit them and 
win tickets. Moving 
figures can be from the 
sports of football, 
baseball, and hockey; a 
clown is also available. 
Figures can be mixed. 
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The unit measures 
22-1/2” wide, 48” deep, 
and 48” high at the back. 
It has been designed to 
be space-efficient. 
Cabinet construction is 
formica over 
pressboard. The coin en- 
try shooter is similar to 
that on other Wedges/ 
Ledges games and is 
made of chromed, weld- 
ed steel. The top of the 
game is covered in stan- 
dard 3/16" tempered 
pinball glass. 

For more information, 
or distributor referral, 
write Betson Enter- 
prises, 303 Paterson 
Plank Road, Carlstadt, 
NJ 07072; (800) 524-2343 
or (201) 438-1300; FAX 
(201) 438-4837. 
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Up and Down 


Kiddie Rides USA 
takes an idea from 
playground equipment 
and converts it into a 
novel kiddie ride in its 
newest product, Up and 
Down. 

The see-saw idea is a 
fresh approach to kiddie 
rides. With Up and 
Down Kiddie Rides USA 
adds a colorful hobo 
clown on one end to 
balance with the young 
rider. The unit is bright 
blue, orange, and red. 


Exact measurements 
аге 5' 7” long, 1’ 5" wide, 
and 3’ 7” high. The ride 
is constructed of 
fiberglass and comes 
with appropriate sound 
effects. 

For more information, 
or distributor referral, 
write Kiddie Rides USA, 
604 Main St., Davenport, 
ГА 520803; (800) 553-8000 
or (800) 448-6888. In Iowa 
and outside the United 
States, call (319) 326- 
6467. 
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(x CD TITLE STRIP PROGRAM 


| The CD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 
all your CD's and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On Continuous Form 41 
Tractor Feed CD Title Strips - Complete CD Inventory 4 : 
Control ~ Jukebox Inventory ~ Bullet Fast = Full Color — "d 
Store And Print All The Information About Each CD Including: 7 
Title, Artists Or Group, All Songs, Cost, Quantity, Manufactures Code, 
Release Date, Label Name, Number Of Copies In Storage, Number Of 
Copies On Location, And The Type Of Music - Select Your Own 
Unlimited Number Categories For The Type Of Music - Print CD Title 
Strips and Block Out Those Tunes You Don't Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location — 
Track The CD's "In And Out" Time On 
Any Jukeboxes At Any Locations- Track 
The Number Of Plays Of Each CD ~ 
Make Notes On Each Location ~ Print 
Lists And Reports For The Jukeboxes 
And The CD's ~ List On The Screen Or 
Print A Report Of All The Jukeboxes 
That Contain A Particular CD ~ List Or 
es Print What CD's Are In Any 
Jukeboxes At Any Locations 
- List Or Print CD's By 
Music Type, CD Identifica- 
tion Number, Artists Name, 
Or CD Title ~ Supports Bar 
y Code Reader Via Keyboard 
“a Port - Free Title Strips With The 
Program - One Year Support - 10 Day 
Money Back Guarantee - OVER 175 


TITLE STRIP COMPANY 
Post Office Box 333, Riva, Maryland 21140 ® 
р Additional Tractor Feed CD Title Strips in all popular formats. 
j Price list available upon request. 
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CD Title Strip Program 


The Title Strip Co. has 
developed an easy-to- 
use computer CD Title 
Strip Program that 
makes it easy to print 
your own CD title strips 
and inventory all your 
CDs and jukeboxes with 
a personal computer. 

Among the many 
features of this program 
are the ability to print 
CD titles and songs on 
continuous form tractor 
feed CD title strips, 
selecting your own 
strips and blocking out 
those tunes you don’t 
want listed on the strip, 
centering and closing up 
empty spaces on a strip, 
and storing information 
on each location. 

Many more 
capabilities are found 
here—175 features and 
functions in all. The pro- 
gram is designed for 


IBM and 100 percent 
IBM- compatible com- 
puters with dot matrix 
printers. It requires a 
hard disk and 512K 
memory. A dBase III file 
structure is used in the 
program. Once CDs and 
locations are entered in- 
to the program, they can 
be retrieved with dther 
standard software. 

Also available are 45 
rpm storage boxes, CD 
storage boxes, and 
record sleeves. Each 
program comes with a 
manual, set of floppy 
disks, and a beginning 
supply of title strips. 

For more information, 
or distributor referral, 
write the Title Strip Co., 
P.O. Box 333, Riva, MD 
21140; (800) 950-JUKE 
(5853) or (301) 956-5856 
and (301) 261-7781. 
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Body Heat, Super Pro Quarterback 


Smart Industries in- 
troduces a sex tester 
novelty game in Body 
Heat and a basketball 
toss game for adults and 
children in two models 
of Super Pro 
Quarterback. 

Body Heat features the 
first “emotion indicator" 
pads. The game 
registers sensual emo- 
tions through the heat of 
the player's body. It has 
been designed for 
couples, with separate 
categories for men and 
women. The emotion 
testing can apply to ac- 
quaintances and even 
curious singles. A danc- 


ing light display results, 
with an attractive color 
scheme and musical 
Score. 

Super Pro Quarter- 
back allows the players 
to become the quarter- 
back and pass for a field 
goal score of three 
points or pass through a 
moving receiver target 
for the touchdown score 
of six points. 

Players pass against a 
timer in either one- 
player or two-player 
mode. There are three 
skill game options, in- 
cluding pro, college, and 


high school (the controll- 


ing factor for speed of 


the moving target). 

The child's version of 
the game has the same 
action and challenges 
on а scale more ap- 
propriate for 
youngsters. Both ver- 
sions of the game come 
equipped with standard 
ticket dispenser, ad- 
justable game timer, 
photo-eye sensor for ac- 
curate scoring, 
microprocessor 
gameboard, adjustable 
high score, solid steel 
frame construction, top 
net, and ball-retaining 
gate with three-function 
LED readout. 

Options include a 
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$1/$5 bill acceptor with 
stacker and bubble win- 
ner light. The adult size 
game measures 35" 
wide, 10' deep, and 105" 
high with top net. The 
child's version measures 
33-1/2” wide, 72-1/2" 
deep, and 72-3/4" high 
with top net. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp., 1626 Delaware 
Ave., Des Moines, IA 
50317; (515) 265-9900; (800) 
553-2442; FAX (515) 
265-3148. 
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Mall Kiosk 


Kiddies Mfg. has 
designed a Mall Kiosk 
unit that showcases 
your kiddie rides and in- 
cludes a bill changer. It 
provides an attractive 
centerpiece in a game 
room as well as a mall 
location. 

Modeled after the look 
of a large carousel, the 
kiosk utilizes a brightly 
colored canopy top sup- 
ported by four columns. 
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Four kiddie rides can be 
placed on the bottom 
pad. 

The kiosk shown in- 
cludes a jet fighter, 
horse, jeep, and U.S. 
Navy vehicle ride all 
under one roof. 

For more information, 
or distributor referral, 
write Kiddie's Mfg., Box 
1146, Lares, PR 00669; 
(809) 897-3180; FAX (809) 
897-3377. 
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Rim Rockin’ Basketball, 
Golden Tee Golf Il 


The Strata Group 
brings two new kits to 
the video market with 
Rim Rockin’ Basketball 
and Golden Tee Golf II. 

Rim Rockin' Basket- 
ballis a horizontal 
monitor kit that gives 
one to four players the 
chance to compete in à 
full-court, NBA-style 
basketball experience. 
High-quality digitized 
sounds and artwork 
complement the plays 
offered to competitors. 
Players manipulate the 
joystick and two buttons 
to lead their teams to 
victory. The kit fits two-, 
three-, and four-player 
cabinets or links two 


two-player cabinets 
together. 

Golden Tee Golf II is a 
sequel to the original 
game, now with new art 
and three new challeng- 
ing golf courses. Also a 
horizontal kit, it is 
available in three ver- 
sions: trackball, joystick, 
or cocktail configura- 
tion. Up to four players 
can compete on the 
courses. 

For more information, 
or distributor referral, 
write Strata Group, 709 
W. Algonquin Road, Arl- 
ington Heights, IL 60005; 
(708) 437-2704; FAX (708) 
437-2473. 
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Counter/sorter 


ABC Coin Sorting & 
Counting Co. has in- 
troduced the Model 302 
electronic 
counter/sorter, a unit 
that will count up to 
2,700 conventionally siz- 
ed coins (and tokens) per 
minute. It lets operators 
count each location's 
collections and have 
them added to an ac- 
cumulated memory to 
see the total collections. 

The memory is con- 
trolled by a “non- 
volatile" 
microprocessor, which 
means that Model 303 
remembers the last 
count and what was in 
the memory—even if the 
power is shut off. The 
unit counts and 
wraps/bags the largest 
coin first. At the same 
time it sorts all other 


coins out the sorting 
chute. 

Among the other 
features are two simple 
settings; automatic disc 
reverse for jam-clearing; 
shut-off when no more 
coins are detected; and 
seven pre- 
programmable coin 
stops with manual over- 
ride (stops can be made 
from one to 10,999 coins). 
The unit is portable, 
weighs 18 pounds, and is 
made of 1/4" thick, 
heavy-duty plastic. It 
comes with four wrapp- 
ing tubes (опе-, five-, 10-, 
and 25-cent), two bagg- 
ing chutes, and a small 
cup for sorted coins. 

For more information, 
contact ABC Coin, 2839 
Biscayne Drive, Plano, 
TX 75075; (214) 596-1212; 
FAX (214) 867-8119. 


Color monitor 


Wells-Gardner now of- 
fers a 14-inch color 
monitor with dark tint 
and high resolution. 
This open-frame monitor 
provides an unlimited 
display of color and is 
compatible with the IBM 
VGA standard, accom- 
modating almost any 
VGA application. 

The unit utilizes a 
high-contrast, non-glare, 
0.31 mm dot pitch CRT. 
Video input is RGB 
analog; sync input is at 
TTL level. Horizontal 
scanning frequency is 
31.5 kHz, and vertical 
frequency is 50 to 70 Hz. 
Video bandwidth is 35 
MHz typical. Non- 
linearity does not ex- 
ceed eight percent in the 


horizontal direction and 
five percent in the ver- 
tical direction. The 
monitor’s operating 
temperature range is 
five to 55 degrees 
Celsius. 

A cabinet with 
removable tilt and 
swivel base can also be 
furnished. A 15-pin, D- 
shell connector is stan- 
dard; other connectors 
are optional. The 
monitor meets FCC 
Class B requirements 
and is UL/CSA listed. 

For more information, 
contact John Pircon, 
Wells-Gardner Elec- 
tronics Corp., 2701 N. 
Kildare Ave., Chicago, 
IL 60639; (312) 252-8220; 
FAX (312) 252-8072. 


Jukebox numbers 


If the ink on your 
Rowe jukebox keyboard 
numbers have worn off, 
J&M Products has the 
answer: replacement 
numbers made of heavy- 
duty black vinyl. They 
have been field-tested by 
operators to ensure 
reliability and 


durability. 

After removing the 
keyboard from the 
jukebox, the operator 
uses a small amount of 
lacquer thinner to wipe 
old ink off individual 
buttons. He then cuts 
the application tape bet- 
ween numbers with a 


razor knife and, using 
tweezers, picks up the 
numbers and aligns 
them on the button. A 
firm press on the ap- 
plication tape and 
subsequent removal of it 
completes the job, mak- 
ing the jukebox look like 
new. 


PLAY METER 


The company also of- 
fers vinyl replacements 
for the "reset" and 
"popular" keys. 

Three complete 
number sets are $9.75, 
plus $1.50 shipping and 
handling. For more in- 
formation, contact J&M 
at (708)662-6117. O 
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Play Meter’s Classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or MasterCard. The deadline is usually the 15th 
of the month prior to issue (example: August ad must be in by July 15th). Send ad orders and payment to: Play Meter Magazine, 
P.O. Box 24970, New Orleans, LA 70184 or FAX 504-488-7083. 


For more information contact Carol Lea 504-488-7003. 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 


Distributors For Leading 
Coin Machine Factories! 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 
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READERS/ADVERTISERS: 


Please note that we do not solicit or 
knowingly accept advertising for 
illegal PC Boards. However, we can- 
not screen every advertisement and 


advise buyers of used games. Stay 
informed and ask questions before 
you buy! 


PLAY METER MAGAZINE 


WANTED 
Big Choice Triple Crane 


717-848-1846 
-Mike- 


AMERICA'S 
LARGEST 
SELECTION 
OF USED 
AMUSEMENT 
EQUIPMENT 


EVERY 
MAKE & MODEL O 


@ KIDDIE RIDES REDEMPTION GAMES 
@ ARCADE NOVELTIES & SPECIALTY GAMES 


OF WHAT THEY — 
WOULD COST | 
NEW.” 


КІОРР 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 
e Parts қ. 
e Factory АШ 
Service 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 


/ 
/ 


// 


" 


کک 


THE AMUSEMENT 


EQUIPMENT EXCHANGE, INC. 


1203 Sth AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 


Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Skeeball, Roll 
Downs, Cranes, Rotaries, Sport 
Games, Pushers, Basketballs 

Call for complete list. 


не EXPERT’ 


Frank “Тһе Crank’’ Seninsky 


| President We also sell tokens. 
ы LPRA OMEGA SALES, ING. EXPORT—FREE 
6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 “НаМатав Espanol (; 
FAX # (908) 287-3079 Tem 


SUPER “СНАМК” SPECIALS 
Cisco Heat s/d Del. — $7495 Mad Dog McCree “50” —$11,995 


F-15 Strike Eagle s/d — $5495 Race Driving s/d — $7495 
Hard Driving s/d — $5995 Rad Mobile s/d — $7995 
“СНАМК” SPECIALS: 
Batman 1195 High Impact 1495 Rad Mobile (u/r) 2595 
Beast Busters 2595 Hit the Ice 1295 Simpsons (u/r) 1795 
Desert Assault 1895 Indy Heat 2395 Space Gun 2695 
Double Dragon Ill 695 Mad Dog 27” 7995 Steel Gunner 4395 
Final Fight 1095 Ninja Turtles 1395 Street Fighter Il CALL 
Ghost Town 2395 Out Zone 795 Super Off Road 1295 
G-Lock 2295 Overdrive 1395 WWF urr 895 
GP Rider u/r 3695 Pit Fighter 1595  Wrestlefest CALL 
VIDEO GAMES Sly SPY .г.......... 695 Pigskin............. 295 REDEMPTION NOVELTIES 
Smash TV ......... 1795. POW., ceset oe dudes 95  Reconditioned-Warranteed 
Arch Rival .......... 695 Stun Runner ....... 2095 Punk Shot .......... 495  Basketball-Smart-sin. 1495 
Attaxx ............. 495 Trog.............. 1395 Robo Cop .......... 195  Basketball-Smart-dbl. 1695 
Bowlarama ......... 795 Turbo Outrun mini ... 1995 SlySpy............. 395  Basketball-Gray-sin. .. 695 
Chase H/Q......... 1695 Turbo Drive ........ 14/95 ТММТ.............. 395 Воот Ball .......... 895 
Carrier Air Wing ..... 1395 VBall .............. 195 Bozo Basketball-dbl. . 2195 
Continental Circuit (u/r) 995 PC BOARD & HEADER WWF MP 395 Cosmo Gangs ...... 5500 
Combatribes ........ 395 Arch Rival .......... 395 Zero Wings ......... 195  CraneTriple ........ 3495 
E-Swat ............. 595  Attaxx ............. 295 Dribble ............ 1495 
Gates of Doom ....... 695 Сара!.............. 195 Dump the Ump ..... 2395 
Golden Axe ......... 995  Combatrides ........ 295 Fantasy Island ...... 2095 
Growl .............. 795 CrimeFighters....... 295 PINBALLS 5CardDraw........ 2095 
Klax ............... 395 Desert Assault - Kit... 745  BrideofPinbot...... 2095 Five іп lines ......... 895 
Magic Sword ........ 895 ПО Воу............. 195 CactusJack........ 1895 Klondike pusher .... 3195 
Majestic 12 ......... 895 Escape - Robots ...... 95 CarHop........... 1695  Pop-A-Ball ......... 3295 
Mercs............. 1195 Еома.............. 295 Checkpoint ........ 2095 Riviera pusher ...... 8995 
NARC ............. 795 .60Caliber.......... 395 Cyclone ........... 1495 Rock N Bowl ....... 2895 
OP Thunderbolt ..... 1495 Final Fight .......... 695 Gilligan’sIsland..... 2095 Silver Ski.......... 7995 
Ошгип ............ 1795 GatesofDoom....... 295 Jokerz ............ 1295 Silver Splash ...... 10995 
Pigskin ............. 495 Golden Axe ......... 345  Pinbot ............. 795 Skill Dozer ......... 1195 
Punk Shot ......... 1295 Guerilla War ........ 195  PoolShark ......... 1495 SkeeToss......... 1995 
Rampart-Ded. ...... 1895 ЖКЇїах............... 295 Simpsons ......... 1995 SweetLicks......... 695 
Road Blasters ....... 895 Magic Sword ........ 695 Slugfest........... 2295 Toss Em .......... 1895 
Rowe ВС 25 MC .... 1795 Moonwalker......... 245 Turtles ........... 1995 Treasure Island ..... 1595 
Rowe ВС 35 ........ 2395  NeoGeoGames..45&up Vegas ............ 1595 Wacky Gator ....... 4995 
Strike Force ........ 1895  Outzone ............ 395  Whirlwind ......... 1895 Wedges & Ledges ... 3995 
2543 Em 1895  Pigout ............. 245 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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KRAMERGAME 


BETTER THAN EVER !!! 


@GREAT PRICES AND 
COURTEOUS SERVICE 
@SAME DAY SHIPMENT 
OF PARTS ORDERS 
eQUICK TURNAROUND 
ON REPAIRS 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask ABOUT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


NOTICE!! NOTICE!! NOTICE! 


Last Chance to buy a QUIK POKE™ game 
table at the unbelievable low price of $295.00 
F.O.B. Bay City, Michigan. 


This exciting coin game can pay for itself in 
less than a month. Also suitable for the home 
recreation room. 


Limited Quantity of upright and cocktail 
models available - new in carton. First Come! 
First Served! 


Contact Melody 


Valley Recreation Products, Inc. 


1-800-248-2837 
FAX: 1-517-892-6513 
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MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 


($1 & $5 ALSO AVAILABLE) 
TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 


for Mars “Ативетепі & Games” Bill Acceptors. 


* Great Price - Great Service - Same day shipping! 
* Letthe quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 


> А ХА ХА ХА ХА dib dib dib dib < 
Huntingdon Valley Industrial Center 
NE 3983 Mann Rd. 
TIE i Huntingdon Valley, PA 19006 
аруа BILT inc (215)322-3232 
FAX (215)322-3238 


1-800-666-7776 


M & P AMUSEMENT 


(Phil) Se Habla Espanol (Terry) 
658 West Market St. е York, Pennsylvania 17405 (Mike) 


(717) 848-1846 Fax + (717) 854-6801 


Fall Special $50.00 pays freight on Uprights Videos any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS MUSIC SPECIALS Alley Master .................... 350 
n | | APB With Seat .................. 795 
Betson Big Hitter Golf (w/ticket) ... 4500 NSM Prestige 11 ................. 595 Altered Beast ................... 550 
Chex Носкеу................... 795 Rock-Ola 456................... 395 Archrival 222222222222... 895 
Draw 80 logic bdS. ............... 395 Rock-Ola 447 ................... 495 Astyanax ....................... 450 
Frog Bog (w/counter and money drop) 2995 Rock-Ola 464 ................... 495 Blades of Steel .................. 495 
Gates of Doom Kit ............... 395 Rock-Ola 470 w/$1 .............. 495 Buggy Challenge (s/d) "RECIPES 750 
Hard Drivin (s/d) ............... 6000 Rock-Ola 474 м/81.............. 495 Championship Sprint ............. 995 
Magic Sword Kit ................ 695 Rock-Ola 480 ................... 550 Chase Н.О..................... 1650 
Nashville ...................... 995 Воск-Оа488................... 795 2 агекеке 52 
NSM Music Prestige Il ............ 595 Rock-Ola 488 w/dollar kit ......... 895 а ОВО 
iuh Double Dragon .................. 450 
Pitfighter (ded. game) 4.4.4........ 1500 Rock-Ola 490 + « « э « ә à э * ө э * е э * э а э à 895 Double Dragon || 450 
Pop Gun w/counter Rock-Ola 490 w/dollar kit ......... 995 Empire City .... 2995 
and money drop.............. 2500 Rock-Ola 494 w/$1&5 ........... 1195 Enduro Racer (u/r) ............... 850 
Radmobile (s/d) ................ 7995 Rock-Ola 496 Combo ........... 2395 Excite Bike ..................... 295 
Rampart Kit .................... 895 Rowe Н88.................... 1150 Gain Ground .................... 750 
Rock-Ola 494 w/$1&5.......... 1350 Rowe R90 w/$1&5............. 1350 Gates of Doom .................. 795 
Single Cranes w/dollar kit ......... 895 Rowe R91 м/$1 &5 ............. 1450 Gauntlett Il ..................... 995 
SMS Poker Roll w/ticket ......... 1995 Rowe R91 Combo м/$1 & 5 ....... 2595 dich dana НИНИН ids 
Street Fighter Kit................ 295 DL DIMBIONS dpi ad ib Edom ine diii o dba 
Super Chex Hockey ............ 1395 DEDICATED P.C. BOARDS .- س‎ 
Team Quarterback .............. 995 W/USED ACCESSORIES H EGG к 0775 
ard Drivin (s/d) ................ 6000 
Tecmo Вом/.................... 895 Heavy Barrel .................... 350 
Thunder Jaws Kit ................ 495 Aliens (new) .................... 395 Heavy Weight Champ ............. 595 
ee 1. тыла ааа 52 Bad Dude ...................... 195 "ids Jones ................... uen 
| XJ "rud: жож. жоЛ ей жо Une ОЙ Blasteroid о... 150 aje АМИ tun eee # ele ee ee oe Sox S S КЕС 
TMNT Kites direii tanni „шы 695 Championship Wrestling (new) .... 395 Legend of Каде.................. 295 
ТИТ. 395 ; Mat mania ...................... 175 
Clutch Hitter ................... 995 1942 (4/4) ...................... 395 
COMPAID stresa зэ thin 295 Operation Wolf .................. 895 
Contra ........................ 200 Out RunMini................... 1550 
PINBALLS FOR SALE SAT DR 295 ОШ НИЛ у улузу ш» жаш» жыйа а жа 1550 
BacktotheFuture.............. 1995 Crime Fighter .................. 295 Paper Воу ...................... 750 
Big Guns ...................... 795 Double Dragon ................. 150 Pole Position sS. O 595 
Black Knight 2000 .............. 1295 Double Dragon Ill ............... 695 Bae e НИКОЙ 2. 
Cactus Ш3асК.................. 2100 Escape from Planet of о еа, 
Robot Monsters ............... 295 Pole Position Il (S/d) .............. 895 
Сотес........................ 595 ESWAT 295 Рипсһош....................... 350 
ӘУБОЙӨ:, овен sapere 1250 AAA 89 Quarterback .................... 750 
Earth Shaker .................. 1750 inal Fight (ki) .................. 2 Rampage ...................... 450 
Eight Ball Champ ............... 550 Саџпей 11..................... 150 Rastan ......................... 450 
Еміа........................ 1830 Ghost Busters .................. 195 Renegade ...................... 395 
Fire .......................... 695 Golden Axe .................... 350 Ring King ...................... 295 
Funhouse .................... 2395 Gondo Мапіа.....-.--.....--.--. 150 Road Blaster.................... 995 
FX14 595 Guerrilla War ................... 200 Rolling Thunder ................. 495 
High Speed .................... 695 Karate Champ ................... 50 Rough Ranger .................. 295 
Hot Shot 695 Kung Fu Master.................. 50 Shinobi ........................ 450 
еле т oo oooy 77777 Main Event 95 7209°........................... 795 
JokerZ........... ohm 1150 снб eee Sky Ad 39 
| ; Miss Pac Мап.................. 150 y Adventure .................. 5 
Lights Camera Action ........... 1250 ме i Sky Shark 395 
; Ninja Gaiden ................... 150 ада 
Ріпрої РОР 795 Pia Ski 295 Speed Buggy fe ee eee eee Lee 895 
PONCE PUES. oc. sss ass sss as 1395 PI SOM SSE ааа ыы. Speed Buggy (s/d w/3 monitors) .... 1995 
Secret Service .................. 795 РОМИ... 150 Spy Hunter (u/r) .................. 450 
The Simpsons ................. 1850 Натраде...................... 150 Spy Hunter (s/d) ................. 950 
б$огсегег....................... 595 Rampart Kit .................... 895 Super Of Road evana er vs an 1295 
Space Station.................. 995 Rastan ........................ 195. : Super Sprint .................... 995 
Swords of Fury................ 1095 Hobo Сор ..................... 295 Team Quarterback ............... 995 
Taxi 1150 Shoot-Out ....................... 95 Tecmo Bowl .................... 895 
WhiHwifid МА ыы 1650 бү SPY зз... esasa aaa 295 Thunder Blade (u/r) .............. 1095 
0505 Superman ..................... 295 ... CREE Ge Mah dis d we na as 
| шышт шша ушата KS SE 
Us Бона 9 Time Soldier .................... 395 
WANTED Two Crude ..................... 295 м. 1295 
World Soccer Finals ............. 395 Triv QUIZ ooo odd ar RhRRRERZE 100 
After Burner (s/d)/Galaxy Force (s/d) World Series ................... 100 Trojan ......................... 295 
Wacky Gator/Power Drift (s/d) TuUrDO (SIG) «ue uds me hh е к=н 450 
Klondike/Pop-A-Ball/Cosmo Gangs Vigilante ....................... 495 
Radmobile (s/d)/Super Hang On (s/d) VIDEOS FOR SALE Volly Ball ev 695 
Race Drivin (u/r)/Big Choice Triple Cranes Akano nae World Series .................... 195 
i | r DETERE ^q: ose nea meea sesa saha WAG 450 
алша ی‎ иаи After Burner (u/r) ............... 1295 
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COINS or BILLS 


COUNT / SORT / Wrap 
ا‎ 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


YIDEO CONNECTION 


1 (800) 992-2388 


{неу Сет DA BEST 
САКОН DARN 
PLUSH IN TOWN / 


=© 


930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE —FACTORY KITS 


Street Fighter Il (2 pl. Latest HOT New Kit) ..... CALL 
Clutch Hitter (Best Baseball Ever) ............ $1095 
Gunforce (2 pl. Commandeer Enemy Vehicles!) . . $995 
Final Fight (Brand New Factory Kit) ........... $950 
MVP (Baseball's Greatest) ................... $595 
Dragon Saber (Vert. 2 pl. Namco Masterpiece) ... $595 
Ramparts (Medieval Fortress Strategy) ........ $495 
TMNT (2-4 рі. Cowa-Bunga Radical Dude!) ...... $495 
WWF Superstars (2 pl. Hulkmania at it’s best) ... $495 
Golden Axe (2 pl. Top Earning Medieval) ....... $450 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $450 


Midnight Resistance (2 pl. Excellent Combat Action) $450 


Roller Games (2 pl. Roller Skaters Stunt Attack) . $395 
Double Dragon Ill (The Rosetta Stone-Excellent) . $395 
Snow Bros. (2 pl. Top Bubble Bobble Sleeper) ... $395 
Spinal Breakers (2 pl. Cabal Style Adventure) ... $395 
Out Zone (Vert. 2 pl. Space Hostage Rescue) .... $375 
Cabal (2 pl. Desert Storm Action) ............. $350 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $350 
Robo Cop (Half Cop-Half Robot-All Action) ..... $350 
ESWAT (2 pl. Police Force Action) ............ $350 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $295 
Double Dragon ТІ (The Revenge, Now a kit) ..... $295 
Crime Fighters (2 or 4 pl. Battle Punk-Rockers) .. $295 


Bad Dudes (2 pl. Rescue the President from Ninjas) $295 
Aurail (2 pl. Space Armour Attack) ............ $295 
Buster Bros. (2 pl. Harpoon Ballons Worldwide) . $250 
Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $250 


Shinobi (All time top earner) ................. $250 
Sly Spy (James Bond & Golden Gun adventure) . . $250 
Pushman (R-rated Topless Blonde Maze) ....... $250 


Contra (Vert. 2 pl. Commando Adventure) ...... $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 
ATAXX (Excellent Tavern Strategy) ........... $195 
1943 (2 pl. simultaneous-hit like 1942) ......... $195 
Super V-Ball (2 pl. Super Volleyball Action) ..... $195 


Double Dragon (Top earning 2 pl. Karate Action) . $195 


Dead Angle (Guns and Grenades in New York) .. . $195 
F-1 Dream (Racing Car Excitement) ........... $195 
Super Qix (Top Novelty Bar Table Action) ...... $195 
Kageki (Vert. 2 pl. Boxing Action) ............. $195 
Escape From the Planet of Robot Monsters ..... $195 
Silkworm (2 games in 1! Jeeps & Helicopters) ... $175 


Guerilla War (2 pl. Jungle Rambo hostage rescue) $175 
Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
World Series (Baseball at its best) ............. $150 
Thundercade (New Factory Kit-Gl's on Harley's) . $150 
Black Tiger (Medieval Myst. Underground Caverns) $150 
UFO Robo Dangar (X-Former Robots Gone Wild!) $150 


Time Soldier (2 pl. Medieval Ikari Warrior) ...... $149 
Goldmedalist (2 pl. or 4 pl. Olympic Sports Action) $95 
Last Mission (Space Weapons Galore) .......... $95 
Marble Madness or R/Runner or Indiana Jones ... $95 
Battle Lane (Motorcycle Combat) .............. $75 
Play Choice 10 software .................. $25-$45 
VS Dr. Mario (Tetris Style Winner) ............. $295 
VS RBI Baseball (Top Earning Software) ....... $150 
VS Super Mario Bros (All Time Greatest Hit) ...... $95 
VS New Red Unisystem Gun .................. $75 
VS Golf (Excellent Tavern Piece) .............. $49 
VS TKO Boxing (Like Ring King Il) ............. $49 
VS Freedom Force (Airliner hostage rescue) ..... $49 


Buy 2 kits & get a free control panel button label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or Time Soldier PC Board and graphics 


Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.) ............ 


EX | We Ship Worldwide Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER: 
“Тһе Conversion Kit Hit Parade-over 200 Kits Listed"' 


916/678-5189 


Phone or FAX 


916/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 
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Duke Distributing 
210 Cherry St. 


Franklin, KY. 42134 
SALES x (502) 586-9066 (502) 586-1663 (502) 586-1773 
SERVICE x (502) 586-9058 


Jukeboxes 


NSM Concert 240.......................... 


—————— NSM CiD EV оа d ЛЭП) 
E E EEES NSM City IL ................................ 1050.00 
Tum Rockola 490.................................1075.00 
—————— O Rockola 480..................................600.00 
КРЕ Rockola 484 ..................................700.00 
5"————————— Rockola 478..................................500.00 
New Pool Tables 
NY ETE DE 1750.00 / Dynamo................... 1595.00 / UBI н 1295.00 
4 x 8’s & Used Also Available 
Tired of being beaten by dental floss & tape or Needed: 
j ? 1 | ° ° ° 
plastic? Call now for security devices... Hall Line Master Песи ан 
starting @ 25.00 
Quantity pricing available!! Please Call 


Aladdin * Cherry 
W-4 e F-5 e W-6 e W-7 
W-8 e W-11 è F-16 
Lucky 90 * Lucky 75 
Lucky 77% Jumbo 


БЕІШ Л о оона оа 275.00 
MARS DBA УЕМ 5.............................. 345.00 
MARS DBA УЕМА.............................. 335.00 
MARS w/Downstacker.......................... 444.00 
Empo Cabin renerien rE ушен 285.00 
Wells-Gardner Monitors 13‘-19‘ Monitors ..235.00 
Sharp Image Monitors 13‘-19° Monitors...... 215.00 
12 Amp Power Supplies оние 29.95 
Pool Table SUppli6S, „еее еннен CALL 
Tommy Gates w/7' Extension.................. 945.00 
Klopp Coin COURIC 2,256 імеуфикфлф кесек кке» 650.00 
IGT ОВО e: 850.00 
ооо СЕСЕ ОИНАИ ГГ 1100.00 
Honest Dealers о еее он и 795.00 
Foxtronics w/DBA ............................. 1250.00 
Skillmastef Cranes аена онадан соьа 575.00 
ЕТІНЕ есте халаан ттн кезка вика талы 1550.00 
Yamate W-4 РСВ................................. 295.00 


Yamate W-6 PCB 


— Lucky 8 Lines — 


Games starting from 
TT 1195.00 
19”? © 13”’ Uprights 
Cocktails * Minis 
Countertops ® Kits 


Wine We] РЕВ есини зеки» енен 350.00 
Wing WOO Во ене нонат 350.00 
Wine WeLlI PCB, оен 595.00 
Asst. 8 Line PCB Sivcciweessdusssionsescsnsesewes CALL 
Lucky 5 Line Plexi 1-10...................... 35.00 ea 
Га. E дығына 30.00 еа 
220 EC MD ИК т 25.00 ea. 
IVC OE іы мн ЛУУСУ CES 4.50 ea. 
Isolation Transformer ......................... 11.95 ea. 
Toggle SWICNES s esEceexbsrREDENer как инені 1.50 ea. 
Coin BUGEGLS «corsi oa suse re op бак ERR Ras 1.99 ea. 
Coin Mechs & Channels ..................... 13.75 ea. 
Coin Гое. еони ry oa сненне er VE 2.99 ea. 
8 Line Нагпеѕѕеѕ................................... 38.00 
Set of 6 Buttons w/legends ....................... 24.00 
Monitor Bezels есенсе dawe ster viai rua VER» 6.00 
„=, > ена нее 4.00 
Bill 1, ъ% ИТУ Г ГЕ 6.00 


YEAR END LIQUIDATION — ALL PRICES NEGOTIABLE IN QUANTITY 


PLAY METER 153 NOVEMBER 1991 


CATCH THE 
ACTION ... 


FROM LEISURE 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE 
ENTERTAINMENT, LTD. 


For amusement only. Not intended for sale or use in stat 
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Purchase Direct From 
The Factory! 


^ 


| RE 
W* LUCKY NUMBERS 


It's so simple... . it simply earns $ $ $ 
The Newest Game in Town! LUCKY 8-LINE 
Also Available: S-LINE 


e Hilo Double-Up Joker Poker 
e Dual Tank Game 

e Countertop Cabinets 

e Kits - Kits - Kits 


Lowest Prices - Fastest Delivery! 


WINNER 8 LINE 


LUCKY 


1 YEAR WARRANTY ГОНИТЕ | JUMBO 8 LINE 


with a real stripper 


Call Toll Free: 
800-645-2162 


municipalities where such games are prohibited by law. 
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Monitor Board YOUR KEYS 
Replacements TO ARGENTINA 


with one year warranty 


If you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 


Through our extensive network of more 

than 500 eager-to-buy clients in all of our ter- 

е EYGO CHASSIS are available for most monitors ritory and a staff of 20 highly qualified col- 
including: Electrohome, Hantarex, Wells Gard- laborators — we сап guarantee the best for 


енн your profits. 
EYGO MONITORS are available in 13 inch, 19 


inch, 27 inch, and 33 inch Save time — save money — avoid trouble 


EYGO POWER SUPPLIES are available in 7A, We'll do the work for you. 
12A, and 15A. 
Lomonaco Importacion - Exportacion 


ALEJANDRO M. CERVANTES 2001 
EYGO COMPANY, LTD. | | 1416. Buenos Aires. Argentina 
FAX: 541-786-1747 
Phone (214) 986-9008 TEL. 541-581-9152 582-9550 Ө 
Fax (214) 255-4007 581-1634 583-9820 


581-5084 


8 ASSORTED TOYS-75¢ 
44^ 1-800-962-4486 


THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


SEEBURG 3W1 b — 1-800-933-0145 
WALLBOXES | 
(alias 160s & 200s) 


213-585-3269 


Visa - Mastercard Orders Only: 
Your parallel board orders 
Handled Promptly! Delivered in 7-14 days! 
Call Buffalo Bill Johnston — RT 


11 Greenfield St., Buffalo, NY 14214 PlastiTech Products, Inc. 
Ш. (716) 838-3038 ® Longview, TX 
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SWITCHING POWER SUPPLY ror oi VIDEO GAME 


= OVERLOAD PROTECTION = HIGH QUALITY, BOTTOM PRICE 


= BUILT-IN EMI FILTER 
= BEST AFTER SERVICE 


MODEL 
A3055AM3 
A3070AM3 


SIZE: 50(W)x100(H)x140(D) mm NW.: 06 KG 
197 х394 x551 inch 1.32LB 


95~125V 
or 
195~250V 


FLYBACK 


AC IN 


95~125V 
or 
195~250V 


DC OUTPUT 


5V12A/12VIA/—5V1A 


5V15A/12V2A/—5V1A 


5V18A/12V2A/—5V1A | 


SIZE: 52(W)x124(H)x177(D) mm NW.: 0.68 KG 
205 х488 x697 inch 15LB 


PWM 
ALUMINUM 


+12424 
& 
SIA 7 
GNO 


CHUN, Бы 
NADE NG “ 


wan 
Я В.о. с, 
IODEL 3004, 3 


HIGH EFFICIENCY 
= SHORT CIRCUIT PROTECTION ON ALL PRODUCTS 


мо [ ^c IN [DC OUTPUT — 


SIZE: 55(W)x106(H)x162(D) mm N.W.: 0.72 KG 
217 x4.17 ~x6.38 inch 16LB 


95~125V 
or 
195~250V 


FLYBACK 
ALUMINUM 


or 
195 ~ 250V 


5V 15A/12V 2A/-5VIA 


SIZE: 50(W)x125(H)x156(D) mm NW.: 067 KG 


2 x490 х6.15 inch 1.5LB 
PWM 
ALUMINUM p" 
ü A095 453 ! 
gos YU : 
s>} ™ 4122.54 
12 A Әй sn | 


р. i 
ыў ew 


15A bb c 
5 


aj 


[e ж. 
5? 
DE 


CHUNG YU ELECTRONICS CO., LTD. 


P.O. BOX 30-535 TAIPEI, TAIWAN, R.O.C. 
FAX: 886-2-368-1968 TLX: 24451 CYELEC 


TEL: 886-2-365-0746, 886-2-368-4596 
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Avallable 


Lucky 8 Lines 
Bonus Chance 
Skill Chance 
Cherry Bonus II 
And Morel 


ДЈ "^" Ч "И Я < 


а... + = 


(cM — -- 0 


> 
| Coin Control 
Hoppers 


4 $98% 


| Closeout Game Boards 
Dream 9 Lucky 90 
Lucky Bar Lucky 21 
Super 8 Lucky 21D 
Miracle Poker gf 
avo 


M 


ж 
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БЕН НЫНЫН, From 

Jt Sound Leisure 
{| 70 Disk Carousel 

$2495.” 

0.B.0 


E. 


: т T "Т T 
Е Pe эз -::AAA—— 
*c* - *c* .. .. * 
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Micro Manufacturing 

555 Old Nashville Highway 
Lavergne, TN 3708868 

(615)793-5510 Fax: (618)793-8812 HEHEHE 
Call Toll Free 1-800-277-6136 HEEE: 
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For 8-Line and 
Poker Games 
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Vintage Slot Machines & Jukeboxes 
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$300.00 


Both Models 


| | —Take Your Pick— | | 
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FAX 708-259-7726 


VIDEO CONNECTION 
930 Jeffrey Lane, Dixon, CA 95620 (916) 678-5189 / 678-1919 Phone or FAX 


COMPLETE KIT 
TEENAGE MUTANT NINJA TURTLES 


Includes Factory Board, Factory Marquee, 2 or 4 player 
PERFECT FOR 2 OR 4 PLAYER JAMMA CABINETS 


$495. 


DOUBLE DRAGON 3 


THE ROSETTA STONE 
Brand New Factory Kits 100% Complete 2 or 3 player 
Dip Switch Adjustable 
All kits contain tested PC Board, Original Factory Marquee, Monitor Card, 
OverLay, Sticks, Buttons, Wire Harness 


$395.00 


QUANTITY DISCOUNTS MAY APPLY 
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Drew Industries 8 Line Extravaganza 


Eagle-Wing 
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All Kits Include: lhis 7 ar №. 
Licensed Р.С. Board, Quality Wire Harness, $ > 8 ling hogy, a 
Buttons, Mask, Gasket, Manual and Attractive 00 
Plexiglass. 2 
Kit 


CALL TODAY! 


CALL ABOUT COMPLETE GAMES! 
120 Southwest Drive « Spartanburg, SC 29301 • Telephone (803) 574-0162 • Fax (803) 574-7680 


New Factory Kits 
100% Complete 


Badlands 

Gang Wars 

Midnight Resistance .. 495 
Crime City 

Arch Rival 


Hippodrome 
Street Smart 
Thundercross 
St. Dragon 


Combatribes 


Last Duel 
Led Storm 
Super Volleyball 


Last Mission 


Red Baron 
Amusements 


6540 W. Central 
Toledo, OH 43617 


1-800-331-3766 


VISA, MC, AM. EXP. 


PLAY METER 162 NOVEMBER 199] 


.. 1.5" (38 mm) Wheel Vends (989 
e 1.3” (33 mm) Capsule Qe Re eo 
WAN ез 
е Large Gum and Candy SON E Зе 
1.125" (29 mm) Wheel Vends м VP 


e Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25" (32 mm) 


FOR: Machine size height 25" (63.5 cm) 
Our All N Width 8" (20.3 cm) Depth 8" (20.3 cm) 
ur ew 
23” Round Custom sounds — can have your own 


record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 


Clear Capsule 
Both Halves Same For: 


$1.00 items; 50 items Rings in 
.25 Feature items = Q Holders 
cranes ete. ^ ) Bulk ог Assembled. 
= e Mixes 


1.3” Capsules ATES * In-capsule - items 
Mixed colored top with clear • Rings & Holders 

bottom. Filled or empty. Bulk & Assembled. 
ACTIONMATIC LTD. 


Р.О. Box 326 e Chatham Ontario һе N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


JAMMAIGENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ° W-6 ° W-8 


8 Line Conversions Kit Plugs directly 
into the Jamma Harness. 
Conversions Made Simple With 
Interface Boards 

Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 
Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 

Nintendo Monitor Color Conversion 
PCB. 


Quantity prices on request. 


LOUISE'S HARNESS SHOP, INC. 
712 Country Rd. 58 * Prattville, AL 36067 
Tel.: 800/365-1941 » 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


686: 50@ 


“THE SILENT PARTNER” 
Computer Software... 


Let it help you manage and control your business. 


• |t will tell you where a machine is. where it has been, life 
time income, year-to-date Income, and weekly average 
with a keystroke. 


| e |t will watch your money, check your service calls, give 
VENDING mileage reports on your trucks. 
e |t will give instant graphics showing monthly income for 
E three years on every machine you have. 
| e |t will give you a line graph on every machine in every 


location with just a keystroke. 
e lt will allow comparison with other like machines. 


e It will allow comparsion with every pinball. video game. 
etc. that any specified location has ever had. 

If that is not enough there are 789 additional reports 

available at the touch of a key. The only requirements are 

that you enter the incomes of each machine and the 

computer will do the rest. 


| JUST ONE ENTRY | 


In an operation of 1000 machines, it usually takes one hour 
a day to post income. 


The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 600 operators worlwide. 


Here is our guarantee. Not 30 days but 365. That s right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
you find something faster and better, we will also purchase it 
and DOUBLE your money back. 


1 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park e Springfield. Illinois 62704 


\ 


\ 
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e 19" & 25 " 

° Removable & Interchangeable 

e Slide Drawer System 

е Optional 19" or 25" Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

* Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


улы 2 : 


Poker Cabinet 


е Optional 13” or 19" monitors 
e Security back panel 


е Flip-top lid for easy access to 
monitor 


е Ready for your kit! 


Contract Design Manufacturing 


Basketballs: We Stock, Sell & Service 
Game Master Products & Parts 


(Master Shot, Double Shot and SpinOut) 


* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 е FAX: (404) 270-2915 
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STEP-N-R()LL 
DOLLY =" 


Patents Pending 


© Easy, 


one-person 
operation 


Prolongs table life 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-ROLL' DOLLY 


TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


<= Quantity Discounts Available! = 
Distributors Wanted! d 


=I 


— The Easy To Use Computer Ж” 
CD TITLE STRIP PROGRAM 


TheCD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 
all your CD's and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On NAM a» 
Form Tractor Feed CD Title Strips - Complete CD » 
Inventory Control -Jukebox Inventory = Bullet Fast 
- Full Color -Store And Print All The Information 


About Each CD Including: Title, Artists Or Group, ж... 
АП Songs, Cost, Quantity, Manufactures Code, Re- ` ей? 
lease Date, Label Name, Number Of Copies In Storage, «ж 
Number Of Copies On Location, And Тһе Type Of 
Music - Select Your Own Unlimited Number Categories 
For The Type Of Music - Print CD Title Strips and Block Cup 
Out Those Tunes You Don't Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip = Store Information On Each Location ~ 
Track The CD's "In And Out" Time On Any Jukeboxes At Any 
Locations - Track The Number Of Plays Of Each CD - Make Notes 
On Each Location - Print Lists And Reports For The Jukeboxes And 
The CD's - List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD - List Or Print What CD's 
Are In Any Jukeboxes At Any Locations - List Or Print CD's By 
Music Type, CD Identification Number, Artists Name, Or CD Title- 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 
With The Program - One Year Support ~ 10 Day Money Back 
® Guarantee = OVER 175 FEATURES AND FUNCTIONS, 
Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
er 100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 


=” TITLE STRIP COMPANY “ONS 


<e Post Office Box 333, Riva, Maryland 21140 


Toll Free Orders (Voice or FAX): 1-800-950-5853 
Information: 301-956-5856 301-261-7781 


te 
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M.H. ASSOCIATES, LTD 


NEW KIT CLOSEOUTS 


Blockout kit 
Pushman kit 

Pound for Pound kit 
Blood Bros. kit 
Rollergames kit 
Growl kit 
Bowl-O-Rama kit 


NEW KITS 


Street Figher II 

Super Buster Bros. 

LED Storm kit w/Steering 
Wheel & Gas Pedal 

Gals Panic kit 

Gun Force kit 

Rampart kit 

Ninja Kids kit 

Hat Trick Hero kit 

Strike Force kit 

Golden Tee Golf kit 

Arlington Horseracing kit 


Overdrive Complete kit w/Gas Pedal 


and Steering Wheel 
Peggle kit 
3 Wonders kit 


$195 
$395 
$595 
$995 
$795 
$895 
$395 


CALL 
CALL 


$695 
CALL 
$795 
$795 
CALL 
1395 
CALL 
CALL 
$895 


$1295 
$695 
CALL 


NEW & USED DEDICATED GAMES 


Casino Strip dedicated used 

Steel Gunner dedicated NEW 
WWE Wrestlefest NEW 

F-15 Strike Eagle Cockpit NEW 
Hop A TicTacToe Dedicated NEW 
Cosmo Gang Dedicated NEW 
Video Foto Booth NEW 

Roller Ball Shuffle NEW 

Tornado Foosball Table NEW 


REDEMPTION GAMES 
Hop A TicTacToe Dedicated NEW 
Cosmo Gang Dedicated NEW 
Video Foto Booth NEW 


$1095 
$4795 
$2595 
$6995 
CALL 
CALL 
CALL 
CALL 
CALL 


CALL 
CALL 
CALL 


FALL SPECIALS 


CALL NOW!! 
1-800-843-5487 


USED DELUXE KITS 


All Deluxe kit prices include PCB, harness, 
graphics, (some may be generic), buttons & 


joysticks 


Ataxx Deluxe kit 

Contra Deluxe kit 

Moon Walker Deluxe kit 
Champion Wrestle Deluxe 
Crime Fighter Deluxe kit 
Robocop Deluxe kit 
Double Dragon II Deluxe 
Violence Fight Deluxe 
Combatribe Complete kit 
Skyshark Deluxe kit 
Shinobi Deluxe kit 

Double Dragon Deluxe kit 
Smash TV Used Factory kit 
TMNT Deluxe kit 
Simpsons Deluxe kit 

UN Squadron Deluxe kit 


NEW & USED PINBALLS 


Cactus Jack Pinball NEW 
TMNT The Pinball NEW 

8 Ball Champ Pinball Used 
Class of 1812 Pinball NEW 


$195 
$195 
$495 
$545 
$395 
$295 
$195 
$795 
$495 
$195 
$295 
$195 
$795 
$795 


$1395 


$595 


$2395 
$1995 


$300 


CALL 


CALL NOW TO ORDER!!! 


1-800-843-5487 


PLAY METER 


165 


NOVEMBER 199] 


EAGLE — WING 


W-7 — Skill Chance — 8 Lines 
W-8 — Bonus Chance — 8 Lines 
W-10 — Lucky Gold — 8 Lines 
W-11 - Lucky Star — 8 Lines 
W-14 — Gold Rush — 8 Lines 
(Hold & Respin) 
Lucky 75 — 3 Lines 
(Hold & Respin 
Lucky Bingo 
Lucky 25 Poker 
Lucky Girl Poker 
Lucky 21 Blackjack 


120 Southport Drive 
Spartanburg, SC 29301 
Ph. (803) 574-0162 Fax (803) 574-7680 


Used Slot Machines To Sell 
Bally E-1000, Bally E-2000, IGT M-Slots 
Jennings electronic, Bally electrical mechanical 


20 Bally Giant Jackpots 
Summit Electronics 
New Formica, New Glass, New Reel Strips 


ж Slots for home use 
in legal states 


x Slots for export | анна ' 


7 ESI я ы 3 ү 


* Call for more 
information and 
prices 


R & J Amusement, Inc. 
5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
703-898-1570 Tues.-Sat. 
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ARACHNID 
Super Six or Super Six Plus-$1,075.00 


This will be ‘‘Operators’’ choice  AMOA 


SHOPPED * STREET READY 
e NO BREAK-INS 


MERIT PUB TIME - $675.00 
w/ overhead Cricket 
Great for low volume locations 
Great for a second dart 


TMNT “TURTLES” - $1395.00 
Bought too many will sell a few 
Same great condition as our DARTS! 


Jim Stansfield Vending, Inc. 


La Crosse, Wisconsin 


608-782-7181 - ASK FOR MAX 


AVA 


WORKING PCB & HEADER 
LEGITIMATE « NO PARALLELS OR COPIES 


Arch Rivals 395 Kid Niki 95 
V-Ball 145 S.P.Y. 95 


Crime Fighters 219 Nastar Warrior 95 
Oscar 95 Gondomania 195 
Moonwalker 345 Vigilante 179 
Black Tiger 95 Ninja Gaiden 195 
Time Soldiers 95 Altered Beast 175 
ATAXX 275 Devastator 195 
Magic Sword , 795 Double Dragon 125 
Midnight Resistance 395 Superman 295 
Strider 545 Bottom of the Ninth 175 
Legendary Wings 50 Cabal 195 
Bionic Commando 95 Dark Adventure 50 
Combatribes 375 Aliens 375 
Quartet II 95 Championship Wrestling 275 
Cadash 215 Thunderfox 595 
Avengers 50 


NEW KITS—(Full Factory) 


Golfing Greats 
Turbo Force 


2301 Olive St. * St. Louis, MO 63103 


(314) 421-5100 
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Santa is 
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SANTA'S 
BEST MIX 
Custom Christmas 


Plush-Pak's 


100% X-Mas Plush 
80¢ 906 5100 5125 
52,50 53.00 Jumbo's 
X-Mas Mix Plush 
(806 902 5100 5115 
$125 5150 5200 952.50 
$3.00 54.00 55.00 Jumbo's 


STAR TICE CIC inc. 
CRANE-PLUS HEAD QUARTERS 


Redemption Items * Toys, Novelties, Electronics, Watches, Hair Ornaments, Jewelry 
Jumbo Bubble Packs * Camera's, Radios, Phones, Toys, T-Shirts, Caps, Adult Novelties 
Bubble Packs * Sunglasses, Toys, Novelties, Watches, Jewelry 
Adult Novelty * X-Rated Tapes, Novelty Pre-Packs, Jokes 
Hot! Hot! Items * Talking Clocks,Musical Snow Storms, Giddy-Up Horsey 
Trade-Ups * Looney Tunes, Sylvester, Buggs Bunny 


STAR TRACK inc. 


148 ALLEN BLVD. FARMINGDALE, N.Y. 11735 


ep AF, 4 1a8. 


New York sales Representatives 
Main Office & Warehouse Louisanna 1-800-843-0864 
1-800-733-5013 New Jersey 1-800-733-6303 
* FREE CATALOG 
ЛІ ال‎ 


Ngee |_| 
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Quality Technical Service 


REPAIR SERVICE 
FOR SWITCHING 


POWER SUPPLIES 


$10.00 


x 6-MONTH GUARANTEE x PARTS INCLUDED 


RECONDITIONED 10096 TESTED UNDER LOAD 
11 Amp Power Supplies $18.00 Each 


6 Month Guarantee 


1-800-678-7393 


(905) 821-2317 


CALENDAR 
NOW! 
1992 
Мекенін 
at шин 
AMERICAN COIN MACHINE EXPOSITION 


San Antonio Convention Center 
San Antonio, Texas 
Sunday, March 15 
Monday, March 16 
Tuesday, March 17 


SEE YOU THERE! 
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GENERIC JAMMA CABLES: 


NE 30 | IMMEDIATE 
n 50 | DELIVERY! 


x Custom wire harnesses made to your 
specifications. 


x Custom electro-mechanical assembly 
(prototype and production) 


x Engineering and design assistance 
available. 


* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
JO PARTEC INC. 
Fax 708678 9548 


AUCTION 


NOVEMBER 2ND 


1st Saturday of the Month 


AMUSEMENT SALES INC. 


Starts at 11:00 a.m.-Open for Inspection at 9:00 a.m. 


e Video Games e Juke Boxes 
e Pool Tables • Pinballs e Novelty Items 


Consignments Welcome! 
Buy - Sell - Trade 


1-800-676-7204 
1-313-534-1480 FAX 313-534-1488 


Auctioneer: Chief Silver Tongue 
12670 Inkster Rd. е Redford, MI 48239 


DIGITAL DISC AMERICA 
DON’T BE HELD CAPTIVE BY 45 RECORDS... 


GET OUR CD-CONVERSION KIT 


Will Convert Most Any Type Phonograph 
Compatable To Any Existing Sound System 
Call For Details On Your Application 
Optional Accessories Available 

Toll Free Service Number 

1 Year Warranty On Mechanism & CPU 


FEATURES INCLUDE 
1. Phillips CD Player 
2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 
5. Background Music System 
6. Easy Loading and Unloading Disc 


KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15"x 10") 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors Compatible To Existing One 
5. Complete Mounting Harness 
6. CD Phonograph Marquee 


GET ON THE BANDWAGON NOW FOR A SOUND INVESTMENT 


FOR MORE INFORMATION 
ALL 314-893-8497 FAX (314) 893-3601 


DIGITAL DISC Sunshine Distributing, Inc. 


5617 Business 50 West * Jefferson City, MO 65109 
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New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 


COMANDO JEEP 


KIDDIE $® 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
•42 DIFFERENT MODELS AVAILABLE • PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 


GOT YOUR 
CMOS PUPPY- 
YET? 


Innovative Pocket Size JAMMA Testboard 
that really works! 


Kieth says, "I WON’T GO TO WORK 
WITHOUT MY CMOS PUPPY: 


--Diagnostic and Preventive Maintenance Tool 
--Tests all Voltages and Controls in Seconds 

--Keep your Games Tuned & Maximize your Profits 
--Makes every Employee a Genius 

--Makes a Genius more efficient (Idiot Proof) 

--A must for every Gameman 


The Incredible 


CMOS PUPPY: 


"A MAN'S BEST FRIEND" 


ARCADE INNOVATIONS INC. 
3768 S. 300 West Suite B 
Salt Lake City, UT 84115 


801 263-9700 
Only 
589.95 


If not fully satisfied, return within 30 days 
and get your money back 
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WE HAVE THE BEST PRICES ON: 


4 = * % % 
Street Fighter ll's 
Vendettas 

Simpsons 
Wrestlefest 
Raiden 
Neo Geo Kits 
Neo Geo Software 


+PCB Clearence = 


FINAL FIGHT.....$695.00 
PIT FIGHTER $569.00 


Call for other top earning 
games, boards, and kits. 


CALIFORNIA GAMES, INC. 
24 Hour Voice Mail 


714-949-3499 


FAX 714-629-4090 


PARTEC MODEL CD-1000 
ONLY 54995! 


е UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75€ or $1.00. 


e OUT-OF-STOCK BAR 


No coins accepted when out of stock. 


е 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


е 14-GAUGE STEEL CABINET 
The strongest gauge steel cabinet 
available — double security bars. 


е GRAPHICS-UNINTIMIDATING 


Perfect for women's restrooms. 


е CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 * rax: 708-678-9546 
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S ro oie! ° 


Good pent 9 VIDEO GAMES 


since 1980 


If you want to be prepared for 

buying inexpensive parallels beginning 
Dec. 1st from Europe, ask for our 
regular FAX mailing. 


Just FAX your number to: 


49-40-60 60 2-15 


or ask for REYMOND 


49-40-60 60 2-0 


We know the game 


Sorry if we cannot supply you some games which we licensed exclusively for our 
territory. No copies to the U.S.—No exceptions! 
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large or small. 


Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 


e Lightweight (only 9 Ibs) 

* Portable (take with you to location) 
e Very inexpensive 
e Long lasting/low maintenance 

е Fast and easy to use 

e Automatic Stop for easy counting 
е Coin Tray Support Bag Holder 


TRY A SAMPLE AND BE CONVINCED 


Send Check for Sample 
MANUAL - $425 
ELECTRIC $550 (110V or 220V) 


FOR DETAILS CONTACT: 
R. H. BELAM COMPANY INC. 
ONE FULTON AVENUE 

HEMPSTEAD, NEW YORK 11550 

TEL: 516 292 2670 

FAX: 516 486 0957 


a for this ad. 


Call Carol Lea 


(504) 488-7003 
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8” ASSORTED TOYS-75¢ 
%5%2 800-962-4486 


Kiddie Rides 
Several Hydraulic $995. 
Several mechanical $745. 

Wedges/Ledges Coin Pusher $3750. 

214-826-5938 fax 214-826-6938 


10 - Brunswick Gold Crown IlI 
Pro 8' Pocket Billiard Tables 
Excellent Condition/Must Sell 
Contact: Randy or Steve 


316-262-3538 


Cheapest Top Quality 


Power Supplies 


In Taiwan 


Reliable Company, Prompt Delivery 
"Welcome to visit us Oct. 7-13 in Taipei World 
Trade Center Exhibition Hall for new game exposition. 


CHANG YU ELECTRONIC CO., LTD. 


No. 25, Lane 48, Tung. An Rd., 

Tainan, Taiwan, R.O.C. (70424) 
TEL: 886-6-2742686-9 (4 Lines) 
FAX: 886-6-2347077 


150 Jet Port Industrial Park « Myrtle Beach, SC 29578 % 903-626-1900 • Fax 803-448-9899 e Ask for Royce 


Machine 


Distributors, Inc. 


NEW ADDRESS: 2560 Overton Crossing • Memphis, TX 38127 * 901-353-1000 • Fax901-353-1155 ° Ask for Jan 
3701 1-55 South • Jackson, MS % 603-371-1000 е Fax 601-371-1259 » Ask for Jay 


NEW GAMES 


ARRIVING DAILY... 
CALL FOR PRICING 


kkk kK KK 


CAPTAIN AMERICA 


* Xx 0X KK X 


DRAGONS LAIR II 


* Xx 0X k X X X 


GILLIGAN'S ISLAND 


KKK ЖЖЖ 


PARTY ZONE 


kkk X Xx X 


STREETFIGHTER II 


КЖ Xx 0X ЖЖЖ 


SUPER HIGH IMPACT 


**** kk 


TERMINATOR 2 


** X Xx ЖЖЖ 


THREE WONDERS 


ЖКЖ Ж ЖЖЖ 


VENDETTA 


** KK 0X x X 


WRESTLEFEST 


ғ» USED PINS >: 


Back to the Future 
Bad Cats 

Black Knights 2000 
Bugs Bunny 

Diner 

Dr. Dude 
Funhouse 

Game Show 
Gilligan's Island 
High Speed 
Jokerz 

Mon day Nite Football 
Mousin Around 
Pool Sharks 
Riverboat Gambler 
Robocop 

Roller Games 
Simpsons 
Slugfest 

Swords of Fury 
T.M.N.T. 

Taxi 

The Machine 

Time Machine 
Whirlwind 


plus more 


1520 
1480 
1295 
1985 
1795 
1895 
CALL 
1475 
CALL 
695 
1325 
1525 
1450 
1395 
1875 
1290 
1650 
1885 
CALL 
925 
1970 
1325 
2450 
1150 
1550 


New Dynamo Products 
In Stock 


* o * * X Xx X 


NEW Rock-Ola's 
In Stock 


Nice Selection of 
Used Phonographs 


KK KK X X X 


USED PCB's AND 
HEADERS of ALL KINDS 


ЖКЖ 0x 0X X X 


USED BILL ACCEPTORS 


ЖЖЖЖ ЖЖЖ 


BEAUTIFUL, 
Slightly Used, 
COSMO GANG $5995 


RO USED VIDEOS 2428 X XO XC XC AAA AAAA N ¥ 


A.P.B. 675 
Afterburner 1095 
Airwolf 300 
Ajax 485 
Aliens 700 
Altered Beast 550 
Arch Rivals 825 
Arkanoid 350 
Ataxx 675 
Avengers 295 
Bad Dudes 750 
Block Out 550 
Blood Bros 1275 
Bloody Wolf 350 
Buster Bros 750 
Cabal 650 
Caveman Ninja 1180 
Chase H.O. 1785 
Combatribes 840 
Crime City 550 
Crimefighters 1050 
Desert Assault 1575 
Devastators 400 
Double Dragon 455 
Dragon Saber 1125 
E. Swat 720 
F-15 new 6595 
F-15 used 5695 
Final Fight 1250 
Gal's Panic 1450 


Gate of Doom 
Gauntlet 

Golden Axe 
Guerrilla War 
Gunforce 

Heavy Barrel 
High Impact 
Kageki 

Klax 

Last Duel 

Life Force 
Lightning Fighter 
Magic Sword 
Mechanized Attack 
Mercs 

Midnight Resistance 
Narc 

Ninja Gaiden 
Ninja Kids 
Operation Wolf 
P.O.W. 

Pigskin 
Pitfighter 

Pound for Pound 
Prehistoric Isle 
Pyros 
Quarterback 
Raiden 
Rampart 

Rastan 


995 
550 
750 
450 
1475 
575 
1895 
350 
550 
375 
365 
1175 
1000 
1375 
1480 
720 
975 
550 
1695 
795 
575 
955 
1750 
950 
450 
450 
780 
1485 
1750 
480 


Renegade 

Road Blaster 
Robocop 

Rolling Thunder 
S.C.L 

Shinobi 

Side Arms 
Silkworm 
Simpsons 

Sly Spy 

Smash T.V. 

Spy Hunter 

Steel Gunner 
Street Smart 
Streetfighter 
Strikeforce 
Super Mario 
Super Off Road 2 play 
Super Off Road 
Superman 

T.M.N T. 

Tetris 

Toobin 

Trog 

Two Crude 
W.W.F. Superstar 
Wheel of Fortune 
Willow 

World Series 


360 
1119 
780 
510 
2050 
400 
325 
380 
1950 
575 
1375 
400 
3985 
860 
850 
1650 
360 
1580 
1580 
650 
1395 
750 
550 
1725 
840 
850 
920 
880 
360 


A A A OOO UO OO OF 


TODAY THEY ARE WORKING FOR US. TOMORROW THEY CAN BE WORKING FOR YOU. 


ж NOTE: Free delivery on four or more items east of the Mississippi в Charter Member O.O.M.T.S.C. ж 
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Reconditioned • Like New 


Mad Dog McCree 33” $9,000 
WGP w/seat (like GP Rider) ..2595 
Beastbusters 

Slug Fest Baseball 

Polaroid Face Place 

Mercs (Dynamo 25”) 

Simpson Pinball 

Big Choice Crane 

Enduro Racer 

Operation Wolf 

Champion Wrestler 

Mating Game 

Pool Tables 


Spy Hunter 
Baseball Season II 
Arkanoid 
Wonderboy 
Double Dribble 
Gladiator 


Super Pacman 
Circus Charlie 


Call Rob Ritterhoff 
(609) 729-5371 


Monthly 
Auctions 


Auctions are Held on the 
2nd Saturday of Each 
Month at 11:00 a.m. 


Next Auction: 
Sat. Nov. 9th 11:00 a.m. 


November Auction 
Sat. Dec. 14th 11:00 a.m. 


* Consignments 
Always Welcome * 
We're Open Mon-Fri 9-5 
* Daily Deals-Parts-Repairs * 


DEALS Inc. 


(Daily Electronic Amusement, 
Liquidation Sales) 
24540 Capitol 
Redford, MI 48239-2446 


(313) 537-2700 
FAX: (313) 537-0917 
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REMEMBER: There's a reason it's called PLUSH!! 


COAST TO COAST 
AMUSEMENT GAME DISTRIBUTORS 


503 Giuseppe Court, #5 


Roseville, CA 95678 
(916) 784-6611 
1-(800)-752-9879 
FULL SERVICE DISTRIBUTOR 
PLUSH * PARTS е GAMES e KITS 
PREPACKS • JUMBO * CLOSEOUTS 9 TRADE-UPS 


SAVE ФАУЕ 


Buy all your locks keyed the same as the locks 
you are now using; “Abloy”, “Асе”, "Fort", 
“Wico”, "American", “КО”, "ESD"', "Green- 
wald”, “Baton”, or any other manufacturer's 


similar type lock directly from our factory. Coin 
Counter 


| ALARMS Sorter 
- for Vending 
Ø апа Amusement " 
UJ tu = Бор 
“се EL 
| ~ اس‎ 


Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 


High Security Locks 


Virtually Pick-Proof 5 
High-Security 
Cam Locks, Padlocks and N 
T-Handle Locks At Prices ^ МӨ 


You Normally Pay ^» NOK 
.For PLU 
Ordinary 
ш GET $ECURITY 
TA. 8 
имота CORE Са. $AVE MONEY ТОО" 


L.A.I. Series 500 


Medium Security 
Tubular Key Locks (24 


LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2995 
725] "M" Garden Grove Blvd., Garden Grove, СА 92641 


s rl 


Amusement 
Au ction | OUR 10th 


YEAR 


U 


X қ 
SM ^ RD DOS ODDO 


Anaheim, СА - B - с а d Buy& 


Anaheim Stadium Е! | 77 WM | у, \ 
No.9 жшс, n c 
жара» Videos 

Pinballs 

Jukeboxes 


Indiana State Fairgrounds Dec ead c = 
Nov. 16. Columbus, OH ESS 
“ww Pool Tables 
Darts 


Tam pa ; FL DiSale Ars & Crafts Bide 
Cranes 


Florida State Fairgrounds Ohio State Fairgrounds 
Special Events Bldg. 17th Ave in Downtown 
Hwy 301 off l-4 Columbus 
пе 21, 
Novelty Games 
Torecelveacopyofourcomplete 1991-s2schedule 1ddie Rides 
or for more information on any of our auctions, call Auctioneer 61) p pl les 


Bill Hughes: 502-451-1263, or Ric Stephan: 812-333-0939 
FAX 812-333-8951, 2415 W. Amherst, Bloomington, IN 47404 Etc. 


US Amusement Auction is America's oldest and most most reputable 


Anaheim, CA Dallas, TX 
November 2 April 25 
aula indianapolis, IN San Jese, СА 

Columbus, OH November 9 January 25 
December 7 December 14 

Tampa, FL 
March 28 February 1 November 16 


May 16 April 11 
dune 15 February 22 


Philadelphia, PA 
May 9 


vending game auction company, with over 10 years of experience. 
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Chicago Area 


Complete Games 


A UNIQUE OPPORTUNITY! 
TALKING ڪڪ‎ 


tN oes,‏ کم 
Time Soldier ................ $295 HEARI NG TEST 7 се 7‏ 
Gladiator .................... 295 $A‏ 
Gauntlet 11 ................... 595 Fabulous all Cash a | RET 5‏ 
Omega Васе .................. 95 ‚ %; HEARING TEST‏ 
Arknoid ..................... 495 business year after year! К 8‏ 
Ms. PacMan ................. 295 С“ __ 3 JH‏ 
Casino Games Model 4000 — Кы‏ 
іп Defendercabinet.............. 295 . .‏ 
TurboMini................... The talking coin operated‏ 


E ak fe эй hearing test! 


ee бе $9 © ө * о о о э о ө о о о о о е 


Hat Trick .................... 


20 Million Americans 


Super Mario Bros .............. 495 

World Series ................. 495 Ari 
Millipede .................... 345 Suffer Hear! HB 
Centipede ................... 345 Impairment — 
Monaco GT .................. 


40 Million Suffer and Don’t Know It! 


00 Complete with stand 
3 о Q All Credit Cards Accepted 


ProMarocoGT ............... 
Battle Zone .................. 195 
Carnival..................... 


e © © © © © © © © © © © © 9 ө э 8 
ооо оо о à о о à о о о о о о о c» э о о c 


Rowe R89 w/dbv ............. 


iio: Solar Eire. ко Ee Call today for color brochure or to order video 
plus many other games avail. 21. _ : 
tradas Welcome TOLL FREE: 1-800-637-VEND 
312/561-4886 CommounidynqQ 636 anthony Trail 


Bob Evans 


|М С О Н Р О Н А Т EO. Northbrook, IL 60052 


EAGLE —WING 


W-7 — Skill Chance — 8 Lines 
W-8 — Bonus Chance — 8 Lines 
W-10 — Lucky Gold — 8 Lines 
W-11 - Lucky Star — 8 Lines 
W-14 — Gold Rush — 8 Lines 
(Hold & Respin) 
Lucky 75 — 3 Lines 
(Hold & Respin) 


Lucky Bingo 
Lucky 25 Poker Bingo 
Lucky Girl Poker 
Lucky 21 Blackjack 


120 Southwest Drive • Spartanburg, South Carolina 29301 
Phone (803) 574-0162 » Fax (803) 574-7680 
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HELP! 


OLD GAME PARTS € 


WE CAN REPAIR OR REPLACE MOST м. 
COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO 
SUPPLY YOU WITH THE MISSING PART 
THAT KEEPS YOU FROM MAKING MONEY! 


Conversion Items-Power Supplies, Joysticks, 

Buttons, Overlays, ... 
Video game P.C.B.s-Over 400 Kinds 

(See Play Meter June Pg. 184) 

Call for price list 
Power Supplies-Many types WE BUY OLD 
Electronic pinball parts-All makes-Used playfields P.C. BOARDS! 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & P.C.B.s ( 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data ELDORADO GAMES LTD. 


Tubes-New, rebuilt & used | 
Multi-game Systems-3-in-1, 4-in-1 3385 E. Artesia Blvd. * Long Beach, CA 90805 


Video Arcade Analyzer: 2 | 
Test Fixture for Monitors-NOW ONLY $295 (21 3) 630-3300 FAX: 213-630-1566 


GALAXY DISTRIBUTING мр. “BALL 


1-800-678-7665 POLISHER" 


Fax: 918-584-4168 


ONLY $395.00 


90-Day Money-Back Guarantee 


Land Squad | Sir 

Legend of Kage nee. |. 195 A ANY POLISHES 

Legion 79 ime Soldier AUTE 

Life Force World Series. .......... REL mui n SET 
Big Event Golf........ | 


Bionic Commando..149 
Black Tiger 


BIOCK Qut... OLAS OT. NEW POWER 
Breakthrough.......... О. 
Сар SUPPLY 


р i WITH BUILT-IN FAN 
opper | 
Rolling Thunder..... $5V; 21A DC 


Rough Ranger $12V; 7.5A DC 
Devastator SAR 
Double Dribble i i -12V; 0.3A DC 


Empire City Sports Match.. -5V; 0.3A DC Makes old pool balls 
1-Year Warranty look shiny and new! 


4. 633.95 еасһ 1 Year Warranty On Motor. 
uerilla Wars 


Ikari Warriors 10 or more $29.95 
I karil ll 
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FOR SALE 


POKER MACHINES 
Used Cal-Omegas 


812-336-2304 


REMOVE IC’s FASTER!! 


With this simple invention, than any 
other method, including $6,000 vacuum 
soldeirng stations. 

e Salvages 100's of good IC's per hour 
е Won't damage IC's or circuit boards 

е Removes 6-40 pin IC's 

е This is a Money Making, Labor-Saving 
Tool 


7 
a 3 


ORDER NOW 


COMPLETE SET of 8 Desoldering 
Tools 


$89.95 
REPAIR TECHNIQUES ON VIDEOTAPE 


Video game monitor repairs and adjust- 
ments (:31).................. $39.95 


Video game repairs (:36)........... 39.95 
Pinball repairs (:44)............... 39.95 
How to use a volt-meter (1:51)...... 39.95 


How to use an oscilloscope (1:07). ..39.95 
How to use a logic probe and logic pulser 


How to solder like a pro (1:30). ...... 
With lots of timesaving circuit board repair 


techniques 
All About diodes (includes rectifiers, SCR's, 
triacs, LED'S) (:55)............... 39.95 
All About transistors (:56).......... 39.95 


How to Read schematics pt. | (covers 
monitors, how to find monitor problems with 
wiring diagrams, gives symptoms, where to 
look, covers both Raster Scan & XY 
monitors) (5O) ss sl ss was ss os ens 39.95 


How to troubleshoot digital Intergrated 
Circuits (includes micro processors, what 
goes wrong & how to find it, how to use 
the best literature on IC’s and where 


to get it) (1:45)................... 39.95 
How to select and hire the best electronic 
technician .................... 39.95 


Electrical contacts, connectors, connec- 
tions and problems-symptoms and good 
ced Ss hewmen ГК КО ОУ 39.95 


Pinball theory (1:29).............. 39.95 

Video Game Theory (1:12)......... 39.95 

Troubleshooting & Locating Component 
Failures (1:10) ................ 39.95 


Power supplies-linear & switching 


VIDEO REPAIR SCHOOL 
P. O. Box 121, Glen, MS 38846 


(601) 287-1594 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight e Durable e Weatherproof * American 
made replacement parts % Universal base for all rides е High-security 
coinbox * Heat-treated strips for construction 


SPACE SAVER RIDES 
These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 
This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 e Florence, MS 39073 
601-845-7501 * 800-647-6460 


VERTICAL-8 COIN CHUTE 
PRICING FLEXIBILITY FROM “0” TO $2.00 
Ideal for most pool tables, games, sticker & stamp machines. 
Also available upon special request for tokens & foreign coins 


MONARCH 


Тоо! & Manufacturing Co. 
U.S. 1-800-462-9460 CANADA 1-800-255-9417 


this month only 


105 East Fourth Street-Box 427 
Covington, KY 41012 
FAX: 1-800-545-6831 
(Family Owned and Operated Since 1903) 
PO. BOX 427 QV 


INGTON: 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
National = 
Toll free fax: 


LC K E T 800-326-9320 


FORA 
REDEMP 


CALL US FOR ALL YOUR 
REGULAR & JUMBO 
CRANE NEEDS !! 


1 (800) 992-2388 


MODEL 2000 
AS LOW AS $16.78 
\. SHOWN WITH 825 HASP 


SERIES H-10 
AS LOW AS $11.96 


SERIES 700 
AS LOW AS $13.75 


rode $12.56 7” CAM LOCK 
AS LOW AS $3.01 

78” CAM LOCK 

AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


HASPS 


825 AS LOW AS $4.61 
875 AS LOW AS $2.99 
885 AS LOW AS $3.17 
525 AS LOW AS $4.25 
535 AS LOW AS $4.25 


We stock ALL American key numbers for your H10 & 700 padlocks 

Keyed alike or key different, same price — restricted also available 

Our key #’s are computerized so no one in your area has the same key # as you 
We can key your camlock & popouts to your key # if you send us a key 

Over 80,000 American lock company items currently in stock 

95% of all orders shipped within 24 hours 


PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 


‘Conversion Kit 
Hit Parade"? 
Just Published! 


Over 200 Kits listed 
Call for free subscriptions 


VIDEO CONNECTION 


916-678-5189 
Phone or fax 916-678-1313 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico 236-0243 


Kit #102: For Electrohome GO7-FBO ( 2) 
13’ color monitor. 16 parts. $7.95 ea. Va" \ 
Kit #201: For Wells-Gardner K4600 ( j 
Series color monitors. 14 parts. $6.95 сла 
еа. Wico #36-0244 pu 


Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico 236-0248 


Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 


Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951-B .. $49.95 


25С3009.................. $1.89 each 


290810 m $4.49 each 
ZANEN ELECTRONICS | 1- 
806-793-6 im 


WE ACCEPT VISA NE MASTERCARD 


x ANTE 
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New Games 


Captain America 
Dragon's Lair II 


New Kit Specials 


Paladin (H) 
Spinal Breakers (H) 
Wrestle Fest (H) 


Used Kits 


Aliens (H) 

Arch Rival (H) 
Caveman Ninja (H) 
Champion Wrestler (H) 
D. J. Boy (H) 

Escape (H) 

Gang Wars (H) 
GunForce (H) 

Midnight Resistance (H).... 
Two Crude (H) 

W.W.F. Super Stars (H) 


Used Games 


Crime Fighter 
Dark Adventure 


Operation Wolf 
Pit Fighter 
Quarterback 
Radmobile S/D 
Radmobile U/R 
Simpsons 
Super Off-Road 


Redemption Games 


Dyno Bop (Used) 
Cosmo Gangs (Used) 
Rock & Bowl (Used) 
Turbo Drive (Used) 
Ghost Town (Used) 


The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 
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End Ball Juggling Forever! 
"The Original Lane Retainer’: 


Keeps the balls 
where they belong. . 


VIRTUALLY ELIMINATES 


* Balls crossing into other lanes. 1 PK Ke 

e Left-hand players rolling balls into | ac. NE Ха рУ 
right-hand lanes. | W^ ud Р 0000000: RN 

e Players taking tickets from the 7 2 
wrong dispenser. 


INCREASE REVENUE AND... 
Decrease expenses 
by reducing downtime 
Attractive. Durable Material 
LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 * Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


Quantity 
Discounts 
In Use At: 
MALIBU CASTLE 
Putt-Putt? Golf ‘N Games 
— SAME DAY UPS SHIPPING 


SUPER JUMBO 
PREMIUM JUMBO 
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REDEMPTION CENTERS 
* “BUY DIRECT and SAVE” * 


OVER 400 HOT EXCITING PRODUCTS 


Novelties • Toys • Electronics & More 


$$$ DIRECT SOURCE FOR $$$ 
Chulani International 35 N. Middaugh St. Somerville, NJ 08876 


FREE CATALOG 1-800-248-5264 


R & J Amusement, Inc. 


703-891-4632 


FAX 703-891-4644 


20 Bally Giant Jackpots 
Summit Electronics 
New Formica, New Glass, 
New Reel Strips 


FOR SALE 


Pop-A-Shot 
Basketball 


x Steel Game 
ж Reconditioned 
* Like New 


CALL: 
(913) 827-6229 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 е 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable e 
White Color e 200 Lb. Test e 
Corrugated • Lift Off Lid e Tote Grips • 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX e 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


For Sale 


20 Complete Older Style 
SKEEBALLS 


$300 each 
1-416-894-2650 


JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


HT. 2 ВОХ 285 
SO. RANGE, WI 54874 


715-398-3677 


Replacement Keyboard 
Numbers for 
Rowe Jukeboxes 
e Heavy duty vinyl 


e Operator field tested 
e 5 min. installation 


3 sets $9.75 
$1.50 shipping & handling 


J&M Products 
2072 Delany Rd. Unit B • Gunee, IL 60031 


708-662-6117 


8'" ASSORTED TOYS-75¢ 
ис; 1-800-962-4486 


Returned to US Duty Free 
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MUST SELL 


Impulse Machines 
Mint Condition 
300+ 


Sex Meters, Heart Meters 


Love Meters 
$195 each (2 yr. warranty) 
For Info — Call 


1-800-235-5471 


The Original. Best and Lowest Priced!"’ 


MONEY MACHINE 


For the last 10 years the 
| greatest promotion ever! 
y e Blows money and/or 
та coupons. 
Ж) ° Your patrons try to catch 
^^. as many as they can. 


(309) 788-0135 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 

e 55 Acceptance 
e Solid state, self-diagnosing computer 
* Installs in minutes 


To Order Call: 
616-245-8235 


WORKS LIKE A NEO-GEO BUT 
USES JAMMA BOARDS! SAVE 
LICENSE FEES! MAXIMIZER.OJ. 
PUT 4 GAMES IN ONE CABINET 
With 4-PLAY by FREE ENT. 


Quality-made in England. $495. 4-PLAY board 
plugs right into your jamma cabinet. Plug up to 4 
P.C. boards into the jamma sub-harnesses. 


Distributed бу: 4 
BUFFALO BILL JOHNSON 
11 Greenfield St., Buffalo, NY 14214 


(716) 838-3038 
Fax: 716-834-3233 
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Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 


Opportunity 
BS Amusement Centers Kn OC ks!! ! ! ! 


WANTS ¢ YOUN, 


Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Illinois! 
We need your winning attitude, demonstratable results, 
and desire to succed on our winning team! 


light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 
Action Lighting, Inc. 
800-248-0076 Catalog 


District Managers Area Managers Store Managers 
$36,000-$48,000/yr $27,500-$32,000/yr 921,500-530,000/у: 
Send resume to: Fun Factory, Inc. - Personnel Dept. 


91-246 Oihana Street e Ewa Beach, HI 96707 (808) 682-5767 
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Used Kiddie Rides 
LOW LOW PRICES 
Carousels, Motorcycles, 


and a variety of others!! 
k Ye de de kk k k k k k ke К 


* 
* 
* 
* 
* 
Ж 
* 
* 
* 
* 
Ж 
* 
* 
* 
* 
* 
* 


LB 


Choose from refurbished 
or" as is " 


CALL FOR PRICES 
314-225-8298 


8°’ ASSORTED TOYS-75¢ 
BMC 1-800-962-4486 


CLASSIFIED RATES 


GENERAL POLICY: PLAY METER's Classified (Yellow Pages) advertising is primarily intended for: Buyers and 
sellers of used equipment, support and supply firms and employment opportunity ads. We reserve the right to re- 
ject advertising that does not fall within the scope intended for PLAY METER’s Yellow Pages, or any reason we 
deem appropriate. 


RATES: 


SIZES COST 
Full page (image area) $550 
2/3 page $400 
1/2 page $300 
1/3 page $200 
1/4 page $150 


1/6 page $100 
one column inch $30 
(2 or more — $20 per inch) 


GRAPHIC SERVICES: The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the 
classified section of our publication at no additional cost. Rough layouts must be provided three working days before 
ad copy deadline. 

PLAY METER will accept phone-in copy for simple column inch ads with payment by VISA or Master Charge. 


FREQUENCY RATES: PLAY METER will consider contract discounts for Classified advertisers that run 6 times 
or more (yearly) and that run with limited copy changes (or supply camera-ready art) — please call for quoted 
discounts. 


CONTACT: CAROL LEA — Play Meter Magazine, 6600 Fleur de Lis, New Orleans, LA 70124, (504) 488-7003, 
P.O. Box 24170, New Orleans, LA 70184, FAX: (504) 488-7083 
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CAEN DAR 


1991 


November 8-10 

Sunshine Classic, Merit regional dart 
tournament hosted by American Vend- 
ing, Tampa, Fla. (813) 841-9072. 


November 13 
Louisiana Amusement and Music 
Operators Association (LAMOA) video 
poker show/seminar, Sheraton Hotel, 
Baton Rouge, La. Contact LAMOA 
(504) 924-5221. 


November 13-16 

International Association of Amusement 
Parks and Attractions (IAAPA) 73rd 
Annual Convention, Orange County 
Convention/Civic Center, Orlando, Fla. 
Contact Chuck Simanek or Ernestine 
Phillips (703) 671-5800. 


November 15-17 

National Automatic Merchandising 
Association (NAMA) Financial 
Management Seminar, Las Vegas 
Hilton Hotel, Las Vegas, Nev. Contact 
NAMA (312) 346-0370. 


November 20-22 

FER '91, Spanish Coin Machine Trade 
Show, Palacio Victoria Eugenia, 
Barcelona, Spain. Call 011-34-93- 
4161466. 


December 10-13 

FORAINEXPO, Le Bourget, Paris. 
Contact Francoise Regnier, 8 Rue de la 
Michodiere 75002, Paris, France. Tel. 
(1) 474-29256; FAX (1) 426-61428. 


1992 

January 9-12 

Winter Consumer Electronics Show 
(CES), Las Vegas Convention Center, 
three host hotels (Hilton-Mirage- 
Sahara), Las Vegas, Nev. Call (202) 
457-8700. 


January 22-25 
IMA Frankfurt, Germany. Contact 
Blenheim Heckmann Gmbh, Kap- 
pellenstrasse 47 D-6200 Wiesbaden, 
Germany. Tel. 49-611-5804-0; FAX 
49-611-5804-17. 


February 1-2 

Professional Amateur Pinball Associa- 
tion (PAPA) Second Annual Interna- 
tional Pinball Championships. First day 
of competition at the New York 
Sheraton Center; second day at the Lone 
Star Roadhouse. Contact PAPA (212) 
247-3725. 


February 4-6 

АТКІ, Earls Court, London, England. 
Contact ATEI Ltd., Clapham Common 
North Side, London SW4 98P. Tel. 
071-738-2388; FAX 071-223-0257. 


February 21-23 

South Carolina Coin Operators Associa- 
tion (SCCOA) Annual Convention and 
Trade Show, Sheraton Hotel, I-20 at 
Bush River Road, Columbia, S.C. Con- 
tact Helen Sikes (803) 345-2048 or (803) 
779-2498. 


February 24-26 

Nightclub & Bar*Hotel*Restaurant* 
Beverage Show and National Sports 
Marketing Conference, Sahara Hotel, 
Las Vegas, Nev. Call (800) 247-3881 
for information. 


February 27-29 

Leisurexpo ‘92, a mini-golf/fun center 
and snack food exhibit, Orange County 
Convention Center, Orlando, Fla. Con- 
tact show management (800) 848-1651. 


March 15-17 

American Coin Machine Expo 
(ACME), San Antonio, Texas. Contact 
W.T. Glasgow Іпс., (708) 333-9292. 


March 26-28 

National Automatic Merchandising 
Association (NAMA) Western Conven- 
tion and Trade Show, Reno/Sparks Con- 
vention Center. Contact NAMA (312) 
346-0370. 


April 10-12 

Second World Pinball Championships, 
sponsored by the AMOA/ International 
Flipper Pinball Association (IFPA), 
Milwaukee Marriott Hotel, Brookfield, 
Wis. Contact IFPA (414) 263-0233. 


October 1-3 

Amusement and Music Operators 
Association (AMOA) Expo '92, 
Opryland Hotel and Convention Center, 
Nashville, Tenn. Contact AMOA (312) 
245-1021. 
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M y old man is some kind of 
character. Of his many 
quirks and idiosyncrasies that 
make me chuckle, none is more 
amusing than the ritual he goes 
through at the onset of football 
season. It gains inintensity as the 
preseason unfolds; by opening 
week, we're talking about a state 
of frenzy. 

Imreferring to the selection pro- 
cess he uses for deciding which 
teams to bet on. First of all, he 
never picks the teams on his own. 
He's been asking me which side I 
favor since I was a kid. The con- 
versation usually resembles the 
following: 

"Son, who do you like, Stanford 
or USC? The point spread is six- 
and-a-half." 

“I don’t know. I haven't followed 
the Pac-10 Conference too close- 
ly." | 
"Whadda ya mean? You must 
have an opinion!" 

“Мо, not really." 

“OK, if you had to pick a team, 
who would it be?" 

“Well, if you put it that way, Га 
take Stanford and the points.” 

So he bets Stanford, and they 
lose by seven. “Damn it, son, how 
could you put me on Stanford? 
They stink! Looks like you're gon- 
` na have to give me a winner to get 
me out the hole." 

That's how he would suck me in: 
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by making me feel that I was 
somehow responsible for his los- 
ing the game. He, an intelligent, 
successful businessman who 
watches as much football as I do, 
was now absolved of all respon- 
sibility for picking losers. The fate 
of his money rested squarely on 
my shoulders. (An aside: on those 
days when he went five-for-five, 
did he throw me a bone? Fat 
chance! It was “nice job son; who 
are we betting in the late games?" 
We?) 

Anyway,in the last few years he 
has chosen to ignore my expertise 
(well-documented expertise, I 
might add; ask the poor souls in 
the weekly Play Meter football 
pool) and follow the advice of East 
Coast touts. He now pays a fee to 
receive the opinions of guys like 
“The Duke” and “Locker Room 
Larry.” The Duke wants cash up 
front before releasing the winners 
of the “The Lock of the Year" and 
"The Private Club Play." What a 
hoax! 

ГП call my dad on Monday mor- 
ning to find out how the weekend 
treated him. “Not good, son. I liked 
San Diego, but The Duke put me 
on Kansas City. I was leaning 
toward the Jets, but The Lock Line 
assured me that Miami would 
clean up. Another loser. Who do 
you like tonight? You gotta have 
an opinion!" 
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It’s your decision 


That’s my old man, always look- 
ing for somebody else to make his 
decision for him. The same can be 
said for some operators after a 
trade show. They solicit as many 
opinions as possible to determine 
the “hit” games to buy. Play Meter 
contributors Tom Yager, John 
Margold, and Frank Seninsky— 
our versions of The Duke, except 
that they’re respected—try to help 
operators with their trade show 
follow-up columns. 

Imcertainly not being critical of 
the process. It would be foolish not 
to poll other operators and in- 
dustry in-the-know types when it 
comes to something as important 
as game purchases. My point is 
simply this: factor in all of the in- 
formation, make your decisions, 
and then take responsibility for 
your choices. Don't blame others if 
a game turns out to be not so hot. 
Ask yourself, “Is this game suited 
for this location?" You're the only 
one qualified to answer that 
question. [1 


Cea орел Caira 


Christopher Caire 
News Editor 


SNK's New NEO-GEO 
Single-Slot Upright. 


Hinged retainer with 
lock for quick "n easy 
access for changing 
title cards. 


SNK Corporation of 
America introduces the 
all-new NEO-GEO 
Single-Slot Upright. 
Like its counterpart, the 
NEO-GEO MVS-4, 
game conversions can 
be done on location in 


19" or 25" monitor. 


minutes, without tools! Easy convertability of 
Realize the full earning game through control 
potential of our great panel. 

NEO-GEO software i 

with the new Single-Slot "Attractive LED credit 
Upright. 


display and lexan 


Also available as a control panel cover. 


universal conversion kit. 


See your authorized SNK 
distributor for details. 


Corner protect brackets 
ог solid reinforcement. 


The Affordable Alternative. 
= мк 
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SNK Corporation of America 
246 Sobrante Way 

Sunnyvale, California 94086 
(408) 736-8844 


шош еге, OFF THE WALL ШЕ : 
КЖ to master, and impossible to 
"resist! Hi the speeding ball into the Exit tt 
"so v o advance to the next level — there are o er 
ort . Thats easier said than done, as loa 


balls). 5 


2 2 


Mod. 


` = players ricochet the ball | 
E. 2 F г into the bricks to destro 
E - Rl at zinging: ond 

-zooming will make | 
coc 7 your players ing Ж 
ce OFF THE WALLI ж 


РО. Box 36140 _ 
Milpitas, CA 95035 
408/434-3700 | 
©1991 Atari Games ot М rights reserved. 
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